"OWMIg| uizi eduey

undede ynjuaq wejep Ul siny eAJey yninyas neje uelbeqas yeAueqiadwawl uep ueywnunbuaw buede)iq ‘g

‘OyM|g| Jelem buek uebunuaday ueyibniaw yepny uediinbuad q

"yejesew niens ueneluly uep ynidy uesijnuad

‘uedode) ueunsnAuad ‘yerw eAsey uesnnuad ‘uennauad ‘ueyipipuad uebunuaday ynjun eAuey uediynbusd e

DAFTAR PUSTAKA

Cﬁhaméd B., Kidane, T. T., & Sharma, R. R. K. (2016). Factors Affecting Consumers’
~Purchasing Decision of Toiletries Products: An Empirical Study on Square Toiletries.
SFactors Affecting Consumers’ purchasing Decision through E-Commerce, 159—165

ar :T F. (2020, Mei 4). Bahaya Lain dari Tokopedia di-Hack & 91 Juta Data Bocor. CNBC

a&}u buede)l
F&

é = ~Indonesia. Diakses 27 November 2022, dari
= g “https://www.cnbcindonesia.com/tech/20200504094139-37-155966/bahaya-lain-dari-

& o Ztokopedia-di-hack-91-juta-data-bocor

%Cgo J H., Chan, K., & Adali, S. (2015). A Survey on Trust Modeling. ACM Computing Surveys,
o é ~48. doi:10.1145/2815595

QwC)D as ;C., Sitorus, T., Purwanto, E., & Ihalauw, J. (2019). The effect of service quality and
= § wwebsite quality of zalora.com on purchase decision as mediated by purchase intention.
c ‘CC’ #Quality - Access to Success, 20, 87-92.

gGﬁozai L., (2018), Aplikasi Analisis Multivariate dengan Program IBM SPSS 25. (Edisi 9,
R ?Cetakan 9), Semarang: Badan Penerbit Universitas Diponegoro.

1 Sl

GunaWan A. V., Linawati, L., Pranandito, D., & Kartono, R. (2019). The Determinant Factors

= cof E-Commerce Purchase Decision in Jakarta and Tangerang. Binus Business Review,
% ©10, 21-29. doi:10.21512/bbr.v10i1.5379

%Hardoko, H. (2022). THE EFFECT OF TRUST, SECURITY, QUALITY OF SERVICE,
2 =PERCEPTION OF RISK AND PRICE ON ONLINE PURCHASE DECISIONS. Strategic
g =Management Business Journal, 2, 39-49. doi:10.55751/smbj.v2i01.25

%I—IarrisiL. C., He, H., Kotler, P., & Armstrong, G. (2019). Principles of Marketing. Pearson
- Education Limited.

gKanchan U., Kumar, N., & Gupta, A. (2015). A STUDY OF ONLINE PURCHASE
g =BEHAVIOUR OF CUSTOMERS IN INDIA. ICTACT Journal on Management Studies,
o “01, 136-142. doi:10.21917/ijms.2015.0019

;Kotléli P., & Keller, K. L. (2021). Marketing Management, Global Edition. Pearson Education.

aunéF, M., Paliszkiewicz, J., & Chen, K. (2022). Trust and Digital Business: Theory and
= Practice. Taylor & Francis Group. https://doi.org/10.4324/9781003266525-2

LaudQﬁ, K. C., & Traver, C. G. (2021). E-Commerce 2021-2022: Business, Technology and
wSociety, Global Edition. Pearson Education.

Mahliza, F. (2020). CONSUMER TRUST IN ONLINE PURCHASE DECISION. EPRA
=winternational  Journal — of  Multidisciplinary ~ Research — (IJMR),  142-149.
doi:10.36713/epra4022

Mbet& G. S., & Tanamal, R. (2020). Effect of Easiness, Service Quality, Price, Trust of Quality
wf Information, and Brand Image of Consumer Purchase Decision on Shopee Online

JeqLurn‘S ue

84



‘OyVIg] uiz! eduey

undede ynjuaq wejep Ul siny eAJey yninyas neje uelbeqas yeAueqiadwawl uep ueywnunbuaw buede)iq ‘g

‘OyM|g| Jelem buek uebunuaday ueyibniaw yepny uediinbuad q

SSINISNE 40 TOOHDS
HID NV M

"yejesew niens ueneluly uep ynidy uesijnuad

‘uedode) ueunsnAuad ‘yerw) eAiey uesinuad ‘uennauad 'uex!p!puad uebunuaday ynjun eAuey uediynbuad e

Purchase. Jurnal Informatika Universitas Pamulang, 5, 100.
doi:10.32493/informatika.v5i2.4946

Muca@l S. M., Ahmad, N. N., & Chahar, D. R. D. (2013). The study of E-Commerce Security
mlssues and Solutions. International Journal of Advanced Research in Computer and
nCommunlcatlon Engineering, Vol. 2.

%JEJEHG

ugroﬁo, B. P. (2018, November 14). Tipu-tipu Jualan Online! Tokopedia Tutup Penjual
E_:‘.’Gambar Hard Disk’. detikNews. Diakses 27 November 27 2022, dari
=https://news.detik.com/berita/d-4301481/tipu-tipu-jualan-online-tokopedia-tutup-
“penjual-gambar-hard-disk

s dianbusw
d1g seH

o) A
r%Niiirhaisfalti—Wolff, H. (2022, November 17). Indonesia: e-commerce sites by monthly traffic
<. 3 =2022. Statista. Diakses 27 November 2022, dari
o é ;ﬂhttps://www.statista.com/statistics/869700/indonesia—top—lO—e—commerce—sites/
%Ogsonz U. H., Sallis, J. E., Gripsrud, G., & Silkoset, R. (2021). Research Methods and Data
= § g'Analysis for Business Decisions: A Primer Using SPSS. Springer International
¢ ‘¢ ZPublishing.
gP@maﬁ;en, K., Kaapu, T., & Paakki, M.-K. (2006). Trust, risk, privacy, and security in e-
o 3 Scommerce.
= O

Ravshalov F. R, & Azimov, H. Y. (2021). Danger and Security: History and Present.

“International Journal of Multicultural and Multireligious Understanding, 8, 280.
2doi:10.1 8415/ijmmu.v8i4.2547

=
elchl‘éld, A. (2022). The Four Factors of Trust: How Organizations Can Earn Lifelong
=Loyalty. Wiley.
L

obbi: , S. P., Coulter, M. A., & De Cenzo, D. A. (2019). Fundamentals of Management,
By 8
©Global Edition. Pearson.

%UBDUS% E’dUEJ, ul

tatista. (2021, Mei 20). Digital buyer penetration in Indonesia 2017-2025. Statista. Diakses 27
November 2022, dari https://www.statista.com/forecasts/261665/digital-buyer-
_'penetration -in-indonesia

akuawl uep uexuy

9

ahyﬂ'm S., & Praninta, A. (2021). Influence of Brand Equity and Service Quality on Purchase
:Deczszons on Garuda Indonesia Airline Services. Research Horizon, 1, 28-38.
wd01.10.54518/1rh.1.1.2021.28 -38

u, (g Park, J., & Lee, J. C. (2022). The effect of shopping channel (online vs offline) on
taconsumer decision process and firm’s marketing strategy. Internet Research, 32, 971-
©987. doi:10.1108/INTR-11-2020-0660

ZJGQLUHS ueyl

85

uenj YIM)| exjireuwloju] ue



