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Popular culture in technology, especially online media, has succeeded in
becoming the center of attention for all audiences, almost all over the
world, including Indonesia. Indonesia is a target for the Chinese
entertainment industry market because of the many positive responses
regarding one of the social media platforms that have emerged. Popular
culture provides new innovations in technological developments.
Looking at the problems that have been explained regarding popular
culture and New Media that create consumptive behavior. The existence
of Dependency Theory provides an illustration of the existence of factors
that influence a person's behavior patterns and attitudes, this theory is
very influential in patterns of mass communication, and provides different
views or perceptions by users.

In this research, it is a quantitative approach which uses population
techniques, which means that this technique is one technique that is very
appropriate to be used in one of the studies, if quantitative research can
be seen that this population technique is closely related to quantitative
research, where this population seeks data classification. random and
arranged.

This research using the SPSS application to assist in the process of
calculating data between valid and tested variables for reliability so that
in this study the authors have included the results of validity and
reliability to determine the results of the tests related with a hypothesis.
The conclusion from this study is that the social media addiction variable
and the consumer behavior

Pattern variable greatly influence the development of high school level
students and influence the development of the millennial era. And from
the results of the author’s search, research found that almost 85% of
students in DKI Jakarta Utara have entered their comfort zone so that
they no longer think or have an advanced mindset for the future but are
more concerned with lifestyle and prestige in this millennial era.

social media addiction, consumtive behavior, and online shopping.
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In:'this digital era, technological developments occur in an evolution in the media

technology used. We can see that the term New Media or what people usually call online media or
o) =) -

‘more famrharly known as internet media, New Media can have both negative and positive impacts

uo
ed

Lgm:fd this medla is certainly no stranger to the public's ears. Media is also referred to as media

%dl

ere untll now no one has matched the growth in the number of users.

dig

InTleveloped countries, New Media can beat various media that have previously been used

neRAUBY U

e rence sources in obtaining information. The term New Media emerged at around the end of
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gth century, and this term is used to refer to a new type of media that combines conventional

28
dia w1th digital media. In the last few years, New Media has been enlivened by the phenomenon
h (=

c

d§>1 N
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c
Q
id at af embodiment of building small, large or broad communities or groups.

gemergence of social media sites, these sites provide many places for activity in cyberspace
e

= Cyirrently New Media is used not only for socializing but is used as a business tool that can

Q
cEesséi by everyone throughout the world. Especially in Indonesian society, the development

Shaex yngn

§iny

nform:-ltlon technology has given rise to the term social media which is usually called E-

£

merce namely the process of buying and selling products, services and information carried
electronlcally using the internet network and computer satellite networks.

Basgd on the background that has been explained and written by the previous author, the

Eousw egue

blem jthat can be identified in this research is the existence of popular culture and the

nomehon of social media addiction on online shopping consumptive behavior among high
I

sreging

ool students in North Jakarta. One is an event or phenomenon that often occurs in everyday

Q

like today. In identifying the problem, what will be determined and research will be carried
by thfauthor are:
1. JS there an influence of dependence on watching product videos on consumer behavior?
2. ﬁls there an influence of dependence on reading reviews or audience comments on

=consumer behavior?

:Jaquins uemnqa/(ﬁauﬂ?ep

. =Is there an influence of dependence on seeing product images or posters on consumer

cbehavior?
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Dependency Theory is a theory that is related to social behavior towards every human

ng. It i 1s not uncommon for humans who have consumerist behavior patterns to find a gap,

RisuBbue.e
Do

r realmost 80 percent of this gap theory is widely used by experts and even researchers in

eAgey dedippbuad e

s &hn

nmg case studies related to society, especially people's lifestyles. The use of dependency

un
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ge uelbe

' or Dependency Theory provides arguments for each result obtained by the researcher.
Accordmg to Griffiths (2008:18) states that Dependency Theory is an aspect that has

esses due to a lack of motivation, accompanied by dependence, and reduced personal self-

@umgﬁunpw@]

mtrel. Accordlng to Thakkar (2006:19) Dependency Theory is a dependency in a medical and

(o atrlc condition which is characterized by excessive use (consumptive) of an item or product

BinSs n
un=2bu

%Jedcye[ﬁp,uuaéiex N}

£

ic

&

if used continuously and uncontrolled, will give rise to a negative side in the user's life. .

bu

Sueh as loss of good relationships with family, relatives, friends or loss of work and even

g‘sum ek

clmmg economy. Dependence is a term used to describe a person's or self's behavioral pattern
sing a’ medla product, item, etc. Dependence can be experienced or seen by an individual both

sicallyzand psychologically in an activity that is under the control of a high degree of awareness

eog_eu.@du
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Dependency occurs if it is caused by several factors, as follows: a strong desire to always
Iy out‘er use certain behavior or media, there is a failure to exercise control over oneself or
eipsonally, individuals or social media users feel comfortable in using social media so that it is
121cult to stop, the behavior occurs continuously and increasingly striking even though there is
ﬁlear fzi:t that social media addiction has a negative impact, especially in forming behavioral

lon
aiF.terns.&igest words that are considered unusual and complex. Not infrequently, the vocabulary

Bunspfuag,’ L{E’&J]L@AJ

Q by
ntroduc€d by broadcasters becomes a vocabulary that becomes a trend in society.
C
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Based on the data or theoretical results that have been obtained and summarized by
@D

esearch@r’s, it can be concluded that dependence is a hobby for something that is used

'ue.gode u

continuo@sly so that one experiences an addiction which results in a lack of personal self-control

over behayvior which can cause factors that give rise to negative sides.

=
Ac@rding to Boyd (2016: 19), in identifying and defining, social media is a collection of
electroni, devices that enable individuals to gather, share, communicate and collaborate with
each othérin a particular case. According to Kotler and Keller (2002:19) Social media is a media

tool usedsby users to share text, images, sound, video and information with many people.
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According to Van Djik (2002:19), social media is a system or media platform that focuses on
the ex1stence of users which provides various facilities for them to carry out activities and

ngdjaborate Social media has an orientation towards its users, where the content is produced and

eyl

ogmed byusers

u

Soc131 media is also widely used today and has experienced quite rapid and high growth,
T
ély YouTube (usually used as an entertainment medium), Twitter (used as an information
e @) —
grredlgm) Facebook (usually used as a communication medium in exchanging information in the
Q

@am bu

ey gednnb
1

e
S

gogm%f fOrums groups , community), Tiktok (used as a creative medium in creating content as
=
>Cw§[l Qas a business medium), WhatsApp (used as a medium for exchanging messages or

M
bu

r

ng

atlgn in the form of text, images, audio).
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Thridugh all types of social media, a popular culture will be formed, namely online shopping.

&eﬁuuu
“bu

r usetsocial media, especially Tiktok, to create content as well as shop by buying items that

Ugan

refitly viral, fashion category needs, various foods, and even children's needs that will be

ughun

C

d th¥ough social media.
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In this millennial era, society, especially teenagers, cannot be separated from lifestyles that

(0]

ooow e

nuxd ‘uen

ow trends especially with the rapid development of technology, the progress of lifestyles has

H
qe

o

n eased quite a lot, giving rise to behaviors that are formed by every teenager, namely the

gLUﬂ

0 atiori; of consumer behavior. The lifestyle that occurs in society is a lifestyle that sees or

BM UR

ceives that material things can create satisfaction for each individual teenager.
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This kind of lifestyle is an action that is quite prone to fatal errors and even losses, which is
ed consumptlve behavior. According to one expert, Sumartono, consumptive behavior
lams‘that consumptive behavior is behavior that is not based on rational considerations, but

er isTotivated by irrational desires (Annisa, 2019:40).

equm%;

Th?definition of consumptive behavior is explained by Suyasa and Fransisca (Lestariana et

ode) ueynspfuagd, ‘yerw

gal ,2017:320) as the action of buying goods not only to fulfill a need but to fulfill desires that are
carrled ogt excessively, resulting in economic waste or costs. According to Subandy, consumptive
behavior_is a description of a person's lifestyle or lifestyle which is controlled by the desire to

fulfill desires for pleasure which are only perverted and not permanent (Amirah, 2020:67).
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The’ research approach used is a quantitative approach. According to Moleong, the
Qqti_@_ntitatigl;e approach is research that is used to determine a phenomenon that occurs and is

erieneed by research subjects by means of descriptions or in the form of several words and

bugd
au:%cf‘iu@e

guage ina special and natural context using several scientific methods Wishandy (2019:30) .

di

&

T =

okding-to Moleong, this quantitative research was also obtained based on several random or
O mo. . L . : :

dom descriptions that were researched, resulting in a questionnaire technique.

Aécording to Moleong, it is very suitable for obtaining research results that are quite

aniun eAgey E
&in

Ble uRbeqas
gpuniq e

cfive, atisfactory and good. According to Bogdan and Taylor, quantitative research is research

rod@ces descriptive data in the form of speech, writing, behavior that is researched or

(s
rebu

s n
uegpu

e

ed,ZRuthlliane (2020:67). Quantitative approach, according to one well-known expert,

écnicy S'ﬁg’auss and Corbin (2020:67), quantitative research is research whose findings cannot be

A

=3

2

ained from statistical letters or data.
-]
(@]

Stfauss and Corbin also concluded that all research that uses the form of a questionnaire

form f certainty in getting the research results desired by the author, because the data is

S

asiny eA

ained airectly from the sources or audiences being researched, therefore to get answers that

puad.'ueyipiiadyebwiuggay
L@m

®duss 1u

accurate. definite and different from audience to audience or source to source.

1nuad ‘wen

Thijs‘sampling technique is Non-Random Sampling, namely Snowball Sampling, of course,

@Ieousl

hére are consequences that the results of the analysis obtained later cannot be generalized to the

esl

le of the London School Public Relations (LSPR) campus itself. In this study, the calculation of

!,EMJEé u
uegn

he data using the SPSS 25 application program. The test data

E

are as follows:
1. %lidity and Reliability Test
éa Validity test

Th‘iivalidity testis used to measure whether a questionnaire is valid, valid, or not. Research

ueunsnAuad ‘yeiw)
ns ueyingakuaw u

Tajr'egults ar:é"valid if there are similarities between the data collected and the actual data that occurs
gin%the objéct being studied. Avalid instrument means that the measuring instrument used to
“obtain dé;ta (measure) is valid. Valid means that the instrument can be used to measure what it is
supposed_to measure. (Sugiyono, 2018:121). In Sataputeri (2018), the test criteria are if the
correlatigh coefficient = or > 0.361 it is declared valid, and if the coefficient value is < 0.361 it is

declaredznvalid (Kriyantono, 2010).
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b. Reliability test

A 1@ability test is an extent to which the measurement results using the same object will

—_

: I
;preduce tge same data. The reliable criteria that exist are if the Cronbach's Alpha value > 0.6 then

gﬂt ?fs rella@e and if the Cronbach’s Alpha value < 0.6 then it is not reliable.
ca B
o 3 = 2
52 2. Dgscrlptlve analysis
S o
27T EDES;I‘IptIVE analysis (Ghozali, 2018) provides an overview of the data seen from the mean
o 0w
gagergge)ﬁnammum minimum, and standard deviation values. In this analysis, it is a descriptive
=& 5
gteghlﬁqueathat provides information on the data held so that it can be understood more easily.
-
L2a &
©e2 c S
— >3
2 ® 23, C;ﬂssw Assumption Test
o 5 2 S
-5 iNo imality Test, This statistical normality test is done by comparing the distribution of our
@D =) o
@ﬁa with%he normal idea distribution of data, with the same mean. With the criteria, if the test
a < 3 —
§h§>\/\% si%&ificant results (p <0.05), then the data obtained is not normal. However, if the test
3 o
%(Dsh”:bws 1n%n1f1cant results (p>0.05), then the data obtained is normal.
25§
5% - .
B 4. l\@ltlple linear analysis
©
o % Th1§study uses multiple linear regression analysis which is an analysis to determine more
C o
d¢thgn one gfect of the independent variable (independent) on the dependent variable (dependent).
5
ggﬁ.oicordin@to Ghozali (2018: 95), the multiple linear regression analysis models aim to describe
2 3
§hg relationship and how much influence the independent variables (independent) have on the
5 3
ependent variable (dependent).
> @ —
- -} :
°% 7]
22 . N
s = 5. @efﬁaent of determination
[S2)
g " Thgcoefficient of determination (R2) is used to measure how far the model's ability to
5 C
sexplain ﬁ'e variation of the dependent variable is. The coefficient of determination value is
© o

J

ﬁ)etweenaéro (0) and one (1). If R2 is close to 1, it can be concluded that the stronger the model

explalnsgl'e relationship between the independent variables and the dependent variable. If R2 is
close to &hen the ability of the independent variable in explaining the variation of the dependent
variable gllimited (Kojo etal., 2019).
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In this research, based on the test results obtained :

—

o ol ItJTs known that the regression test results with a value of 0.574 are a significant value in

Eh@ influence of social media addiction on consumer behavior. From the results of the discussion
> =+

2 :
‘ofthe coefficient of determination test, a value of 0.242 was obtained, which is a percentage of

I -
2% of‘the influence of social media addiction on consumer behavior so that almost 75.8% of

E:‘haum

n

=

Q

O
h@chool students or Indonesian society have an influence on other variables.

oD

27 From the results of the hypothesis test, namely the T test, it can be seen that the value

aé d i5 .000, which is a significant value so that the social media addiction variable and the

e LE|6eqas

6u

S erj)ehawor variable are influential, especially with videos, reviews and posters displayed

vsaeial fiedia. After the T test, this research also provides F test results to obtain more detailed

Fs n

>
chetalled data, so the F test results with a value of .000 are declared to have a significant value

3 YN

[
=
nguente between social media addiction variables and consumer behavior variables.

n) AL

2
37 The final results obtained by researchers from the results of these data tests were found

]

o'be a hypothe51s curve which stated that there was no influence of social media addiction on
sumer “behavior among high school students through videos, posters, reviews. Because there
2 difféi“ent variables between social media addiction and consumptive behavior, to find or

ulate h hypothesis curve, researchers use the Two Tailed Test formula because researchers

SNYd ‘Wenue

%Jeaﬁ-ew&du

not yet predict whether the social media addiction variable and the consumptive behavior

iable have a negative or positive influence.

11 eAuey ue
ep uejwn

Efased on research conducted by researchers regarding the Influence of Social Media

edenee on Online Shopping Consumptive Behavior of High School Students in North Jakarta,

ueygngadua@ u

auth6¥ draw the following conclusions :

@

] uggnsbuad ‘yeuu

Gensumer behavior patterns have a very negative influence on social media addiction,

Jaguwin

specialljfamong teenagers or high school students. Which means that almost 85% of students in

o

‘ugyode

DKI Jakarta have entered their comfort zone so that they no longer have advanced thoughts for
the future but are more concerned with the appearance and lifestyle of this millennial era. There
is still arnfluence of social media addiction on consumer behavior at 24.9%, and the remaining
percentage results influence other variables, which are:

1. There Viisran influence of social media dependence through product videos offered or displayed
on consuiner behavior.

2. There4s an influence of social media dependence through public reviews or comments about

products;en consumer behavior.
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Pl

3. There is an influence of social media dependence through images or posters displayed on
consume@ehavior.

—_
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., hendarso, y., & lidya, e. (2022). Tingkat konsumsi remaja dalam berbelanja online
op:di kelurahan sukajadi kota prabumulih (doctoral dissertation, sriwijaya university).
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T thatTmfTaence a person s

es, this theory Is
very influential in patterns of mass communication, and provides different

views or perceptions by users. )

In this research, it is a quantitative approach which uses popu!atlon

techniques, which means that this technique is one technique that is very

appropriate to be used in one of the studies, if quantitative researc"h can

be seen that this population technique is closely related to quantitative

research, where this population seeks data classification. random and

arranged.

This research using the SPSS application to assist in the process of
calculating data between valid and tested variables for reliablhlty.so that
in this study the authors have included the results of validity an_d
reliability to determine the results of the tests related with a hypothests.
The conclusion from this study is that the social media addiction variable
and the consumer behavior
Pattern variable greatly influence the development of high school level
students and influence the development of the millennial era. And from
the results of the author's search, research found that almost 85% o,
students in DKI Jakarta Utara have entered their comfort zone so that
they no longer think or have an advanced mindset for the future but are
more concerned with lifestyle and prestige in this millennial era.
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