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ABSTRAK 

Sharon Deborah Elim / 74190491 / Pengaruh Kualitas Produk dan Persepsi Harga Terhadap 
Kepuasan Pelanggan Sepeda Motor Yamaha di Wilayah DKI Jakarta / Pembimbing: 
Bernadine, Dra., M.Com. 
Yamaha merupakan salah satu perusahaan yang bergerak di bidang otomotif yaitu sepeda 
motor. Yamaha memiliki berbagai macam produk kendaraan sepeda motor. Penelitian ini 
bertujuan untuk mengetahui pengaruh kualitas produk dan persepsi harga terhadap kepuasan 
pelanggan sepeda motor Yamaha di Wilayah DKI Jakarta. 
 

Penelitian ini bersifat kuantitatif dengan menggunakan teknik pengumpulan data yaitu 
menyebarkan kuesioner. Pengelolaan dan analisis data dilakukan dengan menggunakan 
program SPSS (Statistical Package for Social Science) versi 27. 
 

Dalam penelitian yang dilakukan, ditemukan bahwa variabel bebas (kualitas produk dan harga) 
memiliki pengaruh yang positif terhadap variabel terikat (kepuasan pelanggan). Penelitian ini 
membuktikan bahwa kualitas produk, persepsi harga, dan kepuasan pelanggan sudah baik. 
 

Dari penelitian yang dilakukan dapat disimpulkan bahwa peran kualitas produk dan harga 
sudah baik. Kualitas produk dan persepsi harga terbukti berpengaruh positif terhadap kepuasan 
pelanggan. Berdasarkan hasil penelitian, peneliti menyarankan agar Yamaha dapat melakukan 
inovasi terhadap desain produk sepeda motor selanjutnya serta dapat memperhatikan harga 
yang diberikan.  
 

Kata Kunci: Kualitas Produk, Persepsi Harga, dan Kepuasan Pelanggan 

 

 

 
 
 
 
 
 
 
 
 
 
 
 



ABSTRACT 

Sharon Deborah Elim / 74190491 / The Influence of Product Quality and Perceived Price on 
Customer Satisfaction of Yamaha Motorcycles in DKI Jakarta Region / Supervisor: Bernadine, 
Dra., M. Com. 

Yamaha is a company engaged in the automotive sector, namely motorcycles. Yamaha has a 
wide range of motorcycle vehicle products. This study aimed  to examine the effect of product 
quality and price on customer satisfaction of Yamaha motorcycles in DKI Jakarta. 

Data were collected through the distribution of questionnaire covering various dimensions of 
research variables in a Likert scale format. Data analysis was performed using descriptive 
approach and causal analysis among variables with multiple linear regression technique. 
Research hypothesis testing was conducted with assistance of SPSS 27. 

In the research conducted, it was found that the independent variables (product quality and 
perceived price) had a positive influence on the dependent variable (customer satisfaction). 
This research proves that product quality, perceived price, and customer satisfaction are good. 
 

From the research conducted, it can be concluded that the role of product quality and perceived 
price is good. Product quality and perceived price have proven to have a positive effect on 
customer satisfaction. Based on the results of the study, the researchers suggest that Yamaha 
can innovate in the next motorcycle product view and be able to pay attention to the prices 
given. 
 
Keywords: Product Quality, Perceived Price, and Customer Satisfaction 
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