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ABSTRAK

~Willy €aniako / 73190317 / 2023 / Pengaruh Harga, Online Customer Rating, dan Online
cCustorsier Review Terhadap Keputusan Pembelian Konsumen Di Media Sosial TikTok Shop
~Pada Toko Online Merk Buy And Sold / Pembimbing : Rita Eka Setianingsih, S.E., M.M.

2
« jat

%Saﬁt iai perkembangan teknologi khususnya internet berbasis website ataupun aplikasi
Eb&_@embang begitu pesat, teknologi ini meningkatkan kebutuhan manusia khususnya dalam
“megncari informasi dan dalam melakukan hal komunikasi bisnis. Hampir seluruh pengguna
ginternet di seluruh dunia juga menggunakan media sosial, baik untuk berinteraksi dengan
@orgng-orang di dalam atau luar negeri, berkomunikasi, dan salah satu kegiatan yang sering
%digkukan secara online adalah transaksi jual beli.

—

%Tgfpri yang digunakan pada penelitian ini adalah harga, online customer rating, online
ga%tomer review, dan keputusan pembelian. Variabel dalam penelitian ini terbagi menjadi
“dua jenis, yaitu variabel independen yang terdiri dari harga, online customer rating, dan
~orflineScustomer review. Sedangkan variabel lainnya adalah variabel dependen, yaitu
%keputusan pembelian.

ﬂ?engumpulan data dilakukan dengan cara penyebaran kuesioner kepada 103 sampel
-konsurmen toko online merek Buy and Sold. Pengambilan sampel dilakukan dengan cara
~nhon-prebability sampling dengan teknik judgement sampling. Metode analisi yang
Udlgunakan meliputi uji validitas, uji reliabilitas, uji normalitas, uji multikolinieritas, uji
3heteroskedast|5|tas uji autokorelasi, uji analisis regresi linear berganda, uji-T, uji-F.

)

—Pengujian dilakukan dengan menggunakan bantuan SPSS 26.

“Hasil gji penelitian ini menunjukkan bahwa responden telah memberikan penilaian yang
Sbaik atas kuesioner terhadap Harga, Online Customer Rating, Online Customer Review, dan
SKeputusan Pembelian Konsumen. Berdasarkan hasil uji penelitian, data menunjukkan
gﬁbahwa harga dan online customer review memiliki pengaruh positif terhadap keputusan
spembelian konsumen, sedangkan online customer rating tidak berpengaruh terhadap

Zkeput@isan pembelian konsumen.

D

cKesirfipulan dari penelitian ini adalah terdapat pengaruh antara harga dan online customer
sreview: terhadap keputusan pembelian konsumen di media sosial TikTok Shop pada toko
vonlinegmerek Buy and Sold, dan tidak terdapat pengaruh antara harga dan online customer
Jratingzterhadap keputusan pembelian konsumen di media sosial TikTok Shop pada toko
SonlingZmerek Buy and Sold.

S

Kata "Kunci : Harga, Online Customer Rating, Online Customer Review, Keputusan
Pembglian

ABSTRACT
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| Willy Caniako / 73190317 / 2023 / The Influence Of Price, Online Customer Rating, and

Online Customer Review On Consumer Purchase Decision On TikTok Shop Social Media
At BuyrAnd Sold Online Shop Brand / Advisor : Rita Eka Setianingsih, S.E., M.M.

U -

v echnology development especially the internet base on website or application has grown
rapldly, this technology increases human needs specifically in gaining information and
(Ddcifng business communication. Almost all internet users in the world use social media,
celiﬁer fo interact with people from across the world, communication, and one of the most

TJcﬁznmon use of social media is to do online shopping.
n Q

D

gl'rfa’e theory used in this study is price, online customer rating, online customer review, and
aspurchasing decisions. The variables in this study were divided into two types, which is the
sindependent variable that consists of price, online customer rating, and online customer
%regciewiWhile the other variable is the dependent variable which is the purchase decision.

EDéta éOIIection was carried out by distributing questionnaires to 103 samples of Buy and

3
c

=Satd’s Lonsumers. Sampling was done by means of non-probability sampling with judgment
gfs,%%qplfmg technique. The analysis method used includes validity test, reliability test,
§n(ﬁmaﬁty test, multicollinearity test, heteroscedasticity test, autocorrelation test, multiple
Slinear Fegression analysis test, T-test, F-test. Tests were carried out using the help of SPSS
6. =

2.

§The result of this research indicate that the respondents gave a good assesment on the
wquestlonnalre about Price, Online Customer Rating, Online Customer Review, and
mConsumer s Purchase Decision. Base on the result of this research, data shows that price
cand onfine customer review have an effect on purchase decisions, while online customer

3,

=ratingdo not affect purchase decision.

c

3 !
& The cahclusion of this study is that the results of data analysis indicate that price and online
> - - . - - .
ccustomer reviews have an effect on purchase decisions on TikTok Shop social media at buy
sand sold online shop brand, while online customer ratings do not affect purchase decisions
=on social media TikTok Shop at buy and sold brand online shop.

Keywords : Price, Online Customer Rating, Online Customer Review, Purchase Decision

:Jaquins ueyingaiugw

— KATA PENGANTAR



"OWMIg| uizi eduey

undede ynjuaq wejep Ul siny eAJey yninyas neje uelbeqas yeAueqiadwawl uep ueywnunbuaw buede)iq ‘g

‘OyM|g| Jelem buek uebunuaday ueyibniaw yepny uediinbuad q

"yejesew niens ueneluly uep ynidy uesijnuad

‘uedode) ueunsnAuad ‘yerw eAsey uesnnuad ‘uennauad ‘ueyipipuad uebunuaday ynjun eAuey uediynbusd e
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( ustoriier Rating, Dan Online Customer Review Terhadap Keputusan Pembelian Konsumen

IHL

eJe)

2Di Mi{dia Sosial TikTok Shop Pada Toko Online Merek Buy and Sold” tepat waktu.

T =
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s 9

S]V0]
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o 9 B
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