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ABSTRAK 

Juan Christoforus / 77190182 / 2023 / Pengaruh Harga dan Promosi Terhadap Keputusan 

Pembelian Layanan Musik Digital Spotify Premium di Daerah Khusus Ibukota Jakarta / 

Pembimbing: Muhammad Fuad, S.E. M.P.  

Penelitian ini bertujuan untuk mengetahui bagaimana pengaruh harga dan promosi 

mempengaruhi keputusan pembelian layanan musik digital Spotify Premium di Daerah 

Khusus Ibukota Jakarta.  

Untuk mendukung penelitian ini, digunakan berberapa teori seperti harga, promosi 

dan keputusan pembelian. Variabel independen dalam penelitian ini adalah harga dan 

promosi dan variabel dependen yaitu keputusan pembelian. Objek penelitian ini yaitu 

layanan Spotify Premium di Daerah Khusus Ibukota Jakarta. 

Pengumpulan data dilakukan dengan cara menyebarkan kuesioner elektronik yaitu 

dengan menggunakan google forms kepada 106 responden pengguna Spotify Premium di 

daerah ibukota khusus Jakarta. Pengambilan sampel dilakukan dengan metode non-

probability sampling dengan Teknik judgement sampling. Metode penelitian yang 

digunakan adalah analisis deskriptik dan regresi linear berganda.  

Hasil uji asumsi klasik menunjukkan bahwa model regresi memenuhi asumsi yaitu 

residu berdistribusi normal, tidak terdapat heteroskedastisitas, dan tidak terdapat 

multikolinearitas. Hasil analisis regresi berganda menunjukan bahwa model regresi dapat 

digunakan untuk memprediksi keputusan pembelian dan berdasarkan uji t dapat disimpulkan 

bahwa harga dan promosi memiliki nilai signifikansi dibawah 0.05 sehingga hipotesis 

diterima. 

Hasil penelitian ini adalah harga sudah sesuai dan promosi sudah sesuai dan 

keputusan pemebelian meningkat, dimana harga dan promosi berpengaruh positif terhadap 

keputusan pembelian. Berdasarkan hasil penelitian disarankan agar Spotify Premium perlu 

memperhatikan penetapan harga yang masih dinilai baik agar dapat mencapai nilai sangat 

baik, terutama harga terhadap kualitas pelayanan yang ditawakan. Spotify Premium juga 

perlu meningkatkan promosi yang dinilai baik agar mencapai nilai sangat baik, dengan cara 

memperhatikan penjualan langsung terhadap calon pelanggannya. 

 

Kata kunci: Harga, Promosi, Keputusan Pembelian  
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ABSTRACT 

Juan Christoforus / 77190182 / 2023 / The Effect of Price and Promotion on Purchasing 

Decisions for Spotify Premium Digital Music Services in the Special Capital Region of 

Jakarta / Advisor: Muhammad Fuad, S.E. M.P.  

This study aims to determine how the effect of price and promotion on purchasing 

decisions for Spotify Premium digital music services in the Special Capital Region of 

Jakarta.  

To support this research, several theories such as price, promotion and purchasing 

decisions are used. The independent variables in this study are price and promotion and the 

dependent variable is the purchase decision. The object of this research is the Spotify 

Premium service in the special capital city of Jakarta. 

Data collection is carried out by distributing electronic questionnaires using google 

forms to 106 respondents who used Spotify Premium in the special capital city of Jakarta. 

Sampling is carried out using a non-probability sampling method with a judgment sampling 

technique. The research method used is descriptive analysis and multiple linear regression.  

The results of the classical assumption test show that the regression model fulfils the 

assumptions, namely normally distributed residuals, no heteroscedasticity, and no 

multicollinearity. The results of multiple regression analysis show that the regression model 

can be used to predict purchasing decisions and based on the t test it can be concluded that 

price and promotion have a significance value below 0.05 so that the hypothesis is accepted. 

The results of this study are that the price is appropriate and the promotion is 

appropriate and the purchasing decision increases, where price and promotion have a 

positive effect on purchasing decisions. Based on the results of the study, it is recommended 

that Spotify Premium needs to pay attention to pricing which is still considered good in order 

to achieve excellent value, especially the price of the quality of service offered. Spotify 

Premium also needs to improve promotions which are considered good in order to achieve 

excellent scores, by paying attention to direct sales to potential customers. 

 

Keywords: Price, Promotion, Purchase Decision 
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