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In the current digital 4.0 era, technology is developing rapidly and
has resulted in an attachment to human life today. Not only limited to
adult life, but technology is also starting to enter into the lives of children
and adolescents. These technological advances always go hand in hand
with the advancement of the internet in human life. In this study,
researchers will focus on one social media, namely the Tik Tok application
and look at the formation of women's self-concept through Tik Tok social
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During the current digital era, technology is developing rapidly and has resulted in an

chment to human life today. Not only in the lives of adults, but technology has also entered the
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S fchlldren and adolescents. The development of technology and the internet has become an
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edlary in human life, namely through a medium. Human social life must be significantly
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quced by the development of this technology. According to Setiawan (2021:66-79) states that
g w1th the fast movement of information, everything moves more efficiently and learning
ngs becomes easier.

Ther rapid growth of technology and the internet, its development also has an impact on
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b phones or what is currently referred to as smartphones. Nowadays, you only need a

hoi)e to access social media and everything on the internet. Enough with a smartphone,
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r only need an internet connection and no longer need a large fee. Not only accessing social
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dia accounts but they are also able to communicate with anyone and at any time without
klng about distance and time.

The presence of the internet certainly makes it easier for users to get information as well as
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ertaintnent from around the world coupled with the presence of social media which is a
form for everyone. In addition, the use of social media in adolescents is currently considered

Vehic‘lfe that can help in the formation of self-identity. It is sufficient for a teenager to use social

EM e
g_u e

ia only to communicate or interact with other people he may not know. This is usually done

teenagers to get other people’s responses about them. The response of other people is used as

8 ue

fereme in the process of forming adolescent self-concepts.
Oné’of the things related to adolescent development is self-confidence. Confidence (self-
fidence) is the process of an individual believing in himself, seeing that he has the ability to do

b. Self‘confidence will always be positive if every individual has inner optimism, is able to
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Baccept afy deficiencies in himself and of course is able to face the realities of life that occur to him
and the environment around him.

Currently social media, especially for communication, is widely available and very easy to
use. Suchzas Facebook, Twitter, Instagram, Whatsapp and others. All social media have their own
functionssand characteristics. However, this research will focus on one social media, namely the
Tik Tok gpplication. This application is used by all ages, it is possible that the existing content
contains;egative elements. The presence of negative content can certainly harm the mental
developmient of its users. Especially with teenage users who are under 18 years old, because with

unstablezsélf-development, the content will interfere with children's mental development.
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The current popularity of the Tik Tok application not only has a positive impact on the
development of social media, but also has many negative impacts on its users. The most common
Qe)tample that is easy to find is the negative impact of forming self-values, namely by creating

:%lzscene eontent or with open clothes just for the sake of getting views and likes. However, many
Q 2 'Y
gus?rs, especially teenagers, try to follow it to become the center of attention which then becomes
O g I =
“viral ¥Rosdiana and Nurnazmi, 2021). There's a lot of current Tik Tok content that ultimately
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doesn't want to entertain other users, but rather seems like "selling itself” to users. If things like
o 0w

Shis &ep happening, eventually the development of the teenager himself is immature and will
- «Q
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%@eoan 1mpact on his adulthood. This is due to the emotional and self-determination of

S
e

%%l%cems who are in an unstable phase because they are still in the process of searching for

d
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néty afd self-concept.
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LC'JCBased on the main problems found, the researcher identified several problems that became
2

he fgcus bf this research, as follows:

2
f What are the physic aspects in the formation of women's self-concept that can be

influenced by Tik Tok's social media?

N

What are the social aspects in the formation of women's self-concept that can be

influenced by Tik Tok's social media?

w

What are the moral aspects in the formation of women's self-concept that can be
influenced by Tik Tok's social media?

What are the physicological aspects in the formation of women's self-concept that can be

L

influenced by Tik Tok's social media?

SU|

Theiliterature review used by the author to support this research is as follows:

Self-concept is defined as an individual attitude towards himself. Self-concept has a close

€

‘uggode

ationghip with one's character or personality. In addition, according to Ghufron (2016: 150) it
provides an understanding of self-concept as something that a person can think and feel about
himself. Meanwhile, according to Rakhmat, self-concept is a person's view of himself. On the other
hand, acgdrding to Murwanti (2017:38-51) self-concept is self-belief and self-awareness about
oneself. Self-concept is also known as a framework.

Agcording to Suminar & Meiyuntari (2015: 145-152) self-concept is a form of individual
evaluatic;of his own quality, image about himself, and also how he is in the eyes of others. Only
by self-réflection, self-perception and social comparison to obtain this. On the other hand,

According*to Simamora (2004:11), a unique self-concept must be owned by each individual. Each

DOI : htt{s://doi.org/10.46806/jkb.v9i2.771 3[Page
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individual's self-concept is related to the uniqueness of each psychological characteristic and
provides‘a-response to their own environment. Meanwhile, according to Setiadi (2003: 341) the
Qyi@v or sglf—perception must be owned by every human being. Self-concept is another person's

%tzservatlon of him which has an impact on his relationship with other people.
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elf—concept indicators according to Calhoun & Aocella (1990) in Ermawati & Indriyati

1£ explaln that there are several aspects to measure self-concept, including understanding;
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5a nd assessment. In contrast, Suminar and Meiyuntari (2015:145-152) suggest that to
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asure 1pd1v1dual self-concept, several indicators can be used, namely identity, self-satisfaction,

al, Eehavioral moral, personal, social, family, and aspects. This study uses self-concept
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ors accordlng to the indicators proposed by Berzonsky (1981), namely: physical, social,
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r and psychological aspects. These aspects of self-concept are as follows:

bu

Physwal aspect - Individual assessment of everything that belongs to him.

SocEal aspect - Social values given by individuals and how the environment assesses them.
Moi:él aspect - Values or principles that apply, provide direction, and are held as the life
values of a group or individual.

Psyichological aspects - The psychic aspect is an aspect that generally comes from within,

which includes thoughts, feelings and attitudes.

According to Stuart and Sundeen (2013) the impact of self-concept is as follows:

The Ideal Self

| ipl
J\Hl‘

Self-ideal is an individual's assessment of himself based on certain goals. With the

abilities, traits, and knowledge they have, individuals will show that they are ideal.
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v2. Self Image (body image)
5 When a person has knowledge and judgment about himself, he consciously and
unconsciously creates positive and negative attitudes towards his body.
3. Self-Esteem
An individual who has a positive self-concept, is able to accept any shortcomings in
- him, and does not feel inferior will definitely have high self-esteem. Only individuals
who have a good understanding of themselves, then the impact of self-esteem will

appear.

4 | Page @ Vania Novia & Siti Meisyaroh, S.Sos, M.Soc.Sc.
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So@ media is a means by which users can participate, share and create content, not only
Pyigi‘tual or“I,j_virtual world applications, but also including wikis, blogs, forums and others. The
;Eoﬁowinggs a definition of social media according to experts:

According to Mandibergh (2012), social media is a place for collaboration between
users and content producers.

According to Shirky (2008), social media is a tool for users to share and work
together

According to Boyd (2009), social media is defined as a collection of software for

gathering, sharing, communicating between individuals or groups.

epunbuepun 16unpunig exdig sieq

ach individual's daily life must have felt the impact or benefits of social media. Currently,

ul Bep sjusig 11 DIINAI NNIULE)

£6u

m@la has become a part of life, no longer recognizes social background, economy,

|u§5|]rﬁ eAaey ypan)as neje ueibeqas diznbuaw bu

catlorg age and gender. Everyone in any circle knows about the existence of social media, and

=i}

east they must have been in contact with social media.

aw edu®;

Th%rapld development of information technology encourages social media to develop

idly. Vzeb developers are now competing to develop social media by providing new and of

ey

rse 1nterest1ng features that their users have never experienced. The following are some of the
efits @social media seen from various fields:

Social Media For Socializing

Soial Media Replaces the Diary Function

Soaal Media Can Bring Old Friends Together

So%l Media Finds New Friends

As'%l Entertaining Media

H(gby Distribution

‘uesode) ueunsnfuad ‘yerwr eAugy uegnnupd ‘uen

Providing various kinds of updated information

SesPopular

Soaal Media To Make Money

© @ NRGHNTHERIYIN UGAUBL
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'lgf Tok is a smartphone application that offers unique and interesting effects that are
delibera@y provided for its users to get the attention of other users. Tik Tok is a social media app
released§ September 2016 and originally from China.

=

5
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This application is an application that presents relatively short videos and music. This Tik
Tok application is an application that can also watch short videos with different expressions for

ceach crea;tbr. In general, users recreate or remake existing content, especially content that has
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n t}iis study using qualitative research methods, namely research that uses humans as the
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ct ofthe data source. Can be in the form of spoken or written words (Moleong, 2004: 4). The
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b s that will be studied by researchers are social and dynamic problems. Researchers use

216

tlve research methods to obtain data in accordance with what researchers expect to be able

ve &'the objectives of this study. Apart from that, this research was also conducted to see
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ctly how certain groups in this study reacted to the problems to be discussed in order to get
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u

terns from this research.
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Accordlng to McMillan & Schumacher (2003) qualitative research is like conducting an

]

Zs|

in estlgatlon because the way researchers collect data is by interacting directly with informants.
e w1th Strauss & Corbin (2010) which states that this qualitative research is not derived from

a derlved from statistical data. Even so, the data obtained in this qualitative research is still

aaauﬁzdu% u

sible t:o go through the process of calculating the data when the analysis is carried out.
Data collection techniques used in this study were Focus Group Discussion (FGD) and

interviews, In qualitative research, one form of data collection technique is to conduct FGDs, this

]|§AJE_\4 ues

U% UE’%‘LUH],UE

hod is to gather understanding for a topic from a group (Bungin, 2005: 131). Researchers also

tinued the FGD with interviews with informants online via email. This data collection

ua@

hniqug,is commonly used to gain an understanding of a topic from a particular group which is

o ‘yeyw
a3

e by way of discussion. Researchers use FGDs in order to get a complete understanding and

fuexng

ogus on'the research topic from groups of individuals who are included in the research criteria.

alsoumterviews were conducted for broader questions that were not covered during the FGD.

1J9GguN

Th@ author collects a number of informants to conduct group discussions. Followed by

.‘uesodgy ueynspfu

interview, questions that were distributed by the author to informants via email. This interview
question.aims to cover discussions that were not yet discussed in depth during the FGD. the
informarits in this study must have criteria including:

Female gender

Active Tik Tok user

Create content on Tik Tok

D eiRew

Be in the age range of 17-25 years

6 | Page : Vania Novia & Siti Meisyaroh, S.Sos, M.Soc.Sc.
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With these criteria, it is hoped that the object of research can be more focused and of course
be able to-achieve the research results desired by the researcher. Apart from that, the existence of
_ch;;se crité}ia also helps the objectivity of researchers in conducting data analysis from the results
(rof%roup discussions.

In thls study, researchers used descriptive analysis method. Descriptive analysis method is

Bisw bu
%H

uediinbuad

cess of processing and solving problems from data that has been collected by researchers,

e

on %hese facts and then describes the state of the subject and research object. (Soejono,

722 23).
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The descrlptlve analysis method was carried out by the researcher by describing the facts

Bie uelbeges

@6u

ta gbtalned by the researcher when collecting data. Then the data is processed and it is
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ecfhow the four aspects used in this study have an impact on the formation of women's
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ncept
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BaSed on the informants during the FGD, the formation of women's self-concept through Tik

soc1a1 ‘media occurs due to various aspects. And of course, women's self-concept is indeed

uEgdugy 1ul si

nfluenced by social media Tik Tok. The analysis in this study is divided into four major sections
ed on ihe four aspects of self-concept formation written in this study.

In the research conducted by the author, it was shown that of these four aspects of self, each
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its own role in the process of forming a woman's self—concept. On the other hand, the
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§Vla Zoom or follow-up questions via e-mail, the content produced by the informants was quite
D_ ('D
tccmsmtent with the answers given by the informants. The following are the results and discussion

fgtesearch conducted by researchers via Zoom FGD and e-mail.

Asfit is known that in the Tik Tok application users get various kinds of videos from other

E UEUDS

rs. Thevideos received must contain information and this information is the place where users

L 19@uUns ue

tart to mteract with each other. This information becomes the influence between users to each

‘ugjodg

“other to respond to each other and reproduce or develop what is obtained.

From using the Tik Tok social media application, users who have already exchanged
information or simply consumed information have started to have an impact on themselves. The
information obtained is absorbed into the mind of every user and there they start to digest. From
that pointusually the information obtained has an effect on oneself. In this study the effect on the
formation70f self-concept, especially in women.

SelEconcept is an individual's assessment of his quality, image about himself, and also how

he is inZthe eyes of others. Everyone must have a different self-concept, this is due to the

DOI : htt{s://doi.org/10.46806/jkb.v9i2.771 7[Page
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background, life experience, and also the way of assessing each individual's self is different.

Accordirig to Murwanti (2017) beliefs and self-awareness about oneself. In other words, self-

'l

Qc(mcept 1sa framework.

The physical aspect is the form of the physical appearance of each individual's body, both

inbuauibuede

%Ia NeH

2

erms ofbody perfection and physical appearance in terms of clothing. In this study, the physical

ect becomes one of the aspects that influence a person in presenting himself to the public. Like

16egas
@)wm e

looklng glass self theory, one of the elements in this theory says that individuals see

e @

&

oy yniyn eAuey uedppbuad

lves in the eyes of others. This element shows the existence of a physical impression that

Liu
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sth ghF by each individual when seen by others.

—BU@U

In:follow—up question number nine the majority said it was important and indeed from

e upi')orting questions it did show that the physical aspect was an aspect that could not be

ué;Pun

eAEY ynany

T%Oked Of the five informants on follow-up questions, four informants said that physical

4GSR

ects were important and only one informant stated that physical aspects were not too

ortantwhen creating content on Tik Tok.

2

’%ﬁngat penting” Quoted from first and second informan.

“tidak terlalu penting” answers from the third informant in assessing the physical

aspects of creating Tik Tok content.

“Penting sekali, aku pribadi berpikir karena ini untuk publik walaupun sedikit yang
@elihat aku harus tetep kasih yang terbaik, gimana pun karena itu adalah diriku.
é&gaimana aku harus terlihat di orang lain, aku selalu memperhatikan tampilan
‘zinh dan fresh” according to the fourth informant in answer to the researcher's

Eellow—up questions.

:Jaquins ueyingaAuaw uep ueywniuedusw ed

¢Sebenernya kan udah ada filter kan ya di Tik Tok jadi kalaupun ga banyak make up

‘uedode) ueunsnAuad ‘yerw) eAuey uesnnuad ‘uel

Zaperlu make up tebel-tebel gitu sihh” according to the fifth informant from the FGD

ONn Zoom.

Physical appearance may not be the main concern when creating content or videos, but it

cannot bgdenied that physical appearance is an important aspect and must be considered.

According to Cash (2000), Appearance Orientation (appearance orientation), appearance

8 | Page & Vania Novia & Siti Meisyaroh, S.Sos, M.Soc.Sc.
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orientation is an attempt to improve and improve the self-appearance made by an individual
towards himself.

Szgne with an individual who wants to create content and wants it to be seen by the general

lic or‘ithe public at large, of course, will see the physical aspect. And from this it can be

%Lem 1

cl ded that Tik Tok's social media actually influences the formation of self-concept through

RiouS6u
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p yswal aspect. Especially now that a lot of viral content or much liked by the publicis content

eyyedinbugd e

1nn

1ng women in revealing clothes, or indecent dances and so on.
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THe social aspect in the formation of self-concept is defined as the social values given by
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uan and how the environment evaluates them. From the five informants' answers, it shows

bhc comments or negative comments have no impact on their content creation. Maybe

i Bun
ur@[ﬁu

heséfives mformants saw and responded to these comments, but the five informants proved that
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ive éomments would not affect anything in themselves when creating content.
me questions number four and five in the follow-up questions, one of the researchers

ws that the social aspect is an influential thing in the formation of self-concept. With social

enpuad ‘u
dug) 1ui si

dia, it Means that the content creator must be ready to accept any comments from netizens.

ux%

ecially on Tik Tok, which usually displays what's viral and many netizens comment. In the

text ofsthis follow-up question related to informants' responses to netizen comments on each

S

By ueginygd
"gueago

heir Content and also negative comments posted by netizens to informants. Quoted from

rmants’ answers to follow-up FGD questions, this study stated that:

1,2AJ
epue

n

Quoted from the first informant “Komentar tersebut tidak terlalu saya fikirkan

¢karena saya di Tik Tok karena saya suka bukan untuk menjadi yang orang suka.”

YSebagai hiburan dan masukan untuk bisa produce lebih banyak konten lagi. Dibalas

:Jaquins ueyingakuaw u

©dengan bercandaan atau dihapus komentar nya” Answer from questions number

‘uedode) ueunsnAuad ‘yerwl

four and five from the second informant.

-Saya suka berinteraksi dengan komen-komen yang positif, dan mengabaikan yang
negatif” according to the third informant and continued with the answer to question

Aumber five.

=tntuk komentar negatif aku biasanya tidak akan menanggapi atau aku hapus
-komentarnya atau aku balas “terimakasih & tapi aku prefer tidak membalas.”

According to the fourth informant on follow-up questions via e-mail.
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“Tidak terlalu memperdulikan yg negatif, yg positif di jadikan semangat.” The answer

‘to question number five regarding negative comments from the fifth informant.

”Aspek sosial, karena aku pribadi seorang kpopers. Aku lebih banyak konten tentang
Igpop karena banyak sekali rumor beredar kata kata kurang mengenakan tentang
kpopers di indonesia, jadi aku mau menumbuhkan rasa pemahaman masyarakat
Eﬁhwa tidak semua kpopers adalah buruk dan tidak cinta tanah air. Jadi aspek sosial
%angat mempengaruhi aku.” According to the fourth informant for question number

twelve.

Tlie formation of women's self-concept from a social aspect is actually indirectly affected.

Hiuaday ynyun eAuey uedinbusd ‘e
f8s neje ueibeqas dipnbusw buede)iq ‘|

uaffy social media only provide information. And it can be seen from each informant stating

Supun 16unpunig eydiy yey

h faét they don't care about the negative comments of netizens for the content they make.

adeb

er,s back to each individual who captured this information, there may be other people

%zx 1N
‘%DUVE

iae of this research informant who are very concerned about comments from netizens. In
lition to negative comments, there are also viral content that may only be aimed at seeking

ntlon, Sthis makes the social aspect affect the formation of one's self-concept.

Boua W edt,gj, \L&SI rﬁeA

jpuad ‘uengpuag ‘ugyip!

j.‘..
The moral aspect is defined as a value or principle that applies, gives direction, and is held
he life value of a group or individual. According to Chaplin (2006) morals refer to morals that

in accordance with social values that apply in accordance with customary law or customary

uJFéep Beyywmu

&

es tha%govern

A

Ex;ery activity carried out by a person will always have an impact and be assessed from a

nAuad yeiuy) efjey uesi

Yings

ral pdﬂlt of view. The moral aspect in the formation of women's self-concept through Tik Tok's

eu
e g

%@wl média is an aspect that is considered from the results of the FGDs conducted by researchers.
Tjl"lffﬁ moral aspectin this study refers to SARA values and also ethical, unethical if the content made
-:ls seen by the public.

“Pastinya, karena orang zaman sekarang sudah cukup aware akan masalah

“SARA.” According to the first informant on question number eleven.

:ﬁlya, sangat memperhatikan agar tidak menyinggung pihak manapun.”

10 | Page"; Vania Novia & Siti Meisyaroh, S.Sos, M.Soc.Sc.
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“Iya, saya mempertimbangkan konten yang saya buat harus memiliki manfaat untuk orang
‘yang melihatnya” The answers to numbers ten and eleven from the second informant are

iﬁestions related to moral values and SARA.

lya, tentunya tidak mau menyinggung orang.” According to the third informant

%’Sangat memperhatikan, aku pribadi sangat menghindari konten berbau SARA karena
#dngat sensitif, apalagi Tik Tok bisa fyp kapan saja. Aku selalu membuat konten yang
&jnan-aman saja, karena aku juga kan seorang mahasiswa belajar untuk cerdas masa
(il sosial media aku malah merusak generasi bangsa.” Answer from fourth informant

f@r question about SARA

'Ekalo, kalo aku sendiri kan karna kontennya edukasi ya, jadi bener-bener ngefilter sih

buepun-buepun 1bunpunig exdig ey

sama apa yang dibicarain di sosial media, apalagi kan target marketnya gen z sama

@illenials gitu kan, jadi lebih berhati-hati aja sih kalau share something, harus cari

duey 1ul snny eAuey ynanyas neje ueibeqgas diynbusw buede)iq |

@quaktanya. ” Answer the fifth informant from the FGD on Zoom.

The tenth question is about the SARA aspect, one of the answers emphasized that not

E@ousw e

ays content that smells of SARA or offends the moral aspect will be famous (fyp). The moral

ect hastlndeed become one of the aspects that influence the formation of self-concept. With

@W@m

cation from educational institutions or families, the moral aspect is the main value that is

diep

ally taught, and this FGD also shows that the formation of women's self-concept is influenced

AGow

moralkaspects and can also be seen from every content produced by each informant.

quins GexIngs
A} I)S

The psychological aspect in the formation of self-concept is defined as the thoughts,
geéhngs gnd attitudes of individuals towards themselves. The psychological aspect in this FGD
-D:J%hows ag—an aspect that influences the formation of self-concept. From the follow-up questions,
the seveil researchers showed that of the five informants, they agreed that mood was very

influential in creating content. This can be seen from the informants' answers as follows:

”Iya betul, kalau sedang tidak mood biasanya tidak ingin buat konten” According to

The first informant.

“Ada, tentunya disaat ada waktu senggang” According to the second informant.
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“Iya, tapi berusaha untuk tetap buat konten pada waktunya walaupun tidak ‘mood"”.

/Qu‘oted from the third informant.

1na-l

f’Ada, aku ga setiap hari upload konten karena tergantung mood ku. Jadi kalau mood

ku ingin membuat konten aku buat.” Quoted the answer from the fourth informant.

“Yes, mood sangat mempengaruhi.” Quoted the answer for question number seven

ffom the fifth informant.

From these answers it shows that the psychological aspect is an aspect that has an

=

@inpunig exdig yeq

ortthe formation of self-concept. The mood or mood of an individual is very volatile

ts f}uite a short time, such as a matter of minutes, hours or days. Changes in mood or

agpmé uelbegas dipnbusw buele
BN

]

tséif are caused by unexpected things. According to Maire (2013), mood is a condition

fa)l
_®.Ep

(o)

2N

e

ugd ug[ﬁu!wadax ynun eAuey uediinbuad e

encéd by humans that usually affects the mood of individuals who are affected by

s&un
Gep

P

duey 1ur snny gfu

ouEtside themselves or with other individuals.

e
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As &conclusion from this research, it was stated at the outset that the purpose of this study

s to fiﬂd out the formation of women's self-concept on the Tik Tok social media through four

vaspects, namely: physical aspects, social aspects, psychological aspects, and moral aspects. It can
g ‘

“bésconcluded that these four aspects actually have their respective roles in the formation of
2 3
F_‘W@men's self-concept through Tik Tok's social media. From each of the informants in this study,
= 5

dtwas shown that by creating content, they would automatically pay attention to these four

Y

—;Das%ects hefore publishing the content they created.

nsnAu
ueying

Frem the physical aspects of the five informants, it can be concluded that creating Tik Tok
530&51tent i?necessary to pay attention to physical appearance. Thus, the aspect of the physical self
%T/v(%s concTuded as a very important aspect by the four informants. From this research, it shows
gthat the I)hysical aspect has an impact on the formation of women's self-concept. The physical
‘ appearaﬂce especially for women from this study shows that it is a part that cannot be missed
when youswant to be shown to the public.
Segond is the moral aspect. As it is known that from this study the five informants really
agreed afid were very concerned about moral values. Knowing that netizens or the public are very
sensitivejo SARA and moral issues, the five informants stated that SARA and moral values in

society must be paid close attention to when these informants create content on Tik Tok. The five

12| Pagé—: Vania Novia & Siti Meisyaroh, S.Sos, M.Soc.Sc.
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informants stated that it is better to pay attention to the content, lest the content created and
published result in offending certain parties in society.

o Q Tthd the psychological aspect in this study is also one of the aspects within each individual
Ehat has an impact on the formation of self-concept. As is known, the psychological aspect in this
«Q 2

Esfg‘dy is deflned as the thoughts, feelings and attitudes of individuals towards themselves.

o©

()
L:LL@e\%lse w1th follow-up questions that were shared by researchers with informants, showing that
-0 C

ihg rm)od or mood of the informants greatly influenced the informants themselves in creating
o 0w L ;

gqgite—rrit ot Tik Tok. From the answers to question number seven, the five informants stated that
c =)

the lﬁformants created content only when they had the mood to create content and or tried to

S]

AN
U

19s ngje

a&s haye the mood to create content even though they didn't have the mood to create content.

3 [wr, . . . L
SThefourth aspect in this study, namely the social aspect, can be concluded if it relates to the

ebunugds

URIN

(o)

izens such as negative comments have no effect on the formation of the informants' self-

Lgpt Erom the answers of each informant, it can be concluded that the informant did not care

>

o@ up/questions of researchers number four and five showing that actually the social aspects
Y
2

ByIpIRyad
@E/U?H

851

ut the;negatlve comments written by netizens on the informant's content. So researchers see

}uag ‘u
@) U

rom this 51de of the question, that the social aspect does not have a major impact on the formation

u%ﬁdu

omerEs self-concept through Tik Tok social media.
On fthe other hand, informants who are not only content creators, but also active Tik Tok

rs prove that these four aspects are also aspects that influence the formation of self-concept.

By, ueshnuad ‘gen

chological and moral aspects are the most common and have an impact on the formation of

uquirfueous

-concept. With good morals, you can definitely judge what content is like and of course with

NEhd
i

he right morals you can also encourage filtering or limiting what is appropriate or not for
[¢>]

tﬁ)hcatlon Likewise on the social aspect, it's not always what people say or what's going viral is

e

agu

Eth; best.&¥ou don't have to always follow trends to be known by many people, let alone listen to
n

n
ue

Tegative’Comments that eventually bring them into life and disturb each individual's psyche.

uaquin

-

L
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