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With the large variety of content on TikTok, this frees content creators
to express their creativity, one of the creative content that is in great
demand by the audience until it goes viral is the content on the TikTok
account @resep_debm which packages cooking tutorial content but is
packaged differently. DEBM became one of the viral accounts with the
abbreviation "Diet Enak Bahagia Meny menyenangkan" popularized by
Robert Hendrik Liembono.

This research uses the basic theory of uses and effects, which is a
mixture of uses and gratification theory and traditional theory of
effects. This knowledge will make the audience able to take
information and education from the DEBM inspired recipe content and
automatically receive effects after watching such as likes, comments,
follows.

Through the results of Factor Analysis, it is evident that the voice
variable consists of the dimensions of information, intonation,
articulation. After analyzing the information dimension, the first factor
has an initial eigenvalue of 15.088 or a percentage of variance of
61.867%, meaning that factor 1 is able to explain 61.867% of all
factors in the DEBM inspired recipe content. So, the voice factor
dominates people watching DEBM inspired recipe content on TikTok.

Uses and effect theory, Factor Analysis, TikTok

Rindiyanti, D. & Johassan, D. (2023). Analysis of Sound and Video
Factors in DEBM Inspirational Recipe Content on TikTok. Jurnal
Komunikasi dan Bisnis, 10(2).
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The development of the industry in social media is now experiencing a rapid increase. This

is due to_the emergence of many types of application development companies and thus

Qtriggerin,cgncreasingly competitive competition. Various aspects now require Indonesians and
aes?ﬁeciallyrresidents in big cities to use it as a means of entertainment and relaxation that people
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né-platform that is often used is TikTok. TikTok is an application that is currently very
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bout Bowo went viral in July 2018 with his video content showing off a very large
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t of money. TikTok is a music video application from China, China which was first

a

%

ed 1{1 Indonesia in September 2016. The app was so popular by September 2017 that it had
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LCI)Very many creators upload work or content on TikTok. Apparently the content on TikTok
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ontent on TikTok, this frees creators to express their creativity, one of the creative content
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t is in great demand by the audience until it goes viral is the content on the TikTok account
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esep_ debm which packages cooking tutorial content but is packaged differently. DEBM

ame Ione of the viral accounts with the abbreviation "Diet Enak Bahagia Meny
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yenangkan popularized by Robert Hendrik Liembono.
In @ content, there are elements such as sound and video in order to attract people's

ittention. Content that is packaged into a video is in great demand today. A video will be
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sidered quality if the content provides good information and is interesting to watch. The
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racterlstlcs of the content of the DEBM inspiration recipe vary greatly from sounds and
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ideos that show cooking tutorials with food menu tips and tricks through the TikTok platform,

that ﬁlany viewers of the DEBM inspiration recipe follow this method with the DEBM
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iration recipe on TikTok quite a lot of people watching.
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The. object of this research is viewers of DEBM (Diet Enak Bahagia dan Meny
menyendtigkan) inspiration recipes that are aired on TikTok social media. Content has a lot of

information available on various media platforms and is the most important part of knowledge.
&
Aaording to Carey (in Dennis McQuail, 2010: 39) New media or new media is media that
utilizes calphones and computers supported by an internet connection base. The beginning of

networksbased changes was to utilize satellite connections which then used computers to be the
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main force. The digitization process becomes a provider of opportunities for the delivery of

various i@rmation in an efficient way and becomes a unity that becomes the basis for creating
- I
«great coniputer power as a machine in communication.
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Kotler and Kevin Keller (in Hasgimianti et al, 2022: 107), define social media as a
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consumers to share images, text, video, and audio information between individuals
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tween companies. The role of social media will increasingly be recognized by consumers
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;hdahl En Baran & Davis 2010: 301), has the opinion that combining uses and gratification
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TikTok is known as a social media and music video platform from China that was launched

BLU

n=September 2016. The TikTok application can be used by users on i0OS and Android platforms.
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app@ation in Indonesia in September 2017 was so popular that it had 160 million users.
ordi%’to digital reports in 2020 TikTok had more than 800 million active users, up from 300
lion iganuary 2019.
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Sound i domain of multimedia, while there are other domains in multimedia such as text,
animatioi video, and photos. Audio elements in multimedia include voice, music and sound
effects. ngnd in multimedia is used in various aspects, the voice of the person doing the voice or
the chatt§ of one person with another or the voice carried by a person who is not visible on the

screen.
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Video is@multimedia element in which there are various images that move quickly and
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Q5@@uentia§§.y Video is the most interesting element in multimedia and video has the power to

éBrihg the—audlence closer to real life. Through the addition of video components to the project, it
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E ; Thlgresearch uses factor analysis using the sample results obtained. Factor analysis will

Tgjt,lﬁermmgtwhlch factors dominate from the variables that have been determined using SPSS.
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g- 3 This validity test researchers use in measuring the validity of each statement or question
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%(gn%he qlastlonnalre in each variable. In testing its validity, the results of the validity test of 30
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‘gregpondocn'ts with r table 0.306 and 100 respondents with r table 0.165 through the help of SPSS
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'laé reliability test has the aim of observing whether the questionnaire is consistent
when usa to measure variables. A variable can be categorized as reliable if Cronbach's Alpha is>

0.60.
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Ta-e results of the study can be seen that the sound and video factors in the DEBM
inspired?cipe content on TikTok. Of the 24 variables studied, the factoring process can be

reduced o only two factors.
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The first factor has an initial eigenvalue of 15.088 or a percentage of variance of
62.867%,@eaning that factor 1 is able to explain 61.867% of all factors in the DEBM inspiration
gregﬂfpe coli;ent. The variable included in the first factor is X1.4, which means that the information
;Eagtor is t-Eat the DEBM voice actor on TikTok uses language that is easy to understand.

T}§ second factor has an initial eigenvalue of 1.392 or a percentage of variance of
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0, meanmg that factor 2 is able to explain 5.798% of all factors in the DEBM inspired

1n

coﬂ'-utent The variable included in the second factor is X2.1 which means that the lighting
E@Vl content object on TikTok that is displayed is clear.
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as& on the results of the study and from the results of the overall analysis. Apparently, in
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udyUthe factor that dominates the content of DEBM inspired recipes on TikTok is the sound
wh?i:h has a variance value of 62.867%.
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Bas§d on the results of the analysis of sound and video factors on the content of DEBM
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n 1rat10§ recipes on TikTok, seen in Total Variance Explained based on the results of this study
from:the results of the overall analysis, there are 2 factors that are reduced. So it can be

Clude@that the factors in the content of DEBM inspiration recipes are as follows:

=

The first factor, namely the information factor (X1.4) with a variance value of
62.867% contained in the sound variable.
The second factor, namely lighting (X2.1) with a variance value of 5.798%

contained in the video variable.
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Thgugh the results of Factor Analysis, it is evident that the sound variable consists of the

«dimensians of information, intonation, articulation. After analyzing the information dimension,
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meanmg&‘hat factor 1 is able to explain 62.867% of all factors in the DEBM inspired recipe

content. ip, the voice factor dominates people watching DEBM inspired recipe content on
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