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ABSTRAK 

Sherina Wuga/38180150/2023/Pengaruh Corporate Social Responsibility, Leverage dan 

Profitabilitas terhadap Agresivitas Pajak pada Perusahaan Manufaktur Sektor Industri 

Barang Konsumsi yang terdaftar di Bursa Efek Indonesia Periode 2019-2021/Dosen 

Pembimbing : Prima Apriwenni, S.E.,Ak., M.M., M. Ak. 

Agresivitas pajak dilakukan dengan menurunkan kewajiban pajak dan dapat  dilakukan 

melalui perekayasaan pada laba kena pajak melalui perencanaan pajak baik dengan cara 

legal maupun illegal. Kegiatan tersebut dilakukan agar nilai laba perusahaan dapat 

dimaksimalkan. Pada penelitian ini terdapat tiga variabel yang mempengaruhi agresivitas 

pajak yaitu Corporate Social Responsibility, Leverage, dan Profitabilitas. Praktik 

agresivitas pajak merupakan kegiatan yang tidak dapat dibenarkan dengan alasan apa pun, 

karena kegiatan tersebut dilakukan dengan niat guna mengurangi kewajiban pajak yang 

dimana sangat berdampak pada penerimaan negara.  

Penelitian ini menggunakan dua landasan teori yaitu teori agensi dan teori legitimasi. Pada 

teori agen terdapat hubungan antara prinsipal dan agen dimana prinsipal menyediakan dana 

maupun fasilitas operasional serta agen sebagai pengendali atau yang menjalankan 

kegiatan tersebut. Lalu pada teori legitimasi dijelaskan adanya kontak sosial dengan 

masyarakat dimana perusahaan beroperasi sehingga perusahaan harus mencermati batasan 

dan norma yang ada pada nilai sosial masyarakat sekitar. 

Penelitian ini dilaksanakan untuk melihat pengaruh Corporate Social Responsibility 

(CSR), Leverage dan Profitabilitas terhadap Agresivitas Pajak. Perusahaan manufaktur 

sektor industri barang konsumsi yang terdaftar di Bursa Efek Indonesia selama periode 

2019-2021 yang digunakan sebagai sampel penelitian. Setelah data di sortir peneliti 

memperoleh sebanyak 87 data observasi. Data observasi pada penelitian ini diperoleh dari 

laporan keuangan perusahaan manufaktur yang terdaftar di Bursa Efek Indonesia dan telah 

diaudit. Digunakan analisis regresi berganda dengan uji pooling, uji asumsi klasik, uji F, 

uji t dan koefisien determinasi (R2) sebagai teknik analisis dalam penelitian ini. 

Pada hasil penelitian ini menunjukkan telah lolos uji asumsi klasik dan uji pooling. 

Berdasarkan uji F diperoleh nilai sig sebesar 0.004. Dari uji t diperoleh : Variabel 

Corporate Social Responsibility dengan nilai sig 0.175 > 0.05 dan nilai koefisien -0.095, 

Variabel Leverage dengan nilai sig 0.092 > 0.05 dan nilai koefisien 0.126, Variabel 

profitabilitas dengan nilai sig 0.020 < 0.05 dan nilai koefisien -0.378. 

Kesimpulan dari penelitian ini menunjukkan Corporate Social Responsibility (CSR) dan 

Leverage tidak berpengaruh terhadap Agresivitas Pajak serta Profitabilitas yang 

hubungannya tidak dapat disimpulkan. 

Kata kunci : Agresivitas Pajak, Corporate Social Responsibility, Leverage, Profitabilitas 
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ABSTRACT 

 

Sherina Wuga/38180150/2023/The Effect of Corporate Social Responsibility, Leverage 

and Profitability on Tax Aggressiveness in Manufacturing Companies Registered in 

Indonesia Stock Exchange Period 2019-2021/ Advisor : Prima Apriwenni, S.E.,Ak., M.M., 

M. Ak. 

Tax aggressiveness is carried out by reducing tax obligations and can be done through 

engineering on taxable profits through tax planning both legally and illegally. These 

activities are carried out so that the company's profit value can be maximized. In this study 

there are three variables that influence tax aggressiveness namely Corporate social 

responsibility, Leverage, and Profitability. Tax aggressive practices are activities that 

cannot be justified for any reason, because these activities are carried out with the 

intention of reducing tax obligations which greatly impact state revenues. 

This study uses two theoretical foundations, namely agency theory and legitimacy theory. 

In agent theory there is a relationship between the principal and the agent where the 

principal provides funds and operational facilities as well as the agent controlling or 

carrying out these activities. Then in legitimacy theory it is explained that there is social 

contact with the community where the company operates so that the company must pay 

attention to the boundaries and norms that exist in the social values of the surrounding 

community. 

This study aims to determine Corporate Social Responsibility (CSR), Leverage and 

Profitability on Tax Aggressiveness. This study uses manufacturing companies in the 

consumer goods industry sector which are listed on the Indonesia Stock Exchange during 

the 2019-2021 period as a research sample. After the data was sorted, the researcher 

obtained 87 observational data. Observational data in this study were obtained from the 

financial statements of manufacturing companies that have been audited and listed on the 

Indonesia Stock Exchange. The analysis technique used is multiple regression analysis 

with pooling test, classic assumption test, F test, t test and coefficient of determination 

(R2). 

The results showed that this study passed the classical assumption test and the data 

pooling test. Based on the F test, the sig value is 0.004. from the results of the t-test 

obtained : Corporate Social Responsibility with a sig value of 0.175 > 0.05 and a 

coefficient value of -0.095, Leverage with a sig value of 0.092 > 0.05 and coefficient value 

of 0.126, Profitability with a sig value of 0.020 < 0.05 and coefficient value of -0.378. 

The conclusion of this study shows Corporate Social Responsibility (CSR) and Leverage 

does not affect Tax Aggressiveness and Profitability whose relationship cannot be 

concluded.  

Keywords : Tax Aggressiveness, Corporate Social Responsibility, Leverage, Profitability 
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LAMPIRAN 

Lampiran 1 

Data Perusahaan Sampel 

 

No Kode Nama Perusahaan 

1 CAMP Campina Ice Cream Industry Tbk 

2 CEKA Wilmar Cahaya Indonesia Tbk 

3 DLTA Delta Djakarta Tbk 

4 GOOD Garudafood Putra Putri Jaya Tbk 

5 HOKI Buyung Poetra Sembada Tbk 

6 ICBP Indofood CBP Sukses Makmur Tbk 

7 INDF Indofood Sukses Makmur Tbk 

8 MYOR Mayora Indah TBK 

9 SKBM Sekar Bumi Tbk 

10 SKLT Sekar Laut Tbk  

11 STTP Siantar Top Tbk 

12 TBLA Tunas Baru Lampung Tbk 

13 ULTJ Ultrajaya Milk Industry and Trading Company Tbk 

14 GGRM Gudang Garam Tbk 

15 HMSP Handjaya Mandala Sampoerna Tbk  

16 WIIM Wismilak Inti Makmur Tbk 

17 DVLA DayaVariao Laboratoria Tbk 

18 KAEF Kimia Farma Tbk 

19 KLBF Kalbe Farma Tbk 

20 MERK Merck Indonesia Tbk 

21 PEHA Phapros Tbk 

22 PYFA Pyridam Farma Tbk 

23 SIDO Industri Jamu dan Farmasi Sidomuncul Tbk 

24 TSPC Pasific Tbk 

25 ADES Akasha Wira International Tbk 

26 KINO Kino Indonesia Tbk 

27 UNVR Unilever Indonesia Tbk 

28 WOOD Integra Indocabinet Tbk 

29 KDSI Kedawung Setia Industrial Tbk 
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Lampiran 2 

Olah Data 

 

Agresivitas Pajak 

 

2019 

No Kode ETR 

1 CAMP 0.228829 

2 CEKA 0.244353 

3 DLTA 0.229422 

4 GOOD 0.249412 

5 HOKI 0.270475 

6 ICBP 0.279273 

7 INDF 0.325356 

8 MYOR 0.245913 

9 SKBM 0.901772 

10 SKLT 0.208491 

11 STTP 0.205015 

12 TBLA 0.269703 

13 ULTJ 0.24684 

14 GGRM 0.248971 

15 HMSP 0.248524 

16 WIIM 0.362598 

17 DVLA 0.26379 

18 KAEF 0.585274 

19 KLBF 0.254221 

20 MERK 0.378417 

21 PEHA 0.210914 

22 PYFA 0.253706 

23 SIDO 0.247846 
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24 TSPC 0.252525 

25 ADES 0.238648 

26 KINO 0.189426 

27 UNVR 0.253382 

28 WOOD 0.231368 

29 KDSI 0.324839 

 

 

2020 

No Kode ETR 

1 CAMP 0.224769 

2 CEKA 0.074745 

3 DLTA 0.25038 

4 GOOD 0.279075 

5 HOKI 0.252311 

6 ICBP 0.255062 

7 INDF 0.255062 

8 MYOR 0.218236 

9 SKBM 0.600867 

10 SKLT 0.236264 

11 STTP 0.187406 

12 TBLA 0.244753 

13 ULTJ 0.219379 

14 GGRM 0.208566 

15 HMSP 0.23116 

16 WIIM 0.198443 

17 DVLA 0.242894 

18 KAEF 0.721565 

19 KLBF 0.228251 

20 MERK 0.321676 

21 PEHA 0.12373 

22 PYFA 0.254294 
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23 SIDO 0.22136 

24 TSPC 0.216148 

25 ADES 0.191342 

26 KINO 0.159032 

27 UNVR 0.221936 

28 WOOD 0.275177 

29 KDSI 0.274547 

 

2021 

No Kode ETR 

1 CAMP 0.206808 

2 CEKA 0.208466 

3 DLTA 0.219512 

4 GOOD 0.221316 

5 HOKI 0.30363 

6 ICBP 0.204822 

7 INDF 0.204822 

8 MYOR 0.218499 

9 SKBM 0.327164 

10 SKLT 0.169095 

11 STTP 0.192913 

12 TBLA 0.22579 

13 ULTJ 0.171952 

14 GGRM 0.230762 

15 HMSP 0.220174 

16 WIIM 0.176873 

17 DVLA 0.307224 

18 KAEF 0.262151 

19 KLBF 0.219937 

20 MERK 0.308865 

21 PEHA 0.240596 

22 PYFA 0.378192 
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23 SIDO 0.218402 

24 TSPC 0.2008 

25 ADES 0.213333 

26 KINO 0.208332 

27 UNVR 0.231898 

28 WOOD 0.240094 

29 KDSI 0.263869 
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Corporate Social Responsibility 
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Leverage 

2019 

No Kode LEV 

1 CAMP 0.115493 

2 CEKA 0.187918 

3 DLTA 0.148964 

4 GOOD 0.453786 

5 HOKI 0.244037 

6 ICBP 0.31099 

7 INDF 0.436556 

8 MYOR 0.479988 

9 SKBM 0.430988 

10 SKLT 0.519019 

11 STTP 0.254569 

12 TBLA 0.691129 

13 ULTJ 0.144253 

14 GGRM 0.352415 

15 HMSP 0.299062 

16 WIIM 0.204961 

17 DVLA 0.28628 

18 KAEF 0.596089 

19 KLBF 0.175632 

20 MERK 0.340764 

21 PEHA 0.608145 

22 PYFA 0.346253 

23 SIDO 0.133504 

24 TSPC 0.308349 

25 ADES 0.309394 

26 KINO 0.424404 

27 UNVR 0.744212 

28 WOOD 0.509806 

29 KDSI 0.514852 
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2020 

No Kode LEV 

1 CAMP 0.115158 

2 CEKA 0.195292 

3 DLTA 0.167824 

4 GOOD 0.55674 

5 HOKI 0.269442 

6 ICBP 0.51425 

7 INDF 0.51425 

8 MYOR 0.430086 

9 SKBM 0.456096 

10 SKLT 0.474126 

11 STTP 0.224905 

12 TBLA 0.69694 

13 ULTJ 0.536311 

14 GGRM 0.251549 

15 HMSP 0.391202 

16 WIIM 0.265473 

17 DVLA 0.332421 

18 KAEF 0.595414 

19 KLBF 0.190044 

20 MERK 0.341131 

21 PEHA 0.613302 

22 PYFA 0.310373 

23 SIDO 0.163079 

24 TSPC 0.299563 

25 ADES 0.269395 

26 KINO 0.509599 

27 UNVR 0.759559 

28 WOOD 0.494614 

29 KDSI 0.467396 
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2021 

No Kode LEV 

1 CAMP 0.108472 

2 CEKA 0.182646 

3 DLTA 0.228122 

4 GOOD 0.552115 

5 HOKI 0.323984 

6 ICBP 0.5365 

7 INDF 0.5365 

8 MYOR 0.42965 

9 SKBM 0.49631 

10 SKLT 0.390595 

11 STTP 0.157784 

12 TBLA 0.692072 

13 ULTJ 0.259162 

14 GGRM 0.34098 

15 HMSP 0.450157 

16 WIIM 0.302873 

17 DVLA 0.338034 

18 KAEF 0.592804 

19 KLBF 0.171458 

20 MERK 0.333464 

21 PEHA 0.596975 

22 PYFA 0.792736 

23 SIDO 0.146913 

24 TSPC 0.287114 

25 ADES 0.256337 

26 KINO 0.501827 

27 UNVR 0.773382 

28 WOOD 0.464414 

29 KDSI 0.466363 
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Profitabilitas 

2019 

No Kode PROF 

1 CAMP 0.072583 

2 CEKA 0.130511 

3 DLTA 0.222874 

4 GOOD 0.086068 

5 HOKI 0.122218 

6 ICBP 0.138469 

7 INDF 0.06136 

8 MYOR 0.107123 

9 SKBM 0.000526 

10 SKLT 0.05683 

11 STTP 0.167475 

12 TBLA 0.038071 

13 ULTJ 0.156749 

14 GGRM 0.138348 

15 HMSP 0.269563 

16 WIIM 0.021029 

17 DVLA 0.121196 

18 KAEF 0.000866 

19 KLBF 0.125223 

20 MERK 0.08685 

21 PEHA 0.048795 

22 PYFA 0.04897 

23 SIDO 0.228361 

24 TSPC 0.071082 

25 ADES 0.102003 

26 KINO 0.109802 

27 UNVR 0.358018 

28 WOOD 0.039537 

29 KDSI 0.051123 
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2020 

No Kode PROF 

1 CAMP 0.040525 

2 CEKA 0.137527 

3 DLTA 0.100741 

4 GOOD 0.036742 

5 HOKI 0.041942 

6 ICBP 0.071616 

7 INDF 0.071616 

8 MYOR 0.106089 

9 SKBM 0.003062 

10 SKLT 0.054945 

11 STTP 0.182264 

12 TBLA 0.035033 

13 ULTJ 0.149816 

14 GGRM 0.097808 

15 HMSP 0.172754 

16 WIIM 0.106852 

17 DVLA 0.081579 

18 KAEF 0.001163 

19 KLBF 0.124073 

20 MERK 0.077322 

21 PEHA 0.005896 

22 PYFA 0.096705 

23 SIDO 0.242632 

24 TSPC 0.091642 

25 ADES 0.141631 

26 KINO 0.021628 

27 UNVR 0.348851 

28 WOOD 0.053676 

29 KDSI 0.048309 
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2021 

No Kode PROF 

1 CAMP 0.087222 

2 CEKA 0.110209 

3 DLTA 0.143646 

4 GOOD 0.072804 

5 HOKI 0.012671 

6 ICBP 0.066914 

7 INDF 0.066914 

8 MYOR 0.060803 

9 SKBM 0.015077 

10 SKLT 0.095064 

11 STTP 0.157575 

12 TBLA 0.03756 

13 ULTJ 0.145851 

14 GGRM 0.062306 

15 HMSP 0.134433 

16 WIIM 0.093528 

17 DVLA 0.070341 

18 KAEF 0.016322 

19 KLBF 0.125923 

20 MERK 0.128291 

21 PEHA 0.026469 

22 PYFA 0.006796 

23 SIDO 0.309881 

24 TSPC 0.091019 

25 ADES 0.203785 

26 KINO 0.018824 

27 UNVR 0.301971 

28 WOOD 0.078708 

29 KDSI 0.053854 
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Lampiran 3 

Output Spss 26 

1. Uji Pooling 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1

    

(Constant) .247 .066  3.727 .000 

X1 -.165 .123 -.271 -1.341 .184 

X2 .153 .126 .239 1.220 .226 

X3 -.078 .283 -.054 -.277 .782 

D1 .100 .092 .423 1.093 .278 

D2 .026 .091 .109 .282 .778 

X1_D1 .105 .172 .229 .612 .543 

X2_D1 -.047 .179 -.083 -.262 .794 

X3_D1 -.529 .390 -.329 -1.358 .178 

X1_D2 .018 .174 .038 .103 .918 

X2_D2 .083 .183 .155 .452 .653 

X3_D3 -.388 .392 -.215 -.990 .325 

a. Dependent Variable: Y 

 

2. Uji Analisis Deskriptif 

 

 

 

 

 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

CSR 87 .1176 .7647 .440162 .1840292 

LEV 87 .1085 .7927 .387208 .1743950 

PROF 87 .0005 .3580 .100239 .0768376 

ETR 87 .0747 .9018 .260161 .1120935 

Valid N 

(listwise) 

87 
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3. Uji Asumsi Klasik 

a. Uji Normalitas 

 

 

 

 

 

 

 

 

 

 

 

 

b. Uji Multikolinearitas 

 

 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 87 

Normal Parametersa,b Mean .0000000 

Std. Deviation .10364134 

Most Extreme Differences Absolute .175 

Positive .175 

Negative -.146 

Test Statistic .175 

Asymp. Sig. (2-tailed) .000c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) .291 .037  7.803 .000   

x1 -.095 .070 -.157 -1.369 .175 .785 1.274 

x2 .126 .074 .197 1.704 .092 .772 1.295 

x3 -.378 .159 -.259 -2.374 .020 .866 1.154 

a. Dependent Variable: y 
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c. Uji Heteroskedasitas 

 

d. Uji Autokorelasi 

 

 

 

4. Uji Regresi Linear Berganda 

 

 

 

 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) .067 .028  2.362 .021 

x1 -.021 .053 -.046 -.391 .696 

x2 .073 .056 .155 1.297 .198 

x3 -.240 .121 -.223 -1.981 .051 

a. Dependent Variable: Abs_Res 

Model Summaryb 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

Durbin-

Watson 

1 .381a .145 .114 .1054977 2.065 

a. Predictors: (Constant), x3, x1, x2 

b. Dependent Variable: y 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) .291 .037  7.803 .000 

x1 -.095 .070 -.157 -1.369 .175 

x2 .126 .074 .197 1.704 .092 

x3 -.378 .159 -.259 -2.374 .020 

a. Dependent Variable: y 



89 
 

 

5. Pengujian Hipotesis 

a. Uji F 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression .157 3 .052 4.697 .004b 

Residual .924 83 .011   

Total 1.081 86    

a. Dependent Variable: y 

b. Predictors: (Constant), x3, x1, x2 

 

 

b. Uji T 

 

 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) .291 .037  7.803 .000 

x1 -.095 .070 -.157 -1.369 .175 

x2 .126 .074 .197 1.704 .092 

x3 -.378 .159 -.259 -2.374 .020 

a. Dependent Variable: y 


