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ABSTRAK

Irene Tannia/ 29190067 / 2023 / Pengaruh Kredibilitas Celebrity Endorser Terhadap
_Keputusan Pembelian yang Dimediasi oleh Citra Merek / Tumpal J.R. Sitinjak, Ir., M.M.
O -
B ~Negara Indonesia adalah salah satu negara dengan pengguna internet terbesar di
zdunla -Kehidupan manusia berhubungan erat dengan media sosial, menjadi peran penting
3d|hamp|r seluruh lini masyarakat. Instagram menjadi media promosi yang berkembang ke
%aréfh positif. Muncul celebrity endorser salah satunya Fadil Jaidi, yang banyak
Edlpserblncangkan dimedia karena gayanya yang lucu dan tidak membosankan saat

mEmpromomkan produk Acasnyemil.

as di
Id

1beq

Teori yang digunakan untuk mendukung penelitian adalah kredibilitas celebrity
seridlorser, citra merek dan keputusan pembelian. Terbagi menjadi 2 variabel yaitu variabel
gmaependent dan dependen. Variabel independent yaitu kredibilitas celebrity endorser,
gsegangkan variabel dependen yaitu citra merek dan keputusan pembelian.

un

nan)a

§ ‘”Objek penelitian adalah produk Acasnyemil. Pengumpulan data dilakukan dengan
@e&jnyebarkan kuesioner kepada 100 responden yang pernah membeli produk Acasnyemil dan

emerupakan followers Fadil Jaidi. Teknik pengumpulan data dalam bentuk google form
2de?ngar‘1:tekn|k judgment sampling.

Ad

SHasil analisis menunjukan bahwa kredibilitas celebrity endorser berpengaruh positif
terhadap citra merek tetapi tidak terhadap keputusan pembelian. Kredibilitas celebrity
endorser adalah variabel yang paling berpengaruh kepada citra merek.

eduey 1ul sin

} Disarankan kepada pemilik produk untuk mempertahankan Fadil Jaidi sebagai
endorser pilihannya karena mampu menaikan citra merek produk dan melakukan inovasi
erhadap produk.

ueousw

Kata kunci : Kredibilitas Celebrity Endorser, Citra Merek, Keputusan Pembelian

:Joquins uexingaiuaw uep ueywn)
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ABSTRACT

Irene Tannia / 29190067 / 2023 / The Influence of Celebrity Endorser Credibility
_on Brand Image Mediated Purchasing Decisions / Tumpal J.R. Sitinjak, Ir., M.M.

O -

5 ~oIndonesia is one of the countries with the largest internet users in the world. Human
élife is €losely related to social media, becoming an important role in almost all lines of
-societys Instagram is a promotional medium that is growing in a positive direction. One

D,

:ce@brity endorser appeared Fadil Jaidi, who was widely discussed in the media because of
his>funay and not boring style when promoting Acasnyemil products.

nb

Iq exd

ZThe theories used to support the research were celebrity endorsers' credibility, brand
ge.and purchase decisions. Divided into 2 variables, namely independent and dependent
vdtiables. The independent variable is the credibility of the celebrity endorser, while the
endent variable is brand image and purchase decision.

gas d

be
8

“The object of study is the product of Acasnyemil. Data collection was carried out by
distribating questionnaires to 100 respondents who had purchased Acasnyemil products and
e fallowers of Fadil Jaidi. Data collection techniques in the form of google forms with
ment sampling techniques.

4n19s nege ue:
@epun5u

%ﬂ
E_

u

gu

bu

;"The results of the analysis show that the credibility of celebrity endorsers has a
Spositive effect on brand image but not on purchasing decisions. The credibility of celebrity
zendorsers is the most influential variable on brand image.

si1n} eAJE|

=ltis recommended to product owners to retain Fadil Jaidi as their preferred endorser
because it is able to improve the brand image of the product and innovate the product.

—

Keywards: Celebrity Endorser Credibility, Brand Image, Purchase Decision

wnjueousw edu
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