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Netflix is a subscription-based streaming service that allows its
customers to watch TV shows freely anytime and anywhere, as the use
of this streaming becomes more widespread. As Reed Hastings and
Mac Randolph are entrepreneurs of the video on demand streaming
application, namely Netflix. Netflix's development from year to year
Netflix's own subscribers are increasing. It's no surprise that Netflix
has experienced many changes in dividing the film categories that
customers will be interested in.

The theory used in this research is a basic theory, namely the Uses
and Gratification theory by Dennis McQuail. This research uses a
quantitative descriptive method with a purposive sampling technique.
Data was obtained by distributing questionnaires to approximately 95
respondents. There are motives that can influence, namely personal
identity motives and entertainment motives on personal satisfaction..
The research method used is quantitative which is based on
positivistic (concrete data) which means research data is based on
numbers that are measured using statistics, namely IBM SPSS 27
software and has results in the form of numbers that have been
researched to obtain conclusions. In connection with the problem of
Positivistic Philosophy used in certain existing
populations or samples.

Popular Film Uses and Gratification Theory, Entertainment Needs

Yohana Yohana & Meisyaroh, S. (2023). The Influence of Popular Movie
Shows on Netflix on Entertainment Needs among Students of the Kwik
Kian Gie Institute of Business and Information . Jurnal Komunikasi dan
Bisnis, 10(2).
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In April 2017 Netflix and JTBC, South Korea's leading media companies for the first time

sighed anJnternational licensing agreement for a collection of Korean TV shows. This shows that
o O

étflix and JTBC will work together to develop and introduce Korean TV dramas globally (Netflix,

Q

9, accessed on 18 June 2021). On November 21, 2019, Netflix also signed a content production
(ﬁstrlbutlon agreement with C] ENM (2019 Media Limits, accessed June 18, 2021). CJ] ENM is

J

|1q@uei
w

u
4

n@mbwer one entertainment and media company in Korea.

qas d%ﬁ@_

|C|ed

Korean dramas are also an alternative entertainment that is currently popular among

un eAupy

e

oggsmn people. According to Agniya Khoiri (2020, accessed on March 30 2021) the reason fans

ltfetﬂlx shows is because Netflix shows are numerous and varied so that viewers do not find it

eﬁue

Clt OPdlffICult to find films to watch.

1as:m
epd

@ { The LIPI Society and Culture Research Center (Rastati, 2020, accessed on April 28

>

1§states that there is a difference in the average viewing duration of Netflix film shows. Every
Q

&etﬂlx shows experience the latest updates which make the films included in the in the
ular Netﬂlx film category which makes viewers interested in watching shows on Netflix in the

ular f‘Im section.

edueful .@ nxBAiegynJn

— Based on the explanations above, the researcher is interested in conducting further

earch bn the deeper level of interest of Netflix users in the student environment at the Kwik

&

n Gie Instltute of Business and Informatics and the community outside by using the theory of

s and Gratlﬁcatlon was popularized by Blumer and Elihu Katz.

eMexaesg@u

Along with the increasingly widespread use of 4G networks in Indonesia, 2016 is the

ep ueyiging

§t§rt1ng point for the presence of streaming services in the archipelago. This is what was marked

el

-%}gthe public due to the entry of the Netflix streaming service in Indonesia in January 2016 (CNN
O o

gngonesie}ZOZO, accessed on April 25 2021). Then Netflix's footsteps in Indonesia were followed
cC x -

dbymanygther streaming services such as HOOQ in April 2016, Viu in May 2016, Iflix in June 2016,

n

Disney+ Hotstar in September 2020, Online Cinema in 2020, and many others.

eu

(o
(9]
=

=. Netflix is a subscription-based streaming service that allows customers to watch

elode)

Jocal anddnternational TV shows and films without ads on devices connected to the internet. The
subscription fee offered by Netflix consists of four packages, starting from IDR 54,000 to IDR
186,000 for a month (Netflix accessed on April 25 2021).

Not only providing films that have been shown in cinemas, Netflix also produces its
own films; The Night Comes For Us is the first Netflix original film from Indonesia produced by
XYZ Filmﬁnd Screenplay Infinite Filma (Zulfikar, 2018, accessed 25 April 2021). The film won an
award atgthe 2018 virtual cup for the Special Mention category: Indonesian Films on Digital

PlatformS:(Marvina 2019 accessed on 25 April 2021).
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The shift from distribution to circulation signals a movement towards a more advanced and
developed culture. The emergence of the digital era, which is characterized by the development

pr'g_gomput%ér technology and the birth of internet network networks, makes it easier for people to

Eeﬁeive information faster. According to We are Social and Hootsuite, as of January 2021, internet

u

IS

—

n Iﬁdonesia have reached 73.7 percent.

Research said data Insight Center (2020) states that at this time the condition of the

y uedinb
nBusu@bu

10 %eH

et in Indonesia has improved compared to last year. These results are based on the

E_%as%e
g

e

1sesof 71.2 percent of respondents who stated that the extent or coverage of internet

e

e

2

ANtk e
16
Sourpu

ge Has increased and 68.7 percent who stated that the condition of internet speed has also

ner sedf;drastically.

ads

as n|gje

Over time, the development of technology and communication has made the internet

ful in %;111 aspects of life. This gave birth to the existence of media convergence Burnett and

addiebunu
% UBN]
unEbuepun

5

A

e;}D#!p'
"e®
obu

IS

&

all E(Iskandar 2018: 3) define media convergence as the merger of the media,

communications and computer industries into a unified form and functions as a

=

munication medium in digital form.

> The number of subscribers continues to increase and develop, until now the number

Lduey i

ubscribers to the Netflix streaming service has exceeded 300 million subscribers. According

&8 w

0 dindaj Pryanka (2021, accessed on 23 May 2021), the continued increase in television series

eglinuad ‘Weniauag‘u

filmssis an attraction for Netflix itself, especially when many people spend most of
heir time{ét home.
Based on the background above, the problem can be formulated as follows:

1. How big is the influence of popular films on Netflix among students at the Kwik Kian Gie

usw uep UEQLUH%JED

yelwl eAueyq u

titute%f Business and Informatics?

snAuady
Xlnqa:i

2. How big is the influence of the need for entertainment on Netflix among students at the

ik Kidf Gie Institute of Business and Informatics?

Sue

Zaquin

nry
7

‘uedode) uemn

Thg, object of this research is popular film shows where Netflix has summarized several
films thatare currently trending and are at the top of the film category and are in great demand
by the wider community, especially students at the Kwik Kian Gie Institute of Business and
Informatigs.

Neivr media explains the emergence of digital, computerized and networked media as a
result of’the increasing development of technology and information and communication. Apart
from thafnew media can make it easier for users to access and obtain various unlimited content

using vari@us electronic devices. In this research, the new media in question is Netflix. Netflix is a
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new form of media in streaming According to McQuaill (in Gotami 2021), New media or new

media is‘\a’communication technology device that implements a digitalization system and the

—

function Sof personal announcements as a communication tool. Digitalized forms of
@oﬁﬁlmuniéation mean that all forms of information can be disseminated efficiently and
2

5 L§erm1ngTed widely.

Instelevision broadcast media itself (conventional media) there is a television broadcast

eH

1n6ua

t

eA4ey ued

]

that is transmitted by cable, namely cable television, through cable television itself the

e@@ M

1&&ce gan access a greater number of channels compared to analog television. Cable television

u;g|6e§_as

3

aid or: subscrlptlon
«Q

In, the new media there is also a paid broadcasting system, namely movie streaming

guaday
33 neje

vV

(@]

5
S
c
iges. *IThe emergence of movie streaming services or also known as Video On Demand (VOD)
mcade"’the use of VCDs and DVDs begin to be abandoned.

>3
>3
3

gPo;fﬁlar film language itself is a combination of language, sound, images and ratings that

rﬁ eAiey Bam

2
%een chosen by various groups of people who watch applications and TV programs. And of

Esi

rse it can be well received. Meanwhile, according to Gerzon R. Ayawaila (2008:3), in 1872

23 1u

and Stanford also stated that in the future the function of film itself will experience advances

nnausg, ‘usyipipuaddieh

Zedu

n echnoIogy that has already developed.

In the current era, popular films themselves are increasingly growing in existence, where

nuad ‘wel

]

h

o
p uegUN@IEOUS W

Netfllx appllcatlon is always updating their methods to provide information about popular

—_

s thatare currently trending in this increasingly advanced and modern era.

Entertainment has the meaning of a form of activity that attracts the attention and interest

wrue

he audience or provides pleasure and is just fun. This can be an idea or thing you want to do

is mojlje likely to be one of the activities or events that has developed rapidly over thousands

Ghaus

ears specifically for the purpose of keeping an audience's attention.
In general, entertainment can take the form of games, videos, music, films, opera,

ma, opeven sports. Traveling can also be said to be an entertainment effort by exploring nature

odgy ueunspfusd-yeyu) eAigyue

lJo@guns ue

or studyffig culture. Doing activities in your free time, such as watching your favorite film, can be
‘jcategorizéd as entertainment.
The Uses and Gratification theory was popularized by Herbert Blumer and Elihu Katz in
1974 throngh their book The Uses of Mass Communications: Current Perspective on Gratification
Researchz{in Oktariana and Abdullah, 2017: 92). This theory has the idea that each individual uses
and responds to media content differently. (in Morissan, 2018: 508), This is caused by various
social ad psychological factors according to each individual's environment. Audiences are
considered to be aware of their needs and are responsible for the media they choose according to

their individual needs.
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According to Elihu Katz, Jay Blumler and Michael Gurevitch (in Rakhmat, 2011: 203), Uses

and Gratification theory examines the origin of psychological and social needs that generate

—

Qg:e'gjain e)éf)ectations from mass media or other sources, then lead to different patterns of media

%)&)osure‘rand lead to fulfillment of needs and other undesirable consequences. Uses and
2

(@]
Lr%tlflcatlon theory views that individuals are suprational and highly selective beings.

H

emlnat has its own meaning in the Big Indonesian Dictionary (KBBI) is pe.mi.nat (n) a

S who takes an interest in something whatever it is. Setiyowati Ryski (2018: 2) Netflix

as @nnbus

asts themselves are more interested in the Netflix application because Netflix is known to

ny movies with various age categories, ranging from genres suitable for children and even

%e L@!ﬁ
%urg)w m efgl0 ue

Zaddltlon even though Netflix fans/watchers have to pay a subscription fee, it is not a

=3

UM
B
g L

1eWers and fans of the Netflix application have spread widely, they use watching as a hobby

v1ty ‘when they have free time to fill the free time or boredom they often face. In an era

A2y ynam@s n
-<6u

[<5)
6u®um

r

(¢)

tedmology has often developed and advances in films of various genres can be accessed

=
g

ufsi

y ea51ly where everyone can access the Netflix application which is already worldwide with

@ue@‘u
8

ious fllm genres.

Starfing from an idea to rent DVDs online, Reed Hastings and Marc Randolph founded

DQ,aLu edu

flix in31997. Hastings realized that customers were dissatisfied when watching conventional

]m@d ‘uenl

ot
gue

elevisionsbroadcasts. This was due to the presence of advertisements. The following year, in

8, Netﬂix launched their first DVD rental and sales site, netflix.com. Through the site, people

ue@un

ould rent or buy the DVDs they wanted online.

yelw ghiey ue

>

-3 The presence of Netflix was welcomed by the Indonesian people. However, not with one of
@ f—

h§ localfelecommunications operator companies in Indonesia. Netflix, which entered Indonesia

3)11;7 January 2016, was blocked by PT Telkom Indonesia on 27 January 2016 at 00.00 WIB, on the

ng

uagd:

ns

gr@unds that Netflix had not complied with regulations (Sebayar, 2019, accessed on 1 May 2021).
5§f‘ (gkom feels that the steps they are taking are a form of support for the government as the
gregulator

Research on film circulation along with the development of the industry Jenner (2016) said
and argued that the Netflix distribution system itself fosters an individualistic model of viewing
practice Where viewers can set their own viewing schedule. Meanwhile, Kim & Park (2008) also
researched that TV programs in South Korea offer a video-on demand (VOD) system after being

broadcastion television.
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Th&Pesearch design is a quantitative research method and The sample for this research was
taken froﬁ,i the Kwik Kian Gie Institute of Business and Informatics student population of 1,703

a obtaizied from the campus administration. From this number, if calculated using the Yamane

buad -
Budde)

ormula, it is rounded up to 95 respondents. The following is a sample calculation using the

.

H

e fbrmula based on the population size of the study. In this study, it is very difficult to find

eAgey yed
s mm@

=l
emo
He

1%3%3

ty that has a hobby of watching movies with descriptive methods. Researchers will see and

ure how the price obtained by enthusiasts and adjusted to the quality of the product they get

i N}
&

18% neje yglb
—

-buepun !Burg)w

akmg purchasing decisions on the Netflix streaming application itself.

W

Sihce 2007, for example, the distribution of movies and TV programs has been initiated by

fl thﬁéugh avideo-on-demand system that signals a change in the digital television landscape

Bgun

eA®y ynian

I8
%E)u

T, 2014) In this system, audiences can order movies or TV programs in the form of digital

J

o

a 1rect1y to their viewing devices without going through storage mediums such as VCDs or

eg_‘ue.\«p!%ad uebunuaday

uRs|

S. ThlS video on demand system continues to evolve to a system where consumers can pay

Hedug

of content according to the form of access, whether streaming or downloading.

The digital era brings various changes to aspects of human life. In the current digital era,

Inuad ‘wennau

gumg.ieauaw

ans cannot be separated from technological developments where technology continues to
elop Very rapidly. The more sophisticated digital technology is, the greater the changes that

r in this world to be more developed and more advanced in this world.

ue§ ue

The rapid progress of technological development is very fruitful in something that wants

adr'yeiw ghiey uess

spfu
eygnq

a@uaw

e achieved in fulfilling the needs of new media or what is called New Media. In this existing
media phenomenon, various movie streaming service applications have emerged, namely
etflix ifSelf, for example, activities that are very popular among the Indonesian people

h§mselves

THhe dynamics of this new media brings the spread of media in a concept that Henry Jenkins

‘uelodgy ueyn

etc. (2013) in his book Spreadable Media referred to as "circulation”" as well as "distribution”,
circulation is a process between production and consumption. However, unlike distribution,
which isZ6p down and generally commercial in nature, circulation refers to the spread of media
content that is both top down and bottom up as well as commercial and grassroots.

Tée shift from distribution to circulation signals a movement towards a more advanced
and devegped culture. The emergence of the digital era, marked by the development of computer

technology and the birth of the internet network, makes it easier for people to receive information

o~
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more quickly. According to We are Social and Hootsuite, as of January 2021, internet users in

Indonesia have reached 73.7 percent.

—

The advances that occur are very influential to real life as well and cause significant

a’

nges'Moreover in the world of movies, which from time to time is getting easier and

egencmg updates both from the system to the user application, as well as the movies

edygnbuysd e
uag§ bugie)

u

ﬁe

t ppllcatlon used today. The phenomenon of pirated sites still appearing and

i

gfue
Sdn

v 1ng certainly requires a new understanding of how audiences of films and TV

1'a g1d|

ams still access these sites.

he results of research on the influence of Entertainment Needs (Y) can be seen that this

day yRgun
eje uelBeqs
B

|6unp

agle h@s 2 dimensions and has 10 statements whose validity has been tested using IBM SPSS

%h

S@tware And it can be concluded that the influence of Entertainment Needs on Kwik Kian Gie

te ofBusmess and Informatics Students has an influence which is large for students as much

gun

nsti

pipuad ughunue
e
ep@-

nny €ae
5;@
I

Frbm the calculation of the validity test whose data shows that in Variable X the test

gU\S]

ults r count> from r table, Variable Y which shows the number r count greater than r table.

1oupd ‘uey!

]

efue

idity test with the Popular Movie Showing variable X which has 20 items with the number R

|u

nt must be greater than the number R table, the results that the researchers have calculated

show @ number of 0.659 compared to 0.169 which where these results show greater than r

The Popular Movie Impressions variable (X) Cronbach's Alpha is 0.865 and the

eAiey u,esqgua(i, ‘uey

Q
p ueyUBNIUEDU
®

ertainment Needs variable (Y) Cronbach's Alpha is 0.896. All variables are worth Cronbach's

ha> 0260, which means that all variables studied are called reliable.

S w ge

INgaA

The*Popular Movie Impressions variable (X) contained in the "Movie Selection” dimension

nAuad e Uy

»

E_ﬁ/vgh theflargest mean (average) data information is item X.2, which is 4.34 with the statement

LU

Vgatchmg Movies on Netflix is more time-saving and pocket-friendly than having to go to the
Tcirniema F_urthermore in the dimension of "Genre Movie Selection" which has the largest mean
.:(average) data information is item X.10, which is 4.35 with the statement "There are many movie
genres provided by Netflix that make me confused about watching popular movies."

Next, in the dimension of "Visual impressions and movie quality" with the largest mean
(average)idata information is X.11, which is 4.40 with the statement "Netflix has always been my
favorite thing to do in my spare time because the quality is good for watching movies". Then in
the dime%ision of "Features in the Netflix Application" with the largest mean (average) data
informaﬁon is X.19 with data acquisition of 4.37 which mentions the statement "I feel that the

features in the Netflix application are easy to remember parts.”
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Based on the data on the Entertainment Needs Variable (Y) with the first dimension, namely

"Media Nedds" which with the largest mean (average) data information is Y.5 with data

Qac©u151t10n of 4.34 which states the statement "Il bought a Netflix account because I felt safe and

Eofjlfldent‘ compared to watching movies on illegal movie sites which caused viruses." Then
Q 2 0y
continued-with the last dimension, namely "Interest in Watching" with the largest mean (average)
O g5 I =
“data %formation is Y.8 with data acquisition of 4.56 which mentions the statement "I can easily
-0 C

&11

1

tomlze the genre of movies on Netflix according to my personal needs.".

ges

he results of the normality test, the author found that the significance value was 0.165>

5. herefore it can be said that the data does not reject HO or has a normal distribution. The

Y gnun edde
e umibe

o
Bl

su l’g use the Monte Carlo theory in M.Haviz Irfani (2017) Monte Carlo is a stochastic

@umgﬁum_gw nge

i ermg method based on the use of random numbers and statistical probability.

-bu

Based on the calculations obtained in SPSS 27, the tolerance value is 1,000> 0.10, so there

Ipuad uebyiu

Eélpl
n‘lrE
=5

1c05fiinearity while if the VIF value is 1,000 <10, there is no multicollinearity. The variables

%]
AJ§>1 yndn
u@un

is study can be evaluated objectively or reasonably because there is no significant

&l

rcorrelatlon or relationship between independent variables or other predictor variables in a

d.'u

in

ressmn ‘model.

1IPUD
&) U

TheZ sig value of Popular Movie Impressions (X) is 0.416> 0.05 so there is no

2@aw ed

eroscédasticity The regression coefficient value for the Popular Movie Showing variable (X) is

]nuﬁd ‘uel

gE

, which means it shows that it has a positive influence. However, the amount of influence is

51gnifipant due to several assumptions and statements that are less relevant to respondents.

1! eAuey uegy
gum

The descriptive approach is defined by Sugiyono (2017) as a descriptive research technique

& uep ue

BUU

n-prder to find out the existence of independent variables, which include one or more variables

i

%ua

ependent variables or variables that stand alone) by not comparing these variables and

srfuady

g ueun
QRuns ue

chingifor correlations with other variables.

V@“q

ReSéarch that has the aim of examining interest, product quality, price and purchase

ision fﬁaking in the Netflix application itself. The method when researching is in the form of a

J9

urvey By distributing questionnaires to the respondent audience. When researching, the

‘uggod
-

populatigi is fans of the Netflix streaming application, movie fans who are often watched in their
spare time.

In this research, it really tries to match the reality that has a hobby of watching movies with
descriptive methods. Researchers will see and measure how the price enthusiasts get and
adjustedio the quality of the product they get after making purchasing decisions on the Netflix

streamirig application itself.

) |

8 | Page @ Yohana Yohana & Siti Meisyaroh



"OWMIg| uizi eduey

undede ynjuaq wejep Ul siny eAJey yninyas neje uelbeqas yeAueqiadwawl uep ueywnunbuaw buede)iq ‘g

‘OyM|g| Jelem buek uebunuaday ueyibniaw yepny uediinbuad q

"yejesew niens ueneluly uep ynidy uesijnuad

dueyipipyadieb

The research method is a scientific way to obtain data with specific purposes and uses."
Quantitative research is a research method based on the calculation of certain populations and

samples qfthe object to be studied.

o
(9]
3

(@]
511§1s that are trending and are ranked at the top in the film category environment and are in great

Thé object of this research is popular movie shows where Netflix has summarized several

Bue.e)

edi
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:d@n&qd by the wider community, especially students of the Kwik Kian Gie Institute of Business
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Iﬁformatlcs
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long with the widespread use of 4G networks in Indonesia, 2016 was the starting point for

;g

Audey
begas Bun
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Val of streaming services in the archipelago. This was marked by the public due to the entry

)
rmw

h
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Ne tﬂlx streaming service in Indonesia in January 2016 (CNN Indonesia 2020, accessed on

HIURSIeY 4
TQS nege
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5, 2021) Then Netflix's footsteps to Indonesia were followed by many other streaming

es spch as HOOQ in April 2016, Viu in May 2016, Iflix in June 2016, Disney+ Hotstar in

bu

A%

_
(2

A Lﬁ_]ﬂ

t be:r72020, Online Cinema in 2020, and many others.

ﬁu@um

Netflix is a subscription-based streaming service that allows subscribers to watch

gsiiny eA

e 1 andJnternatlonal TV shows and movies uninterrupted on any internet-connected device.
subscrlptlon fee offered by Netflix consists of four packages, ranging from IDR 54,000 to IDR

,000 fbr a month (Netflix accessed on April 25, 2021).

Rdugi u

Not only does it provide movies that have been shown in theaters, Netflix also
duces its own movies. The Night Comes For Us is the first Netflix original movie from Indonesia

duced by XYZ Films and Screenplay Infinite filma (Zulfikar, 2018, accessed on April 25, 2021).

uegwngieousu

lg)e movie won an award at the 2018 maya cup for the Special Mention category: Indonesian Film

Inggltal Platform (Marvina 2019, accessed on April 25, 2021).
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conéltision regarding the influence of popular movie shows on the entertainment needs of

t ents?)f the Kwik Kian Gie Institute of Business and Informatics can be concluded as follows:

g ue

':Je%-un

Efom the calculation of the validity test whose data shows that in Variable X the test

‘uedod

“results rcount> from r table, Variable Y which shows the number r count greater than r table.
Validity test with the Popular Movie Showing variable X which has 20 items with the calculated R
number must be greater than the R table number, the results that the researchers have calculated
X.1 showza number of 0.659 compared to 0.169 which these results show greater than r table. The
next tesf; carried out is the Reliability Test where the Popular Movie Showing Variable (X)
Cronbach's Alpha is 0.865 and the Entertainment Needs variable (Y) Cronbach's Alpha is 0.896.
All variables are worth Cronbach's Alpha> 0.60, which means that all the variables studied are

called reliable. Then in the classic assumption test the author found that the significance value
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was 0.165> 0.05. Therefore it can be said that the data does not reject HO or has a normal
dlstrlbut@

Tl;e significance value is 0.165> 0.05. Therefore it can be said that the data does not reject

&) |

or hasa normal distribution. The test results use Monte Carlo theory.
-
Q
In§his study, the influence of popular movie impressions on the Netflix application is in

emand by many people, especially students of the Kwik Kian Gie Institute of Business and

n@iow bu
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e/(.LLeqoléed!J,nBu% By
e@ 1D
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atlg% because the Netflix application itself proves that it can access a wide variety of

l&%vld@fllm genres and films that are popular at certain times and of course it is easy to access,

rg)m

y sua)scrlbe to, pocket-friendly and can fill empty time. Of the 30 statements on 2 variables,

Ani
Lﬁlﬁ
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e

t}g Popular Movie Showing variable (X) which has 4 dimensions and 20 valid statements

=S N

ith stLEent percentage of 95% of respondents using IBM SPSS 27 software which can prove

ugpU

s8]

r that the influence of Popular Movies among Students of the Kwik Kian Gie Institute of

%adéjeﬁguuaga

& 1whsnny eA By ypan

ss &nd Informatics can be declared very influential.
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Tlae results of research on the influence of Entertainment Needs (Y) can be seen that this

=N

able \Blth 2 dimensions and has 10 statements that have been tested for validity using IBM

S 27 saftware And it can be concluded that the influence of Entertainment Needs on Students

2du

he KW? Kian Gie Institute of Business and Informatics has a great influence on its Students as
chas ‘E%

Tl:r.e theory used in this research is the basic theory, namely the Uses and Gratification

ogoul

Ny

ry by@ennis McQuail.This research uses a quantitative descriptive method with purposive

UE%LUI’HUE

11 RAIey ues|
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ampling technique. Data was obtained by distributing questionnaires to approximately 95
g‘espondents The existence of motives that can influence, namely personal identity motives and

>
wﬂgertau‘alent motives on personal satisfaction.
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?mNgrhadi (2017), Teori Uses and Gratification merupakan kebalikan dari teori jarum
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gNgrw (2019) Skripsi : Analisis Faktor Yang Mempengaruhi Pembentukan Minat menonton
- g bagian genre genre yang ada Di Industri Video-On Demand Di Indonesia.

?Jsat Pepelitian Masyarakat dan Kebudayaan LIPI Rastati, 2020, diakses pada 28 April 2021
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Ryski (2048:2) Peminat Netflix yang terlebih dahulu menaruh minatnya pada menonton film,
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Sugiyono (2018) objek penelitian disebut sebagai sasaran yang bersifat keilmuan dalam
peroleh data yang bertujuan serta berkegunaan tertentu terkait sebuah objektif,
—  vahditas serta reliabilitas

@@iyonoﬁ(ZOl% Kemajuan perkembangan teknologi yang sangat pesat sangat membuahkan
& % hasil pada sesuatu yang ingin dicapai dalam pemenuhan kebutuhan media baru
%/gnni (2020) Skripsi: Analisis Faktor-Faktor Yang Mempengaruhi Willingness To Subscribe:
5 3 - Telaah Pada Layanan Video On Demand Netflix

Widya Zahara (2019) Skripsi: Pengaruh minat terhadap film-film aplikasi Netflix terhadap
¢ pemenuhan kebutuhan hiburan Mahasiswa Sumatera Utara.
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