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ABSTRAK 

Grashella Wijaya / 75190186 / 2023 / Rencana Bisnis Pendirian Usaha Cafe Coffee “Nature 

Coffee” di Jakarta Utara / Pembimbing : Dr. Ir. Hisar Sirait, M.A. 

“Nature Coffee” merupakan sebuah usaha yang bergerak di bidang minuman. “Nature 

Coffee” menawarkan berbagai varian rasa yang berbahan dasar kopi. “Nature Coffee” dibuka 

secara offline dan online pada applikasi food delivery Grabfood.  

“Nature Coffee” memiliki visi “menjadi salah satu usaha kedai kopi bersuasana tenang dan 

nyaman untuk bersantai” serta rangkaian misi yang membantu merealisasikan pencapaian 

visi.  

Dalam menjalankan usaha minuman “Nature Coffee” saat ini dioperasikan 3 staff yaitu 

manajer, staff produksi, dan staff keuangan, maka akan merencanakan kedepannya untuk 

merekrut satu staff marketing.  

Kebutuhan investasi awal yang dibutuhkan “Nature Coffee” untuk memulai usahanya 

tersebut sekitar Rp. 160.988.667,- untuk memulai usaha tersebut agar dapat mempersiapkan 

berbagai peralatan, perlengkapan, renovasi bangunan, dan pemegas kas untuk pembelian 

bahan baku dan keperluan lainnya. Investasi awal berasal dari hibah orang tua. Dari 

perhitungan kelayakan investasi menggunakan analisa Payback Period yang menyatakan 

“Nature Coffee” membutuhkan 3 Tahun 1 Bulan 2 Hari, Net Present Value yang 

menghasilkan nilai sebesar 183.799.183 , Profitability Index menghasilkan nilai 1,1, IRR 

yang menyatakan nilai sebesar 35,7 dan Break Even Point menyatakan nilai lebih besar dari 

syarat yang telah ditentukan yang artinya  usaha “Nature Coffee” layak untuk dijalankan.  

Kata Kunci : “Nature Coffee”, Rencana Pendirian Usaha, Minuman 
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ABSTRACT 

Grashella Wijaya / 75190186 / 2023 / Business plan for the establishment of a Cafe Coffee 

Business "Nature Coffee" in North Jakarta / Advisor : Dr. Ir. Hisar Sirait, M.A. 

"Nature Coffee" is a business engaged in the beverage business. “Nature Coffee” offers 

beverage products made from coffee-based flavors. "Nature Coffee" is open offline and 

online on the Grabfood food delivery application. 

"Nature Coffee" has a vision of  “To become a coffee shop business with a calm and 

comfortable atmosphere to relax" and some series of missions that help realize the 

achievement of the vision. 

Curently, in "Nature Coffee" beverage business, 3 staff are currently being operated, namely 

managers, production staff, and financial staff, so we plan to recruit one marketing staff in 

the future. 

The initial investment needed for "Nature Coffee" to start the business is around 

Rp.160.988.667,- to start the business in order to be able to prepare various 

equipment,suupliers  building renovations, and some cash on hand for purchasing raw 

materials and other necessities. The initial investment comes from parental grants. From the 

calculation of investment feasibility using Payback Period analysis which states "Nature 

Coffee" requires 3 Years 1 Months 2 Days, Net Present Value which produces a value of 

183.799,183 , Profitability Index produces a value of 1,1, IRR which states a value of 35,7 

and The Break Even Point states that the value is greater than the specified conditions, which 

means that the "Nature Coffee" business is worth to run.  

Keywords: "Nature Coffee", Business Establishment Plan, Beverage 
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