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LAMPIRAN 

LAMPIRAN 1 : Kuesioner CPM Hungry Bowl 
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LAMPIRAN 2 : Penentuan Bobot Faktor Internal (Strength & Weakness) dan Faktor 

Eksternal (Opportunity & Threat)  

 Poin Strength (Kekuatan) 
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 Poin Weakness (Kelemahan) 
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 Poin Opportunity (Kesempatan) 
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 Poin Threats (Ancaman) 
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LAMPIRAN 3 : Penentuan Rating Faktor Internal (Strength & Weakness) dan Faktor 

Eksternal (Opportunity & Threat)  

 Poin Strength (Kekuatan) 
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 Poin Weakness (Kelemahan) 
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 Poin Opportunity (Kesempatan) 
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 Poin Threats (Ancaman) 
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LAMPIRAN 4 : Quick Survey Minat Varian Rasa Rice bowl 

 

LAMPIRAN 5 : Perhitungan Bobot CPM 

Critical Succes Factor Score Weight 

Harga yang kompetitif 44 0,15 

Kualitas produk 54 0,19 

Kualitas pelayanan 36 0,13 

Brand 23 0,08 

Varian rasa 48 0,17 

Promosi yang ditawarkan 39 0,14 

Kemasan 26 0,09 

Lokasi usaha 18 0,06 

Total Score 288 1,00 
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LAMPIRAN 6 : Hasil Turnitin 

 


