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ABSTRAK

Cindy Claudya / 79190401 / 2023 / Pengaruh Efektivitas Iklan dan Kredibilitas Brand
mAéﬁbassador Terhadap Keputusan Pembelian Mie Instant Lemonilo di Jakarta Utara / Ir.
mpal JER. Sitinjak, M.M.

ued!mﬁu d:
uaw bumue)

t . dapat bersaing di pasar, perusahaan perlu melakukan promosi, tidak terkecuali bagi

ue
d|

&
@1d§>1 ey

nilazyang menyediakan mie instant dengan competitor yang cukup besar. Efektivitas

yun
Zeq
pTIQ

5 dan-kredibilitas brand ambassador merupakan faktor yang dapat digunakan sebagai

ue

@r@d@ promosi untuk menentukan keputusan pembelian. Oleh karena itu, penelitian ini

jad@algﬁkan untuk mengetahui pengaruh efektivitas iklan dan kredibilitas brand ambassador
u§te§haféjap Reputusan pembelian produk Mie Instant Lemonilo.

o J C o,

Z%l’éof? yang akan digunakan dalam penelitian ini adalah efektivitas iklan, kredibilitas brand
;éa@bassador dan keputusan pembelian. Terdapat dua jenis variabel dalam penelitian ini, yaitu
:ﬂygnabel tRdependen yang terdiri dari efektivitas iklan dan kredibilitas brand ambassador, dan
Q:Jv%label dependen yang terdiri dari keputusan pembelian.

;ﬁogjek penelitian ini adalah Mie Instant Lemonilo. Metode penelitian yang digunakan adalah
ga@lms deskriptif dan regresi ganda. Pengumpulan data dilakukan dengan menyebar kuesioner
%@Ialui google form kepada 100 sampel konsumen Mie Instant Lemonilo sebagai
izi?egpondennya. Pengambilan sampel dilakukan dengan cara nonprobability sampling dengan
;ie ikjuggement sampling.

5 §SI| perglitian ini menunjukkan efektivitas iklan dan kredibilitas brand ambassador terbukti

pengaruh positif terhadap keputusan pembelian.

'UBch_dE
Baq

Berdasarkan hasil penelitian, disarankan Lemonilo dapat melakukan promosi dengan lebih
kreatif lagi agar konsumen tertarik untuk melakukan pembelian dan memilih brand

ambassador yang kredibel untuk mewakili produk yang ditawarkan.

Kata kunei : Efektivitas Iklan, Kredibilitas Brand Ambassador, Keputusan Pembelian
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ABSTRACT

Cindy Clatdya / 79190401 / 2023 / The Influence of Advertising Effectiveness and Brand
-‘“Aﬁbassador Credibility on Purchase Decision of Lemonilo Instant Noodles in North Jakarta /
rsTumpdl J.R. Sitinjak, M.M.
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ey uedinnhusd
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oday's-industrial era, the internet has been widely used, especially in the economic sector.

ially: for companies whose competition is quite fierce, must be flocking to do marketing

e

ngoduce products/services to potential consumers. To be able to compete in the market,

paniés need to do promotions, no exception for Lemonilo which provides instant noodles

itha lavge enough competitor. Advertising effectiveness and brand ambassador credibility

uad HJEBU uaggy YU
ma%neg ue

_|
%‘1‘4“

[

a

factafs that can be used as promotional media to determine purchasing decisions.
(e -

ef

reforé; this study was conducted to determine the effect of advertising effectiveness and

-] —

ility-of brand ambassadors on purchasing decisions Lemonilo Instant noodle products.

reg eAJ
%b

eyIpIp

]

theory that will be used in this study is the effectiveness of advertising, brand ambassador

(_yeu_l_?ued ‘u
@edtg1 i sl

d|b|||ty and purchasing decisions. There are two types of variables in this study, namely

1nuad
eSua

ependent variables consisting of advertising effectiveness and brand ambassador

u

dibility, and dependent variables consisting of purchasing decisions.

object of this study was Instant noodles Lemonilo. The research method used is descriptive

@Lu Jep uey

lysis=and multiple regression. Data collection was done by distributing questionnaires

@a/{

oughgoogle form to 100 samples of Lemonilo Instant Noodle consumers as respondents.

plinéis done by nonprobability sampling with judgment sampling technique.

ﬁdeq ueupsniyad ey ehiey ygsi

Foquns %%11

resgits of this study showed the effectiveness of advertising and credibility of brand
“ambassadors proved to have a positive effect on purchasing decisions. Based on the results of
the study,. it is suggested that Lemonilo can promote more creatively so that consumers are
interesteédin making purchases and choosing a credible brand ambassador to represent the
products-dffered.

Keywords : Advertising Effectiveness, Brand Ambassador Credibility, Purchase Decision
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