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ABSTRAK 

Sela Selamet / 20190439 / 2023 / Pengaruh Beauty Influencer Tasya Farasya dan Online 

Customer Review Shopee Terhadap Keputusan Pembelian Skincare Somethinc Di E-

Commerce Shopee / Morryessa Brandinie, S,E, M.M. 

 

Keinginan setiap wanita untuk merawat kulit wajah mereka turut serta meningkatkan 

ketertarikan mereka pada kebutuhan akan skincare. Setiap wanita pasti memiliki 

permasalahan pada kulit wajahnya masing-masing sehingga akan memilih produk skincare 

tertentu yang mereka butuhkan. Banyaknya pilihan brand skincare yang beredar dipasaran 

membuat konsumen kesulitan untuk memilih mana yang terbaik bagi mereka. Sebelum 

memutuskan pembelian, konsumen harus mencaritahu dan mencari sumber informasi 

mengenai produk dan manfaatnya. Media sosial merupakan platform digital yang memiliki 

banyak audience. Didunia kecantikan, media sosial kini dijadikan sebagai platform untuk 

para beauty entusiast berbagi informasi mengenai tips atau merekomendasikan produk yang 

dalam hal ini disebut sebagai Beauty Influencer. Selain itu, sumber informasi dapat diperoleh 

dari hal lain yaitu review dari orang lain yang telah melakukan pembelian atau disebut Online 

Customer Review. Oleh karena itu, penelitian ini dibuat untuk mengetahui apakah terdapat 

pengaruh dari Beauty Influencer (Tasya Farasya) dan Online Customer Review (Shopee) 

terhadap Keputusan Pembelian produk skincare Somethinc di E-Commerce Shopee. 

 

Teori yang digunakan pada penelitian ini adalah Beauty Influencer, Online Customer Review 

dan Keputusan Pembelian. Ada dua jenis variabel yang digunakan yaitu variabel 

independent dan dependen. Variabel independent terdiri dari Beauty Influencer dan Online 

Customer Review, sedangkan variabel dependen yaitu Keputusan Pembelian. 

 

Objek pada penelitian ini adalah produk skincare Somethinc, metode penelitian yang dipakai 

adalah analisis deskriptif dan analisis regresi linear berganda. Data dikumpulkan dengan 

menyebarkan kuesioner melalui google form kepada 126 responden. Pengambilan sampel 

dilakukan dengan teknik judgement sampling. 

 

Hasil penelitian ini menunjukkan bahwa Beauty Influencer (Tasya Farasya) berpengaruh 

positif dan signifikan terhadap Keputusan Pembelian dan Online Customer Review (Shopee) 

berpengaruh positif dan signifikan terhadap Keputusan Pembelian. 

 

Kesimpulan pada penelitian ini adalah Beauty Influencer (Tasya Farasya) berpengaruh 

positif terhadap keputusan pembelian produk  skincare Somethinc, dimana Beauty 

Influencer (Tasya Farasya) memiliki pengaruh yang kuat terhadap keputusan pembelian 

konsumen dan Online Customer Review (Shopee) berpengaruh positif terhadap keputusn 

pembelian produk skincare Somethinc, dimana Online Customer Review (Shopee) memiliki 

pengaruh yang kuat terhadap keputusan pembelian konsumen. Berdasarkan hasil penelitian, 

peneliti menyarankan Somethinc dapat mempertahankan kualitas dan pelayanannya, juga 

mengembangkan metode pemasarannya dengan menggunakan beauty influencer yang 

lainnya. 
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ABSTRACT 

 

Sela Selamet / 20190439 / 2023 / The Influence of Beauty Influencer Tasya Farasya and 

Online Customer Review Shopee on the Decision to Purchase Skincare Product of 

Somethinc in E-Commerce Shopee / Morryessa Brandinie, S,E, M.M. 

 

Every woman's desire to take care of their facial skin also increases their interest in the need 

for skincare. Every woman must have problems with her own facial skin so she will choose 

certain skincare products that they need. The large selection of skincare brands on the 

market makes it difficult for consumers to choose which one is best for them. Before deciding 

to purchase, consumers must find out and find sources of information about the product and 

its benefits. Social media is a digital platform that has a large audience. In the world of 

beauty, social media is now used as a platform for beauty enthusiasts to share information 

about tips or recommend products, which in this case are referred to as Beauty Influencers. 

In addition, sources of information can be obtained from other things, namely reviews from 

other people who have made purchases or are called Online Customer Reviews. Therefore, 

this research was made to find out whether there is influence from Beauty Influencers (Tasya 

Farasya) and Online Customer Reviews (Shopee) on the Purchase Decision for Skincare 

Product of  Somethinc in E-Commerce Shopee. 

 

The theory used in this research is Beauty Influencer, Online Customer Review and 

Purchase Decision. There are two types of variables used, namely independent and 

dependent variables. The independent variable consists of Beauty Influencers and Online 

Customer Reviews, while the dependent variable is Purchase Decision. 

 

The object of this research is Somethinc skincare product, the research method used is 

descriptive analysis and multiple linear regression analysis. Data was collected by 

distributing respondents via Google form to 126 respondents. Sampling was done by using 

judgment sampling technique. 

 

The results of this study indicate that Beauty Influencer (Tasya Farasya) has a positive and 

significant effect on Purchase Decisions and Online Customer Review (Shopee) has a 

positive and significant effect on Purchase Decisions. 

 

The conclusion of this study is that Beauty Influencer (Tasya Farasya) has a positive effect 

on the decision to buy skincare products of Somethinc, where Beauty Influencer (Tasya 

Farasya) has a strong influence on consumer purchasing decisions and Online Customer 

Review (Shopee) has a positive effect on the decision to purchase skincare products of 

Somethinc, where Online Customer Review (Shopee) has a strong influence on consumer 

purchasing decisions. Based on the research results, the researchers suggest that Somethink 

can maintain its quality and service, as well as develop its marketing methods by using other 

beauty influencers. 

 

Keywords: Beauty Influencer, Online Customer Review, Purchase Decision. 
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