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Hierarchy of influence is a theory that explains the factors that influence
media content. Media routines are one of those factors. In this study, the main
focus shown was media routine. There are three components of media
routines that have an influence in shaping and influencing media products.
Media routines are formed because of the demand that the media always up
to date.

The production of broadcast programs is a component of the media routine.
The broadcast production process is not an easy thing, because there is a
careful planning process for the success of broadcast programs. Designing a
broadcast production is a stage in making a program that is presented to the
audience. The stages in production are first pre-production, second
production, and third post-production.

The advancement of YouTube technology today is very helpful from various
aspects of the needs that users need. There are various kinds of Podcast
channels presented on YouTube social media. YouTube Podcasts are Podcast
content not only in the form of audio but also in the form of audio visual,
where users not only listen but can also see how someone interacts in the
Podcast channel.

The conclusion of the research conducted based on the findings obtained from
three informants can be said that, in pre-production, production, and post-
production the three infomen together with the production team carry out the
production process of the Podcast program in accordance with the media
routines contained in the hierarchical factor of influence. Podcast content is
packaged in such a way as to attract the attention of the audience.

Hierarchy of Influence, Program Broadcast Production, Youtube Podcast
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TheZpace of development of the broadcast industry media is so rapid. Over time, the
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evelopment of the broadcast industry media is growing by utilizing sophisticated information

nology Starting from the dissemination of information using television electronic media as a
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pl(@ment to a superior character, namely audio visual. As is known today, broadcast media has

p 3111y uesnnuad
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uéd new media because currently new media is a popular media because it has unlimited nature
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efficiency in everything.
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e existence of the internet has shared a role in the growth of this technological era that does
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sthave an impact on life and daily life. In various sectors, individual activities today are often
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ted3o0 the use of the internet. The existence of this new media makes conventional media no

&8 ung@

r #sedy This makes the audience quickly switch to new media. Because of this, mass media
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e@gomefa very important part of human life today.

The internet is a media that is widely used in every circle ranging from children, adolescents,
ents who certainly have an internet network, to meet information needs. This happens because
sically th&needs of each individual are different, so that in this need the internet is considered the

appropriate medium to get information. This makes people like internet services that are

nBd @ém

ueBowa

nized @s very free and even easily accessible anytime and anywhere.
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The emergence of internet technology provides various benefits, namely getting

&P ueyw

rmation more quickly and easily. In the field of education, the internet is very useful in the

%luu

hing and learning process, for example, the ease of accessing books digitally. The internet is

useftll as a medium of entertainment such as listening to audio for example Podcasts. This

nenfumd

elode) geu
raquis u

xistence 51gnals that there will be innovation, in the form of live broadcasts on the digital radio
and &en radio programs that are distributed on YouTube, social media, and even podcasts
Pédcasts are a form of digital audio that distributes, receives, and listens conversations on
demand. f's easy when creating a Podcast, in fact, it supports all to produce several categories of
content, various audio-visual Podcast content is certainly diverse on the digital web in the form of
YouTubeZOne of the podcasts broadcast via youtube is ROOV Official.
The hierarchy theory of influence was introduced by Soemaker and Reesse, which explains
the influgtice on media content by internal and external influences. This theory suggests that how
content i$icreated and designed, that is based on five influences. There are five main categories of

influenceZof media content, namely: (1) individuals (editors, journalists), (2) media routines (daily

media lifgﬁ (3) organizational level (media owners and organizational levels), (4) additional media

PN
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- (other non-media organizations, including government regulations) and (5) ideology (values and

philosophy-of life adopted from mass media).

d

Q

!

In This study, the main focus shown was media routine. There are three components of

]

ad
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a rouﬁnes that have an influence in shaping and influencing media products. The existence of

e
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uell
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r(gptmes the media can determine and know exactly the time or process of a content production

u

rom the beginning (pre-production) to the final evaluation stage (post-production).

Based on the background that has been explained and written by the previous author, the
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thath can be identified in this research is ehat is the production process of the ROOV

nege u@eqas di
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m podcast In identifying the problem, what will be determined and research will be caried
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u_bjg}the author are ;
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LCIWhat is the pre-production stage of the ROOV Podcast program?
hat is the production phase of the ROOV Podcast program?
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What is the post-production stage of the ROOV Podcast program?
What is the hierarchy of influence in the ROOV podcast program?
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Thisttheory was introduced by Soemaker and Reesse, who explained the influence on media
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nt by dnternal and external influences. Meanwhile, according to James W Tankard, this
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rarchical theory utilizes work that proposes five main categories of influence of media content.

e

etive levels of influence include individual, routine media, organizational level, auxiliary media,
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eology.
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Aceferding to Reka (2018), this theory shows that mass media content does not reflect

]

ive reality and reveals how content is created and designed, based on five levels of influence:

@JE@SD

dividgals (editors, journalists), (2) media routines (daily media life), (3) organizational level

od
eq_rg,ms

(media owsers and organizational levels), (4) additional media (other non-media organizations,
irijc:luding government regulations) and (5) ideology (values and life philosophies adopted from mass
media).

(1)eIndividual. The influence of the individual in question is the characteristics of
communication workers, professional background, personal attitudes, and professional roles.
Professional.experience will shape his professional role and ethics. This role of professional ethics
has a direé? effect on the content of mass media. In other words, a journalist has a certain value

orientationstn dealing with the reality that is happening.

DOI: htt]‘l%://doi.org/10.46806/jkb.v1111.985 3|Page
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(2) Media routines. Media routines stem from constraints that concern three stages, namely:
what. will be-received by consumers (audiences), whether the media can process a production, and

w%agproducts are available from the source. This is a picture where media routines are formed by

od
eJe

e stages;Thus, media routines depend according to the needs of the media.

din

ﬁﬁuaw

) Grganizational level. Media organizations have several goals, and making money as one
o

t Iﬁbst‘commonly used. The goals of these media organizations can impact content in a variety

Auet ue
s di

y% Other goals such as producing quality content that is built for profit. The owner's influence
édla content has become an important concern in the news media.

4) Addltlonal media. At the extra media level, factors that influence media content include

ens uene
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Euaday

smf Hlformatlon presented by media content (such as interest groups in society) and other

®.1N) 5%; neje u
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S Lﬁqstlm‘uons (such as government). This means that various forces and also power (power)

ad
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oé;tsulérs (outsider) greatly affect the work of the media.
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5) Ideology. An overarching ideology may influence the content of the mass media in many

: Masé ‘media is a social organization that internally has quality standards for assessment,

wau%ﬂ ‘u
g;m 1G4 S|

ure, and hierarchy in carrying out its work mechanism. For example, political representation

ed

(@)

nuadfuel

rried out by the media must be active and even full of contradictions and conflicts in it.

Arb; (2021: 24) in his book entitled Radio Broadcast Program Production defines broadcast

FEhueouatg

am production as a production team's work in designing broadcast programs. There are

o

51 efex Bsn

cast formats that can be chosen by the production team such as information format, music

ep Bev

@m’at special format and variety format. According to Faishal (2021), program production is a

loﬁg journgy that goes through various stages, involving many human resources with various

ad
q

—

expertise, and various equipment and cost support.
Thesbroadcast production process is not an easy thing, because there is a careful planning

ss fotthe success of broadcast programs. Designing a broadcast production is a stage in making

e
odegueunsn
12g8Ins uey

a programgthat is presented to the audience. The stages in production are first Pre-Production, the
pfe-producﬁon stage is called the planning stage. There are three stages in the pre-production stage,
including w=planning, collecting, writing.

Thessuccess of the production of a program is determined in three stages of pre-production,
namely (1)2Planning, or planning is the process of determining and considering situations and
conditionstthat are or will occur. (2) Collecting, is the stage of searching and collecting materials,
music, and*contacting potential resource persons. (3) Writing, is the collection of material, script

writing, and rundown of the event.

4 | Page : Bianca Johanna & Imam Nuraryo
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Second, the production stage can begin when the pre-production stage is mature. At the

production stage, the entire team has begun to realize the previously planned stages. When on-air

e

bro%cdcastefs do everything themselves, this makes broadcasters more proficient and skilled at

od
el

lﬂnmg on ‘the broadcast. In addition to broadcasting alone, broadcasters broadcast two or more by

1nyad
B
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iding tasks between broadcasters and operators.
>~

gf hlrd post-production is the final process in broadcast production. The final stage of the

rgeAuey u

c%t is<in the form of an evaluation process that has been broadcast for further development.

1 uBp Y131 yesl
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éduction team conducts an overall evaluation covering material deficiencies or weaknesses,

Y
g

u

1@1 errors that are not known beforehand, cohesiveness of team coordination. In addition,
c A

atcmg the post-production stage is the completion or editing stage.

1%

jéu

ccerdmg to Rosiana (2023), a Podcast is a digital audio file created and uploaded on an

sew nygns yene|
g
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e atfbrm to be shared with others. Podcast refers to the distribution of audio files on digital

‘e

¥ buepun

fMts The audio file can be accessed directly using a desktop, gadget or sent to a portable media
d@vge such as an MP3 player for listening. Podcasts in Indonesia became popular in 2015 which
w;as:ploneered by Adriano Qalbi with the title "Early Week Podcast". Initially, this podcast

contgmed mater1a1 about Adri's anxiety which was poured with comedy spices. Due to the stability

adSu

OEc@ntent productlon the account now has more than 12 thousand followers.
5
Podeasts have three types, namely (1) Interviews or podcast interviews , basically interviews
have interviewers and sources. The invited speakers certainly have expertise or sensation in

es of the audience. The questions raised are certainly related to the resource person or topic

B!L%] e/éex uesi
Beywn

=
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/(%eu@ep

d

ussion.

(2)Solo podcast or monologue Podcast, in this type usually the communicator or commonly

#snAuad

1

(€]

the host has good communication the production process of this program tends to be simple.

Jag@ns@exings

d@m

onvetsational, involving two people who already have strong chemistry and
bgth hosts ZFheir communication is bidirectional. Just like there is a topic and they argue with each
other accofding to their respective views.

Youtube is a form of social media in the form of videos that have recently been on the rise.
Based on stdtistics on its own website, Youtube has more than a billion users. In 2017 there were
more thanz65,000 videos uploaded daily to Youtube. This is because by creating an account or
channel oAZYoutube and getting many viewers will be able to make money. So that currently
YouTube i¥'the most popular site and watched by thousands of people every day.
Acéording to Anwar (2022), YouTube is easy to use, does not require high costs, and can be

accessed anywhere, of course with compatible gadgets. This allows amateur video creators to freely

DOI: htt]‘l%://doi.org/10.46806/jkb.v1111.985 5|Page
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upload their video content for publication. If their video gets a good reception, the number of views
will_increasg. Many viewers will invite advertisers to place ads in their next videos. YouTube's

SU

e§

‘ess in the internet world has also spurred many artists to create special channels on YouTube.

YouTube podcasts are not only in the form of audio but there are also audio visual forms,

1nbusSe

gsersnot only listen but can also see how someone interacts in the Podcast channel. There

2

saseveral types of Youtube podcasts, such as documentary podcasts, talk shows, or just in the

Augy u

s dighbu

audio. The podcast channel on YouTube that researchers want to research is the ROOV

Content which collaborates with several artists, YouTubers to many guest stars on the

95 U
gHedd

1%SHE8€U

P

d RQOV'S YouTube channel has a number of subscribers or followers of 1.94 thousand and

ens uene

=
@ us

oxifhately 400 videos consisting of various kinds of content in it.
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Qualitative research is research that intends to understand the phenomenon of what is

buepun-bugBun Hu

‘yejesew nj

%ﬁ ‘ueyipiplad ueb

€

} 1@ snny eAiey ynun

ienced; by the research subject thoroughly and describe it in a context. The subjects used in

tudy were the ROOV podcast production team which is directly related in each ROOV podcast

.->
E{geu
edwe

am productlon While the object of this research is the production process on the ROOV

=
d3u
i

Bexwm,u@ua

od

=]
QU

st which is studied with the theory of influence hierarchy.

Aceording to Sugiono (2018) in qualitative research, data collection is carried out in natural

) Uesl)

e

tings, primary data sources and data collection techniques are more on participant observaction,

erviews, and documentation. The main purpose of this study is to obtain data, collection. First,

e e
gawgep

terview technique is semi-structured, which is to conduct questions and answers to informants.

erviewsSare defined as a way of collecting information materials that are carried out by oral

[u—
sniBiad

Eﬁemgq oA

estions and answers, unilaterally, face-to-face and with a predetermined goal direction. The

Q
{=2)

_’uemd@ue
SELILE

rch qugstions are in accordance with the desired information needs.

Secghd, observation techniques. Observation or observation is the activity of a process or
object withifhe intention of feeling and then understanding knowledge of a phenomenon based on
knowledge=and ideas that have been known before, to obtain information needed to continue a
research. Qbservations made such as monitoring how the production process of the ROOV program
Podcast.

Thizd, documentation techniques. Documentation is a data collection technique in the form
of documetits both from writing, and images. Documentation collection techniques are carried out
through bogks and scientific works related to research. Other documentation such as pictures during

interviews.with sources. Documentation data collection is carried out through books or various

6 | Page & Bianca Johanna & Imam Nuraryo
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‘theories about radio program production process.
_. The-analysis is carried out after data about the production process of the ROOV program

Podgast in the form of interviews in the form of transcripts which will later be analyzed to solve

ad

gpﬁ)‘tﬁems and get conclusions. Based on these data, the use of analysis steps according to Miles and

|1n

LU

SN

“Huber rrran 1s First, data education. Data reduction is summarizing, choosing the main things,
g g g

V]
u

nhd

2 @
= @L%lrg on important things that are in accordance with the research topic, looking for themes and

u
s di

tern, §3 ultlmately providing a clearer picture and making it easier to collect further data. In

g
urgeA
eq

n

B

1%1@ data will be guided by goals to be achieved and predetermined.

Eﬁecond the presentation of data. In qualitative research, the presentation of data can be done
[

ens uenelu

—

f(f?rm of brief descriptions, charts, relationships between categories, flowcharts, and the like,

-]

Pfcét is often used to present data in qualitative research is narrative text. Through the
2
ta

nfations of the data, the data is organized, and arranged so that it will be easier to understand.

glesew n
exIpIghodgebituaday
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LCJThlfd draw conclusions. The final step in analyzing this research is drawing conclusions.

Y
1N eA& ugan| 13 neje u

rdmg 10 Miles and Huberman in the book Sugiyono (2018: 99) The initial qualitative

&
@ S|

C

usmniare still temporary, but if supported by strong evidence, the conclusions put forward are

(@]
e@au
ed@e) |

p ueyuwiniuedus@&e

<
Su

1 conclus1ons.

The results of this study will be presented in the form of descriptive narratives in accordance

this study. This research uses the theory of influence hierarchy introduced by Shoemaker and

dcﬁe|§| eAuey Gesnnuad
swTe

CC

&

. Thigstheory suggests that mass media content reflects the reality of how content is created

)

d%ue@sn@a

esigried based on levels of media routines. Routines on the ROOV Podcast may affect the

t ormedia content presented to the public. So that the existence of these routines, the media

(€]

etermine and know exactly the time or process of a content production, starting from the

Jeq&ns@‘emaga/{

ning {Pre-production) to the final evaluation stage (post-production).

o
'ugdo
=t

First, regarding (1) the pre-production stage. The pre-production of the ROOV program
Podcast is<te determine the budget for shooting purposes and create a Podcast work team. The
results of the analysis are based on interviews with informant A, at the pre-production stage, namely
determining the budget and equipment for shooting. Budgeting is done for operational needs or
talent co$ts and payments for those who contribute to the creation of podcast content. The
equipmentised in podcast production is twofold, namely to produce audio and video. Equipment

used to produce audio includes microphones, mixers, and others. Equipment for recording video is

DOI: htt]‘l%://doi.org/10.46806/jkb.v1111.985 7|Page



‘9MMIg| uizi edue)

undede ynjuaq wejep Ul siny eAJey yninyas neje uelbeqas yeAueqiadwawl uep ueywnunbuaw buede)iq ‘g

‘OyM|g| Jelem buek uebunuaday ueyibniaw yepny uediinbuad q

cameras, lighting, and others.
_. In addition, at the pre-production stage, informant A formed a work team for the podcast
pIq%)(ElCtion process, for example, there was a camera crew who had the ability to master the camera,
©

o @ o . o . . . . .

ga@vﬁell as the shooting process. Then the editing team, which has skills in mastering computers to

=c

§d§éi§n ‘and &dit audio and video. The wardrobe team that masters fashion in appearances in the
] Qa X

“media, gt‘nd other work teams.

111131
|

é_ln the pre-production stage, things that have the potential to influence the content of the

eqgas d

Uiy uep
@wn eAu

neare First: (1) Individual influence. The three informants who have the positions of Executive

o
e u

= f . .o, . . . . . .
ntert andHead of Content have the authority and position in providing ideas to determine what

ens uene

willbe created. In addition, other production teams that participate in brainstorming or

& n
pun

C n

]

—8 U e

g

€ their ideas can also be individual influencers who can determine the content of the media

t 6h the ROOV podcast.
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Second (2) The influence of media routines (daily media) refers to the statement of the third

ant with the initials R where the theme raised is usually viral content that attracts the attention

& s

(0)

) |

]

d

ny peéple. Content that has become a media routine in the ROOV podcast is the Musikaligus

o
Suel

efil padcasts, the podcast program certainly invites speakers who have high popularity.

1nuad

Next:(2) the production stage. At this stage is an activity carried out by the entire team which

uamueoua%ed

=
gs

egun tevrealize the stages that have been planned before. The activities carried out are shooting

d out in the studio, podcast tv show production by tapping or indirect broadcast. Tapping itself

Q
B
&=

I e

BEep

ans recording activities where in this process recording audio (sound) and visual (images) will

R e
/(gaLu

stored ipsfiles and published after going through the final stage.
In &ddition, in the production stage that influences the content content on the theory of

nce l;ierarchy, namely (3) Organization level. Where ROOV can be used as a means for

@sn/{uad
sEexinge

otinggfrlms published by MNC Group or the background and place of the podcast production

e
ggue
Bin

d
SEL

ss, thgfROOV studio is located on the 5th floor of iNews tower which is part of MNC Group.

=
‘uggo

o

e}

Théi, (3) the post-production stage. At this stage, it is an activity carried out in the form of
an evaluatien process that has been broadcast for further development. The production team
conducts anoverall evaluation covering material deficiencies or weaknesses, technical errors that
are not kngwn in advance. In addition, evaluating the post-production stage is the completion or
editing stage.

Thépre-production stage that refers to the theory of influence hierarchy is (4) Additional
media inflaence. Like there are advertisements or sponsorships on the content that will promote the

product. And (5) Ideology, where in the process of editing or promotion in accordance with the

8 | Page & Bianca Johanna & Imam Nuraryo



‘9MMIg| uizi edue)

undede ynjuaq wejep Ul siny eAJey yninyas neje uelbeqas yeAueqiadwawl uep ueywnunbuaw buede)iq ‘g

‘OyM|g| Jelem buek uebunuaday ueyibniaw yepny uediinbuad q

'values believed by the media such as control over the content to be produced in accordance with the

values and culture adopted by the company or the company environment.

@ = ‘

- Db

@ g % miBaséd on the results of the discussion and research, several conclusions were obtained from

gﬂ% %e%ardher‘s research "Production Process in the ROOV Podcast Program (Descriptive

@a%i a%ve?Study of MNC Group's ROOV Program)" so the conclusion is as follows, namely there

éaé Ell‘; important stages passed. Namely the first (1) pre-production stage, in this stage all cost

g ;n%n% a({jivities, production processes, resources, resource finding, script making and the

§f(§n@t§)n of concepts and existing content ideas are made in this stage. In the pre-production stage,

%1%:321 l‘fie cdncluded in accordance with the theory of influence hierarchy, namely the existence of

(ﬁ;(% Eﬁdgﬁduél influence and (2) media routine.

' § i:) LCJSeccj?nd (2) production stage. At the production stage, the entire team realizes what has been
p%rﬁ}ed at t}}e pre-production stage. That is, the shooting process is carried out in the ROOV studio
b% _ﬁgtppingtor indirect broadcast. After the shooting process is complete, the audio and visual
rei:o%dings jv;lill be saved and published through the final stage. In the production stage, it can be
C Z éluded m accordance with the theory of the hierarchy of influence, which is at (3) organizational
le§e§

~ x

% “i The third (3) last stage is the post-production stage. In the post-production stage, the
p@cglction team evaluates together. Some of the things discussed in the evaluation are seen from all
teiéhiiical, poth technical and non-technical sides. In addition, in the post-production stage, editing
1s<§ a%o caffied out. The editing process is usually to add aesthetics such as giving effects,
el(%tei;;tainment elements such as adding backsound done by the audio director. In the post-production
st?ggé, it cambe concluded in accordance with the theory of influence hierarchy, namely the existence
of (4

E

(4) Additional media and (5) Ideology.
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