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z < ABSTRAK

Jo__die Francesca Egan/20180277/2023/Pengaruh Persepsi Harga, Efektivitas Promosi, dan Kualitas
«Produk Terhadap Keputusan Pembelian Little Joey NFT (Non-Fungible Token) di Marketplace
OpensealPembimbing: Ir. Tumpal J.R. Sitinjak ,M.M.

U@'df

§3 elitian; ini ditujukan untuk mengetahui Pengaruh Persepsi Harga, Efektivitas Promosi, dan
El@alﬁas Produk Terhadap Keputusan Pembelian Little Joey NFT (Non-Fungible Token) di
wérketplace Opensea.

1d|

EH@ rga adalah sejumlah uang yang dibebankan untuk suatu produk atau layanan, atau sejumlah nilai

Uggdltukarkan oleh konsumen untuk memperoleh manfaat dari memiliki atau menggunakan
/;s@tl% produk atau layanan. Promosi merupakan suatu kegiatan dalam menginformasikan,
gr%m%ujuk, serta mempengaruhi konsumen mengenai manfaat atau keunggulan produknya kepada
r'ép‘%ﬂnla@gaﬁ, agar pelanggan mau membeli produknya. Kualitas Produk merupakan produk atau
aaga@hn yang bergantung pada kemampuannya untuk memenuhi kebutuhan pelanggan yang nyata
gatau“t?ersirat. Pengertian keputusan pembelian adalah keputusan dari pembeli tentang menentukan

m%reg yafg dibeli.

>

'qe]esew mens uenelun uep yiiJy uesijnuad

g)@]eﬁ penelitian ini adalah Little Joey NFT (Non-Fungible Token) di Marketplace Opensea.
_%’Téknik pengambilan sampel yang digunakan dalam penelitian ini adalah teknik non-probability
samplingadimana tidak memberikan peluang atau kesempatan yang sama bagi setiap elemen atau
%@gota populasi untuk dipilih menjadi sampel. Teknik analisis data yang dipakai dalam penelitian
grﬁi antara=lain yaitu Uji Validitas, Uji Reliabilitas, Skor rata-rata dan Selang Kepercayaan 95%,
cEélmam Model Persamaan Regresi, Pemeriksaan Asumsi Klasik, Uji Kesesuaian Model (Uji F),
ﬁ@n Uji Hipotesis (Uji t).

‘OyM|g| Jelem buek uebunuaday ueyibniaw yepny uediinbuad q

%Hﬁsn pemelitian adalah bahwa Persepsi Harga, Efektivitas Promosi, dan Kualitas Produk
;ﬁoe-jrpengaruh positif dan signifikan terhadap Keputusan Pembelian Little Joey NFT (Non-Fungible

?l’@ken) di Marketplace Opensea.

3
EBérdasarkan hasil penelitian dapat disimpulkan bahwa (1) Persepsi Harga berpengaruh positif

degghadap Keputusan Pembelian Little Joey NFT (Non-Fungible Token) di Marketplace Opensea.
5 Efekfivitas Promosi berpengaruh positif terhadap Keputusan Pembelian Little Joey NFT (Non-

ganglble Token) di Marketplace Opensea (3) Kualitas Produk berpengaruh positif terhadap

gKgputusan Pembelian Little Joey NFT (Non-Fungible Token) di Marketplace Opensea.

T o
©o =

“Kata Kunci: Persepsi Harga, Efektivitas Promosi, Kualitas Produk, Keputusan Pembelian.
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ABSTRACT

Jodie Francesca Egan/20180277/2023/The Influence of Price Perception, Promotion
«Effectiveliess, and Product Quality on the Purchase Decision of Little Joey NFT (Non-Fungible
éﬁken) ir-the Opensea Marketplace/ Advisor: Ir. Tumpal J.R. Sitinjak, M.M.

=)

b
ue

hue

is study aims to determine the effect of price perception, Promotion Effectiveness, and product
@y on the purchase decision of Little Joey NFT (Non-Fungible Token) in the Opensea
rlcetplace

|% 6%:

&jIS the amount of money charged for a product or service, or the amount of value that
samers exchange for the benefits of having or using a product or service. Promotion is an
|v‘£ty ie informing, persuading, and influencing consumers about the benefits or advantages of
wa)roducts to customers, so that customers want to buy their products. Product quality is a
dﬁct orservice that depends on its ability to meet real or implied customer needs. Understanding

@rchase decision is a decision from the buyer about determining the brand to be purchased.
C

abject of this research is Little Joey NFT (Non-Fungible Token) in the Opensea Marketplace.
e@mphng technique used in this study is a non-probability sampling technique which does not
gp@wde egual opportunities or opportunities for each element or member of the population to be
%seﬁected gs a sample. The data analysis techniques used in this study include Validity Test,
“Reliability Test, Average Score and 95% Confidence Interval, Regression Equation Model
§E§;imatio’n, Classical Assumption Check, Model Suitability Test (F Test), and Hypothesis Test (t
Test).

cgsd

hgwﬂe

ua_dea’wg.;umuem
@e

uad ugh
Jaiqn%%

(‘D

P

2

)

%I’ﬁe resultof the research is that Perception of Price, Promotion Effectiveness, and Product Quality
%agile a pesitive and significant impact on the Little Joey NFT (Non-Fungible Token) Purchase
:Dgcision‘in the Opensea Marketplace.

Q:JBélsed on the research results, it can be concluded that (1) Price Perception has a positive effect on
%hé Little Joey NFT (Non-Fungible Token) Purchase Decision on the Opensea Marketplace. (2)
tPﬁ)motlon Effectiveness has a positive effect on the Purchase Decision of Little Joey NFT (Non-

gzgnglbI%Token) in the Opensea Marketplace (3) Product Quality has a positive effect on the
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