DAFTAR PUSTAKA

Adiantari, N. W. P., & Seminari, N. K. (2022). Pengaruh Citra Merek, Kualitas Produk, dan
Atmosfer Toko terhadap Niat Beli Ulang pada Konsumen H&m. E-Jurnal Manajemen
UniversitasUdayana, 11(7), 1337. https://doi.org/10.24843/ejmunud.2022.v11.i07.p04

Alimuddin Rizal Rivai, & R A Marlien. (2022). Jurnal Mirai Management Pengaruh Citra
Merek, Pengalaman Konsumen, dan Word of Mouth Terhadap Niat Beli Ulang (Studi
Pada Konsumen KFC di Kota Semarang). Jurnal Mirai Management, 7(2), 263-276.
https://doi.org/10.37531/mirai.v7i2.2107

Amalia, Z., Fauzi, A., & Mardi. (2021). Jurnal IImiah Edunomika — Vol. 05, No. 01, Februari
2021. Jurnal llmiah Edunomica, 05(01), 224-234.

Ananda, R., & Fadhli Muhammad. (2018). STATISTIK PENDIDIKAN TEORI DAN
PRAKTIK DALAM PENDIDIKAN.

Arifin, M. B. U., & Aunillah. (2021). Buku Ajar Statistik Pendidikan. In M. T. Multazam
& M. D. K. Wardana (Eds.), Forum Statistika dan Komputasi (\Vol. 8, Issue 1). UMSIDA
PRESS.

Armstrong Balasubramanian, K., & Kotler Gary Armstrong Sridhar Balasubramanian, P.
(2023). GLOBAL EDITION Principles of Marketing NINETEENTH EDITION.

Arnindita, M., Anik, P., & Andjarwati, L. (2020). Pengaruh Kualitas Produk, Kemudahan,
dan Harga terhadap Niat Beli Ulang dengan Kepuasaan sebagai Intervening (Studi
Pada Pelanggan Produk Fashion Melalui Toko online di Surabaya).

Asus.com. (2023). Service Centre Asus Indonesia.
Https://www.Asus.Com/Id/ASUS_Website_Information/Contact-Asus/.
https://www.asus.com/id/ASUS_Website_Information/contact-asus/

David A, Garvin. (1984). Sloan Management Review “What Does Product Quality Really

Mean?”

Fauzy, A. (2019). Metode Sampling (Cetakan pertama,2019). Universitas Terbuka.

www.ut.ac.id.
Firmansyah, A. (2019). Pemasaran Produk dan Merek (Planning & Strategy). Qiara Media.
Ghozali, 1. (2018). Aplikasi Analisis Multivariate dengan program IBM SPSS 25 (1X). Badan

penerbitan universitas Diponegoro.

70



Hawkins, D. I., Mothersbaugh, D. L., & Kleiser, S. B. (2020). Consumer behavior : building
marketing strategy (Fourteenth Edition). McGraw-Hill Education.

Hidayah, N., & Anjarwati, A. L. (2018). Pengaruh Perceived Quality Terhadap Niat Beli
Ulang. (Nurhidayah). 6, 3. https://core.ac.uk/download/pdf/230763577.pdf

Indrasari Meithiana. (2019). Pemasaran & Kepuasa Pelanggan.

Juwairiyah, S. (2020). Terhadap Repurchase Intention pada Tiket Maskapai Penerbangan
Lion Air (Studi pada Mahasiswa/i S1 Universitas Brawijaya Malang) The Influence of
Brand Image, Brand Trust and Perceived Price on Repurchase Intentiom in the Lion

Air Airlines Ticket (Study in Undergraduate Student of Universitas Brawijaya).

Kadek, 1., & Bayu, G. (2015). Corporate on Responsibility. In E-Jurnal Manajemen Unud
(\Vol. 4, Issue 4).

Keller, K. L., & Swaminathan, V. (2020). Building, Measuring, and Managing Brand Equity

Strategic Brand Management.

Kevin Lane Keller, & Vanitha Swaminathan. (2020). Strategic Brand Management Building,
Measuring, and Managing Brand Equity (FIFTH EDITION). Pearson.

Nikbin, D., Armesh, H., Heydari, A., & Jalalkamali, M. (2011). The effects of perceived
justice in service recovery on firm reputation and repurchase intention in airline

industry. African Journal of Business Management, 5(23), 9814-9822.
https://doi.org/10.5897/AJBM10.1444

Philip Kotler, K. K. A. C. (2022). Marketing Management (Global Edition, Vol. 16e).

Pearson.
Santoso IMadiistriyanto H. (2021). Metodologi penelitian Kuantitatif. Indigo Media.
Schindler, P. S. (2019). Business Reseacrh Methods (13 edition). McGraw-Hill Education.

Sultoni, M. H. (2020). CORPORATE SOCIAL RESPONSIBILITY (Kajian Korelasi Program
CSR terhadap Citra Perusahaan). Duta Media.

Tinggi lImu Ekonomi Al-Washliyah Sibolga, S., Faradilla Sandy, N., & Aquinia, A. (2022).
Pengaruh Citra Merek, Kualitas Pelayanan, dan Persepsi Harga terhadap Niat Beli
Ulang (Studi Pada Apotik K24 Cabang Gubug). Jurnal Ekonomi & Ekonomi Syariah,
5(1). https://doi.org/10.36778/jesya.v5il

71



