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ABSTRAK 

Ria Novianti / 34210057 / 2024 / Pengaruh Stakeholder Terhadap Corporate Social 

Responsibility Disclosure Pada Perusahaan Yang Terdaftar Dalam Index LQ45 & ESG 

Leader Periode Tahun 2020/2023 / Dosen Pembimbing: Dr. Carmel Meiden, SE., Ak., M.Si, 

CA. 

Corporate Social Responsibility (CSR) adalah bentuk tanggung jawab perusahaan terhadap 

semua pemangku kepentingan dalam berbagai aspek operasi perusahaan, termasuk aspek 

lingkungan, ekonomi, dan sosial. Meskipun diatur dalam peraturan perundang- undangan, 

ada beberapa perusahaan yang masih sering terlambat menyampaikan laporan pertanggung 

jawaban perusahaan. Penelitian ini bertujuan untuk membuktikan apakah Dewan Komisaris 

Perempuan, Institusional Asing, Media, Karyawan, dan Kepemilikan Manajerial dapat 

berpengaruh terhadap pengungkapan Corporate Social Responsibility (CSR) pada 

perusahaan index LQ45 & ESG Leader yang terdaftar di Bursa Efek Indonesia (BEI) periode 

2020-2023. 

Penelitian ini didasari oleh teori stakeholder, teori legitimasi, dan teori agensi. Variabel 

dalam penelitian ini yaitu Corporate Social Responsibility, sedangkan variabel independen 

dalam penelitian ini yaitu Dewan Komisaris Perempuan yang diukur dengan membagi total 

jumlah anggota dewan komisaris perempuan dan seluruh anggota dewan komisaris 

perusahaan, Institusional Asing yang diukur dengan membagi total kepemilikan saham asing 

dan total kepemilikan saham perusahaan, Media yang diukur dari total berita selama satu 

periode, Karyawan yang diukur dari total karyawan selama satu periode, dan Kepemilikan 

Manajerial yang diukur dengan membagi total kepemilikan saham manajemen dan total 

kepemilikan saham perusahaan. Hipotesis penelitian ini yaitu Dewan Komisaris Perempuan, 

Institusional Asing, Media, Karyawan, dan Kepemilikan Manajerial berpengaruh positif 

terhadap Corporate Social Responsibility. 

Sampel yang digunakan dalam penelitian ini terdiri dari 88 perusahaan pada index LQ45 & 

ESG Leader yang terdaftar di Bursa Efek Indonesia (BEI) periode 2020-2023 dengan 

menggunakan teknik purposive sampling. Metode analisis yang digunakan adalah metode 

regresi berganda dengan program SPSS versi 25. 

Hasil penelitian ini menunjukkan bahwa data lolos uji pooling, uji asumsi klasik, uji analisis 

regresi berganda, uji kesamaan koefisien, uji F, uji t, dan uji koefisien determinasi. Nilai uji 

F sebesar 0.056 menunjukkan bahwa model regresi tidak layak digunakan. Nilai uji t pada 

variabel Dewan Komisaris Perempuan sebesar 0.772, dan Kepemilikan Manajerial sebesar 

0.231 menunjukkan bahwa tidak berpengaruh terhadap Corporate Social Responsibility. 

Sedangkan, variabel Institusional Asing sebesar 0.039, Media sebesar 0.017, dan Karyawan 

sebesar 0.034 menunjukkan bahwa berpengaruh terhadap Corporate Social Responsibility. 

Kesimpulan dari penelitian ini dinyatakan bahwa variabel Dewan Komisaris Perempuan, 

Karyawan dan Kepemilikan Manajerial tidak memiliki cukup bukti berpengaruh positif 

terhadap Corporate Social Responsibility. Sedangkan, variabel Institusional Asing dan 

Media memiliki cukup bukti berpengaruh positif terhadap Corporate Social Responsibility. 

Kata Kunci: Dewan Komisaris Perempuan, Institusional Asing, Media, Karyawan, 

Kepemilikan Manajerial, Stakeholder, Corporate Social Responsibility 
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ABSTRACT 

Ria Novianti / 34210057 / 2024 / Stakeholder Influence on Corporate Social Responsibility 

Disclosure in Companies Listed in the LQ45 Index & ESG Leaders for the 2020/2023 Period/ 

Supervisor: Dr. Carmel Meiden, SE., Ak., M.Si, CA. 

Corporate Social Responsibility (CSR) is a form of corporate responsibility towards all 

stakeholders in various aspects of the company's operations, including environmental, 

economic, and social aspects. Although regulated in laws and regulations, there are several 

companies that are still often late in submitting corporate accountability reports. This study 

aims to prove whether the Board of Commissioners of Women, Foreign Institutions, Media, 

Employees, and Managerial Ownership can influence the disclosure of Corporate Social 

Responsibility (CSR) in LQ45 index companies & ESG Leaders listed on the Indonesia Stock 

Exchange (IDX) for the 2020-2023 period. 

This study is based on stakeholder theory, legitimacy theory, and agency theory. The 

variables in this study are Corporate Social Responsibility, while the independent variables 

in this study are Female Board of Commissioners which are measured by dividing the total 

number of female board of commissioners and all members of the company's board of 

commissioners, Foreign Institutions which are measured by dividing total foreign share 

ownership and total company share ownership, Media which is measured from the total news 

during one period, Employees which are measured from the total employees during one 

period, and Managerial Ownership which is measured by dividing total management share 

ownership and total company share ownership. The hypothesis of this study is that Female 

Board of Commissioners, Foreign Institutions, Media, Employees, and Managerial 

Ownership have a positive effect on Corporate Social Responsibility. 

The sample used in this study consisted of 88 companies in the LQ45 & ESG Leader index 

listed on the Indonesia Stock Exchange (IDX) for the 2020-2023 period using a purposive 

sampling technique. The analysis method used is multiple regression method with SPSS 

version 25 program. 

The results of this study indicate that the data passes the pooling test, classical assumption 

test, multiple regression analysis test, coefficient similarity test, F test, t test, and 

determination coefficient test. The F test value of 0.056 indicates that the regression model 

is not suitable for use. The t test value on the variable of the Female Board of Commissioners 

is 0.772, and Managerial Ownership is 0.231 indicating that it has no effect on Corporate 

Social Responsibility. Meanwhile, the Foreign Institutional variable is 0.039, Media is 0.017, 

and Employees are 0.034 indicating that it has an effect on Corporate Social Responsibility. 

The conclusion of this study states that the variables of the Female Board of Commissioners, 

Employees and Managerial Ownership do not have sufficient evidence of a positive effect 

on Corporate Social Responsibility. Meanwhile, the variables of Foreign Institutional and 

Media have sufficient evidence of a positive effect on Corporate Social Responsibility. 

Keywords: Female Board Commissioners, Institutional Foreign, News, Employees, 

Manajerial Ownership, Stakeholder, Corporate Social Responsibility 
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