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ABSTRAK

Felicia / 24199139 / 2024 / Pengaruh Citra Merek dan Ulasan Electronic Word of Mouth
Terhadap Niat Beli Ulang Konsumen Produk Perawatan Wajah Wardah di Shopee / Rita Eka
Setianingsih, S.E. M.M)

Saat ini, produk perawatan wajah merupakan salah satu kebutuhan mendasar bagi wanita.
Produk perawatan wajah memiliki permintaan yang semakin tinggi di Indonesia sehingga
perusahaan produk perawatan wajah melakukan perkembangan dan banyak perusahaan baru
bermunculan. Merek — merek produk perawatan wajah ini mengeluarkan banyak variasi produk
dengan keunggulannya masing — masing. Seiring dengan perkembangan internet yang semakin
popular, banyak perusahaan memilih untuk melakukan pemasaran melalui internet. Dimana
proses pemasaran melalui internet membutuhkan citra merek dan electronic word of mouth
yang baik agar dapat berpengaruh positif terhadap niat beli ulang konsumen. Citra merek dan
electronic word of mouth merupakan salah satu faktor penting yang mempengaruhi niat beli
ulang produk karena berisi informasi dan pengalaman dari konsumen lainnya mengenai produk
tersebut. Oleh karena itu penelitian ini khususnya akan membahas mengenai citra merek dan
electronic word of mouth untuk mengetahui niat beli ulang konsumen terhadap produk
perawatan wajah Wardah di Shopee.

Teori yang digunakan pada penelitian ini adalah citra merek, electronic word of mouth, dan niat
beli ulang. Variabel dalam penelitian ini terbagi menjadi dua jenis, yaitu variabel independent
dan variabel dependen. Variabel independent dalam penelitian ini adalah citra merek dan
electronic word of mouth, sedangkan variabel dependen dalam penelitian ini adalah niat beli
ulang.

Objek dari penelitian ini adalah produk perawatan wajah Wardah. Pengumpulan data dilakukan
dengan cara penyebaran kuesioner kepada 120 responden yang pernah membeli produk
perawatan wajah Wardah di Shopee. Pengambilan sampel dilakukan dengan cara nomn
probability sampling dengan teknik judgement sampling. Data penelitian ini diolah
menggunakan SPSS 25.

Hasil dari penelitian ini adalah citra merek dan electronic word of mouth terbukti berpengaruh
secara positif terhadap niat beli ulang pada produk perawatan wajah Wardah di Shopee.

Kesimpulan dalam penelitian ini adalah hasil analisis data menunjukkan terdapat pengaruh
citra merek dan electronic word of mouth terhadap niat beli ulang pada produk perawatan wajah
Wardah di Shopee.

Kata kunci : Citra Merek, Electronic Word of Mouth, Niat Beli Ulang



ABSTRACT

Felicia / 24199139 / 2024 / The Influence of Brand Image and Electronic Word of Mouth
Reviews on Consumer Repurchase Intentions for Wardah Facial Care Products on Shopee /
Rita Eka Setianingsih, S.E., M.M.

Currently, facial care products are one of the basic needs for women. Facial care products are
in increasingly high demand in Indonesia, so facial care product companies are developing
and many new companies are emerging. These facial care product brands produce a variety of
products, each with its own advantages. As the internet becomes increasingly popular, many
companies choose to market via the internet. Where the marketing process via the internet
requires a good brand image and electronic word of mouth in order to have a positive influence
on consumers' repurchase intentions. Brand image and electronic word of mouth are important
factors that influence product repurchase intentions because they contain information and
experiences from other consumers regarding the product. Therefore, this research will
specifically discuss brand image and electronic word of mouth to determine consumers’
repurchase intentions for Wardah facial care products on Shopee.

The theories used in this research are brand image, electronic word of mouth, and repurchase
intention. The variables in this research are divided into two types, namely independent
variables and dependent variables. The independent variables in this research are brand image
and electronic word of mouth, while the dependent variable in this research is repurchase
intention.

The object of this research is Wardah facial care products. Data collection was carried out by
distributing questionnaires to 120 respondents who had purchased Wardah facial care products
on Shopee. Sampling was carried out using non-probability sampling using judgment sampling
techniques. This research data was processed using SPSS 25.

The results of this research are that brand image and electronic word of mouth are proven to
have a positive influence on repurchase intentions for Wardah facial care products on Shopee.

The conclusion of this research is that the results of data analysis show that there is an influence
of brand image and electronic word of mouth on repurchase intentions for Wardah facial care
products on Shopee.

Keywords: Brand Image, Electronic Word of Mouth, Repurchase Intentions
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