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» gTerhacfép Keputusan Pembelian Produk Dalam Aplikasi Uniqlo ID Daerah Jakarta Utara /

eJe

_8.

2Dr. Dr&. Tony Sitinjak, M.M.
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;Teknologi dan informasi dalam beberapa tahun terakhir berkembang pesat dan alat

geld!a YeH

=
nurikasi yang banyak diminati oleh masyarakat yaitu melalui internet. Salah satu yang
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ibaidalam kegiatan online seperti chat, e-mail, browsing serta belanja online lebih mudah
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w0

c
uepBn 16

u

(=

negsehingga penulis tertarik untuk melakukan penelitian promosi dan penggalaman

efaey unane
e

fepu

p ggéla terhadap keputusan pembelian produk Uniqglo dalam aplikasi Uniglo ID.
)

-

11Ul SNy

3 . ) .. .
2Teori yang digunakan untuk mendukung ini adalah promosi, pengalaman pengguna,
=

Q
dan k?utusan pembelian. Variabel dalam penelitian ini terbagi menjadi 2 yaitu variabel

uaw edue

=
cindependent dan variabel dependen. Variabel independen dalam penelitian ini yaitu promosi
S Q
— =
Sdan péﬁlgalaman pengguna, sedangkan variabel dependen dalam penelitian ini yaiut

=
Q ~
=)

gkeputusan pembelian.

3
% z Objek penelitian ini adalah produk uniqglo yang dibeli secara online melalui aplikasi
;%Uniqng. Penelitian mengumpulkan data kuesioner menggunakan google form, dengan
(émeny arkan kepada 110 responden. Pengambilan sample dilakukan dengan teknik
gjudgeﬁzent sampling.

o

=
5Keluaram yang dihasilkan dalam penelitian ini yaitu bahwa promosi memliki
=
pengalh negatif terhadap keputusan pembelian, dan penggalaman pengguna berpengaruh
positigterhadap keputusan pembelian. Penelitian menunjukan bahwa responden menilai

x
promeéi uniqlo kurang baik, pengalaman pengguna yang baik.

Kata Knci : Promosi, Pengalaman Pengguna, dan Keputusan Pembelian
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ABSTRACT

Gabri@/estus Tanos / 75200126 / 2024 / The Influence of Promotion and User Experience

T
“on Product Purchase Decisions in the Uniglo ID Application in North Jakarta Area | Dr.
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SDrs. Tany Sitinjak, M.M.
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ZTechnology and information have developed rapidly in recent years and the

QoS dinnbusw

m@zcatton tools that are in great demand by the public are through the internet. One of

e wvolved in online activities such as chat, e-mail, browsing and online shopping is

@pun @ eydig seH
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access. Fashion and accessories are number 2 products sought when shopping

Q
buedsn 16
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ine’ so the author is interested in conducting research on promotions and user

UE'p“SIUS

experiences on purchasing decisions for Uniglo products in the Uniglo ID application.
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w0}

LYy he theory used to support this is promotion, user experience, and purchasing
=
Q
ecisi%ns. The variables in this study are divided into 2, namely independent variables and

Quaw gium, Il sl

ependent variables. The independent variables in this study are promotion and user
Q
=

experirEDhce, while the dependent variable in this study is the purchasing decision.

winjue

The object of this study is Uniglo products purchased online through the Uniglo 1D

uaw uep uey

~<appllatlon The study collected questionnaire data using Google Form, by distributing it to

1ngs

o110 rqpondents. Sampling was done using judgment sampling technique.
-

=)
gT he output produced in this study is that promotion has a negative influence on

laquins u

purchasing decisions, and user experience has a positive influence on purchasing decisions.
[
=

The sfs‘dy shows that respondents consider Uniglo's promotion to be less good, and the user

=
experﬂnce to be good.

3
)
e,
x
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Keywéds: Promotion, User Experience, and Purchasing Decisions
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