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ABSTRAK 

Tesa Leonika Natalia Sihotang / 78190408 / 2019 / Pengaruh Kualitas Produk, Citra Merek, dan 

Harga terhadap Keputusan Pembelian Smartphone Samsung / Dr. Drs. Tony Sitinjak, M.M. 

Penelitian ini dilatar belakangi oleh timbulnya persaingan di pasar antara produk-produk 

lama dan kemunculan berbagai produk baru, terutama dalam kategori smartphone. Karena 

smartphone menjadi barang kebutuhan sehari-hari, ada persaingan yang semakin ketat di antara 

produsen smartphone untuk menarik pelanggan untuk membeli produk Samsung. 

Teori yang digunakan dalam penelitian adalah kualitas produk, citra merek, harga, dan 

keputusan pembelian. 

Melalui metode kuesioner dengan menggunakan teknik judgment sampling dan teknik 

analisis data yang digunakan uji validitas, uji reliabilitas, uji  asumsi klasik, uji    analisis regresi 

berganda terhadap 105 orang responden yang menggunakan smartphone Samsung. Pengujian 

hipotesis menggunakan koefisien regresi menunjukkan bahwa ke tiga variabel independen 

kualitas produk, citra merek, dan harga yang diteliti terbukti secara signifikan mempengaruhi 

variabel dependen Keputusan Pembelian. 

Hasil analisis menunjukkan bahwa kualitas produk, citra merek, dan harga berpengaruh 

positif terhadap keputusan pembelian. Uji F menunjukkan bahwa semua variabel independen 

layak diuji sebagai variabel dependen keputusan pembelian. Hasil uji t menunjukkan bahwa 

hasil koefisien regresi variabel kualitas produk 2,632, variabel citra merek 2,589, dan variabel 

harga 6,379. 

Berdasarkan hasil analisis dapat disimpulkan bahwa kualitas produk, citra merek, dan 

harga berpengaruh positif terhadap keputusan pembelian smartphone Samsung. Faktor yang 

berpengaruh terhadap keputusan pembelian  adalah variabel harga. 

 

 

Kata kunci: Kualitas Produk, Citra Merek, Harga, Keputusan Pembelian
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ABSTRACT 

Tesa Leonika Natalia Sihotang / 78190408 / 2019 / The Effect of Product Quality,  Brand Image, 

and Price on Purchasing Decisions for Samsung Smartphone / Dr. Drs Tony Sitinjak, M.M. 

 

This research is motivated by the emergence of competition in the market between old 

products and the emergence of  various new products, especially in the smartphone category. 

As smartphones are becoming a daily necessity item, there is growing competition among 

smartphone manufacturers to attract customers to buy Samsung products. 

The theories used in research are product quality, brand image, price, and purchasing 

decisions. 

Through the questionnaire method using judgment sampling techniques and data 

analysis techniques used validity tests, reliability tests, classical assumption tests, multiple 

regression analysis tests on 105 respondents who use Samsung smartphones. Hypothesis testing 

using the regression coefficient shows that the three independent variables of product quality, 

brand image, and price studied are proven to significantly influence the dependent variable 

Purchasing Decisions. 

The resluts of the analysis show that product quality, brand image, and price have a 

positive effect on purchasing decisions. The F test shows that all independent variables are 

worth testing as the dependent variabe on purchasing decisions. The t test result show that the 

regression coefficient resulit of the product quality variabel are 2.632, the brand image variable 

is 2.589, and the price variable is 6.379. 

Based on the results of the analysis, it can be concluded that product quality, brand 

image, and price have a positive effect on purchasing decisions for Samsung smartphones. The 

factor that influences this purchasing decisions is the price variable. 

 

 

Keywords: Product Quality, Brand Image, Price, Purchase Decision
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