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ABSTRAK 

Insanul Kamil / 22209113 / 2024 / Pengaruh Kredibilitas Celebrity Endorsement dan Brand 

Loyalty Terhadap Keputusan Pembelian  Produk Skincare Scarlett Whitening di Jakarta / Ir. 

Tumpal J.R  Sitinjak, M.M. 

Dalam era yang serba modern ini banyak orang yang mulai sadar dalam menjaga 

kesehatannya bukan hanya tentang kesehatan  jasmani dan rohani tetapi tentang kesehatan 

kulit, terutama kulit wajah. Scarlett memiliki banyak kompetitor yang cukup  besar di 

Indonesia, membuat scarlett menerapkan strategi pemasaran yang unik dan menarik. 

celebrity endorsement salah satu cara untuk memengaruhi keputusan pembelian konsumen.  

Song Joong Ki seorang K-Pop idol yang disukai dan memiliki jutaan pengikut atau 

penggemar di Indonesia karna bakat akting dan paras nya yang tampan. 

Penelitian ini bertujuan untuk mengetahui seberapa besar pengaruh dari kredibilitas 

celebrity endorsement oleh Song Joong Ki dan brand loyalty terhadap keputusan pembelian 

konsumen produk skincare Scarlett Whitening. 

Dalam penelitian ini, peneliti menggunakan metode kuantitatif dengan desain kausal. 

Pengumpulan data dilakukan dengan teknik komunikasi langsung melalui instrumen 

kuesioner dengan skala likert dan metode pengujian sampel non probability sampling 

melalui pendekatan purposive sampling serta melibatkan 100 responden pengguna Scarlett. 

Teknik analisis data menggunakan IBM SPSS Statistics versi 25. 

Hasil analisis data menunjukan bahwa celebrity endorsement dan brand loyalty 

berpengaruh positif  dan signifikan terhadap keputusan pembelian konsumen produk 

skincare Scarlett Whitening. 

Berdasarkan hasil studi yang telah dijalankan, maka dapat disimpulkan bahwa 

celebrity endorsement dan brand loyalty berpengaruh positif dan signifikan terhadap 

keputusan pembelian konsumen produk skincare Scarlett Whitening. Adapun saran dalam 

penelitian ini untuk  Scarlett Whitening yakni  pemilihan seorang celebrity endorser dalam 

kegiatan celebrity endorsement sangat penting karna dapat memengaruhi keputusan 

pembelian konsumen  dan terus konsisten untuk menjalankan bisnisnya serta terus 

berinovasi supaya terciptanya loyalitas merek terhadap brand Scarlett. 

Kata Kunci : celebrity endorsement, loyalitas merek, keputusan pembelian 
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ABSTRACT 

Insanul Kamil / 22209113 / 2024 / The Influence of Celebrity Endorsement Credibility and 

Brand Loyalty on Scarlett Whitening Skincare Product Purchase Decisions in Jakarta / Ir. 

Tumpal J.R Sitinjak, M.M. 

In this modern era, many people are starting to be aware of maintaining their health, 

not only about physical and spiritual health but about skin health, especially facial skin. 

Scarlett has many fairly large competitors in Indonesia, making scarlett implement a unique 

and interesting marketing strategy. Celebrity endorsement is one way to influence consumer 

purchasing decisions.  Song Joong Ki is a K-Pop idol who is liked and has millions of 

followers or fans in Indonesia because of his acting talent and handsome face. 

This study aims to determine how much influence the credibility of celebrity 

endorsements by Song Joong Ki and brand loyalty on consumer purchasing decisions of 

Scarlett Whitening skincare products. 

In this study, researchers used quantitative methods with causal design. Data 

collection was carried out using direct communication techniques through questionnaire 

instruments with Likert scales and non-probability sampling sample testing methods through 

a purposive sampling approach and involving 100 respondents using Scarlett. Data analysis 

technique using IBM SPSS Statistics version 25. 

The results of data analysis show that celebrity endorsement and brand loyalty have 

a positive and significant influence on consumer purchasing decisions of Scarlett Whitening 

skincare products. 

Based on the results of studies that have been conducted, it can be concluded that 

celebrity endorsements and brand loyalty have a positive and significant effect on consumer 

purchasing decisions of Scarlett Whitening skincare products. The advice in this study for 

Scarlett Whitening is that the selection of a celebrity endorser in celebrity endorsement 

activities is very important because it can influence consumer purchasing decisions and 

continue to be consistent in running its business and continue to innovate in order to create 

brand loyalty to the Scarlett brand. 

Keywords: celebrity endorsement, brand loyalty, purchase decision 
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