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ABSTRAK 

Reuvan Suhendra / 26190518 / 2023 / Pengaruh Online Customer Review dan Online Customer 
Rating terhadap Niat Beli Produk Fashion Pada Marketplace Shopee / Pembimbing: Rita Eka 
Setianingsih, S.E., M.M. 

Teknologi digitalisasi bertumbuh sangat cepat di zaman sekarang ini. Penggunaan internet 
secara real time memudahkan pengguna untuk melakukan beberapa kegiatan wirausaha 
berlandaskan e-commerce. Kegiatan e-commerce berbasis internet memiliki beberapa 
keunggulan dalam hat memberikan infonnasi secara cepat, yang menyebabkan lonjakan 
pemakai internet pada setiap waktunya. Manfaat e-commerce yang dimungkinkan oleh internet 
tennasuk penghapusan hambatan fisik dan peningkatan efisiensi, kenyamanan, dan kecanggihan 
transaksi bisnis global yang sebelumnya dibatasi olehjarak dan waktu. Masalah terbesar dengan 
fitur e-commerce untuk bisnis adalah karena Online Customer Review pada dasarnya adalah 
electronic word of mouth (eWOM), itu kurang bisa dikontrol. Tetapi, karena online customer 
review serta rating lebih jujur, ini cenderung bennanfaat untuk konsumen. Melihat ha! ini, 
peneliti tertarik untuk melakukan penelitian dengan judul "Pengaruh Online Customer Review 
dan Online Customer Rating terhadap Niat Beli Produk Fashion Pada Marketplace Shopee". 

Teori yang ada di dalam penelitian ini adalah online customer review, online customer rating 
dan niat beli. Dalam penelitian ini menggunakan dua jenis variabel, yaitu variabel independen 
dan variabel dependen. Yang tennasuk dalam variabel independen adalah online customer 
review dan online customer rating. Sedangkan yang termasuk dalam variabel dependen adalah 
niat beli. 

Objek penelitian ini adalah marketplace Shopee. Metode penelitian yang digunakan adalah 
analisis deskriptif dan regresi berganda dengan menggunakan software SPSS 26. Pengumpulan 
data dilakukan dengan menyebar kuesioner melalui google form kepada 165 sampel konsumen 
marketplace Shopee sebagai respondennya. Pengambilan sampel dilakukan dengan cara non-
probability sampling dengan teknikjudgement sampling dengan kriteria konsumen yang pernah 
berbelanja produkfashion di Shopee. 

Setelah melakukan pengujian, peneliti mendapatkan hasil dari uji-T menunjukan variabel online 
customer review mendapatkan basil sig .000 yang mana lebih kecil dari 0.05, dan untuk variabel 
online customer rating mendapatkan hasil sig .371 yang mana lebih besar dari 0.05. 

Penelitian ini menyimpulkan bahwa online customer review berpengaruh positif dan signifikan 
terhadap niat beli produkfashion di Shopee sedangkan online customer rating terbukti tidak 
berpengaruh terhadap niat beli produkfashion di Shopee. 

Kata Kunci: Online Customer Review, Online Customer Rating, Niat Beli 
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ABSTRACT 

Reuvan Suhendra I 26190518 I 2023 I The Influence of Online Customer Review and Online 
Customer Rating on The Intention to Buy Fashion Products at Marketplace Shopee I Advisor: 
Rita Ek.a Setianingsih, S.E. , MM 

Digitalization technology is growing very fast in this day and age. The use of the internet in real 
time makes it easier for users to carry out several entrepreneurial activities based on e-
commerce. Internet-based e-commerce activities have several advantages in terms of providing 
information quickly, which causes a surge in internet users at any time. The benefits of internet-
enabled e-commerce include the removal of physical barriers and increased efficiency, 
convenience, and sophistication of global business transactions that were previously limited by 
distance and time. The biggest problem with e-commerce features for businesses is that because 
Online Customer Reviews are basically electronic word of mouth (eWOM), they lack control 
over them. However, because online customer reviews and ratings are more honest, they tend 
to be useful for consumers. Seeing this, researchers are interested in conducting research with 
the title " The Influence of Online Customer Review and Online Customer Rating on The 
Intention to Buy Fashion Products at Marketplace Shopee " 

The theory in this research is on/ine customer review, on/ine customer rating and purchase 
intention. In this study, two types of variables were used, namely the independent variable and 
the dependent variable. Included in the independent variables are online customer reviews and 
online customer ratings. Meanwhile, what is included in the dependent variable is purchase 
intention. 

The object of this research is the Shopee marketplace. The research method used was descriptive 
analysis and multiple regression using SPSS 26 software. Data collection was carried out by 
distributing questionnaires via Google form to 165 samples of Shopee marketplace consumers 
as respondents. Sampling was carried out by means of non-probability sampling with a 
judgment sampling technique with the criteria of consumers who have shopped for fashion 
products at Shopee. 

After carrying out the test, the researchers obtained the results from the T-test showing that the 
online customer review variable got a result of sig .000 which is smaller than 0.05, and for the 
online customer rating variable it got a result of sig .371 which is greater than 0.05. 

This study concludes that online customer reviews have a positive and significant effect on the 
intention to buy fashion products at Shopee, while on/ine customer ratings have proven to have 
no effect on the intention to buy fashion products at Shopee. 

Keywords: Online Customer Reviews, Online Customer Ratings, Purchase Intentions 
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