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LAMPIRAN 1 

KUESIONER  

 

Kepada Yth, 

Saudara/i, 

Perkenalkan, saya Septian Tricahyo mahasiswa Institut Bisnis dan Informatika Kwik Kian 

Gie (Kwik Kian Gie School of Business), program studi Manajeman konsentrasi Pemasaran. 

Saat ini saya sedang melakukan penelitian ilmiah dalam rangka penyusunan Tugas Akhir 

(Skripsi) yang berjudul “Pengaruh Kualitas Produk dan Persepsi Harga Terhadap Kepuasan 

Pelanggan Produk Skintific”.  

Saya mohon Saudara/i berkenan untuk melakukan pengisian kuesioner ini sesuai dengan 

pendapat dan pengalaman Saudara/i masing-masing. Data yang terkumpul dijamin 

kerahasiannya dan murni digunakan untuk keperluan penelitian. 

Atas kesediaan dan kontribusi Saudara/i saya mengucapkan terima kasih. 

A. Profil Responden 

Nama : 

Email : 

Jenis Kelamin : 

o Laki-Laki 

o Perempuan 

Usia : 

o 15 – 19 tahun 

o 20 – 24 tahun 

o 25 – 29 tahun 

o 30 – 34 tahun 

o 35 – 39 tahun 
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o 40 – 44 tahun 

o Lebih dari 45 tahun 

Pekerjaan : 

o Pelajar/Mahasiswa 

o Wirausaha 

o Karyawan 

o Ibu Rumah Tangga 

o Others (responden mengisi sendiri) 

Apakah Anda menggunakan produk skin care Skintific dan pernah melakukan 

pembelian dalam 3 bulan terakhir : 

o Ya 

o Tidak (berhenti sampai disini, terima kasih) 

Pengeluaran rata-rata per bulan untuk membeli produk skin care Skintific : 

o Dibawah Rp 100.000 

o Rp 100.000 – Rp 200.000 

o Rp 200.001 – Rp 400.000 

o Lebih dari Rp 400.000 

B.   Petunjuk Pengisian Kuesioner 

Pilih salah satu jawaban pada setiap pernyataan sesuai dengan pendapat dan 

pengalaman Anda dalam menggunakan produk skin care Skintific. Terdapat 5 

pilihan jawaban atas pernyataan, yaitu : 

1. Sangat Tidak Setuju (STS) 

2. Tidak Setuju (TS) 

3. Netral (N) 

4. Setuju (S) 
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5. Sangat Setuju (SS) 

C. Kualitas Produk (X1) 

Pernyataan 

Nilai 

STS TS N S SS 

Produk skin care Skintific memiliki kinerja yang baik 
dalam merawat kulit saya. 

     

Produk skin care Skintific memiliki daya tahan produk 

sesuai dengan informasi Expired Date yang tertera pada 

label kemasan. 

     

Produk skin care Skintific memiliki keragaman produk 

menyesuaikan jenis kulit sesuai dengan spesifikasi yang 

tertera di label produk. 

     

Produk skin care Skintific mengandung komposisi bahan 

dasar aktif dan alami sesuai dengan konsep “a blend of 

cutting-edge technology and natural ingredients”. 

     

Produk skin care Skintific mampu memberikan efikasi 

(hasil yang maksimal) pada penggunaan dalam waktu 

singkat. 

     

Produk skin care Skintific memiliki ciri kemasan yang 

menarik. 

     

Produk skin care Skintific memiliki reputasi kualitas 

produk yang baik. 

     

 

D. Persepsi Harga (X2)  

Pernyataan 

Nilai 

STS TS N S SS 

Produk skin care Skintific memiliki harga yang dapat 
dijangkau konsumen. 

     

Harga Produk skin care Skintific telah sesuai dengan 

kualitas produk Skintific. 

     

Produk skin care Skintific memiliki harga yang dapat 

bersaing dengan produk skin care lain yang serupa. 

     

Harga produk skin care Skintific telah sesuai dengan 

manfaat yang diberikan produk terhadap konsumennya. 
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E. Kepuasan Pelanggan (Y)  

Pernyataan 

Nilai 

STS TS N S SS 

Saya puas dengan kualitas produk skin care Skintific. 
     

Saya puas dengan pelayanan customer care Skintific 

dalam menangani pertanyaan konsumen. 

     

Saya bangga menggunakan produk skin care Skintific.      

Saya merasa puas dengan harga produk skin care 

Skintific karena memberikan nilai lebih kepada 

konsumen. 

     

Saya merasa puas karena produk skin care Skintific 

mudah untuk dibeli di berbagai gerai offline maupun 

online. 
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LAMPIRAN 2 

DATA 30 RESPONDEN PRA-KUESIONER 

 

KUALITAS PRODUK (X1) 

 

  

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7

1 3 4 4 4 4 4 4 27

2 3 3 4 3 3 4 5 25

3 5 5 5 5 4 5 5 34

4 4 5 5 5 4 5 4 32

5 4 4 5 5 2 4 5 29

6 4 5 4 4 4 4 5 30

7 3 4 4 4 4 5 4 28

8 5 5 5 5 5 5 5 35

9 4 4 4 4 4 3 3 26

10 5 5 5 5 5 5 5 35

11 4 4 3 4 2 3 3 23

12 3 4 5 5 3 4 4 28

13 3 3 3 3 3 3 3 21

14 5 5 5 4 4 5 5 33

15 5 5 5 5 5 5 5 35

16 5 5 5 5 5 4 5 34

17 5 5 5 4 4 5 4 32

18 4 4 4 4 4 4 4 28

19 5 5 5 5 5 5 5 35

20 5 5 5 5 4 4 5 33

21 4 4 4 5 4 5 5 31

22 5 5 4 4 5 5 5 33

23 4 4 4 4 4 4 4 28

24 5 4 5 4 4 5 5 32

25 3 4 4 4 4 4 4 27

26 5 5 4 4 4 5 5 32

27 4 4 5 4 3 5 5 30

28 5 5 4 5 4 5 4 32

29 4 5 4 5 3 4 4 29

30 5 5 5 5 4 5 5 34

Total X1
KUALITAS PRODUK (X1)No 

Responden
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PERSEPSI HARGA (X2) 

  

X2.1 X2.2 X2.3 X2.4

1 4 4 4 4 16

2 3 4 4 4 15

3 4 4 4 5 17

4 5 4 5 4 18

5 4 4 4 4 16

6 3 4 4 4 15

7 3 4 5 4 16

8 5 5 5 5 20

9 3 3 4 4 14

10 5 5 5 5 20

11 5 3 4 4 16

12 5 4 5 4 18

13 3 3 3 3 12

14 4 5 5 5 19

15 5 5 5 5 20

16 5 5 4 4 18

17 5 4 5 5 19

18 4 3 4 4 15

19 5 5 4 5 19

20 4 4 5 5 18

21 4 4 5 5 18

22 4 4 4 4 16

23 4 4 4 4 16

24 4 4 4 5 17

25 2 4 4 4 14

26 4 4 4 5 17

27 3 4 5 3 15

28 5 5 5 5 20

29 4 4 4 4 16

30 4 4 5 5 18

No 

Responden

PERSEPSI HARGA (X2)
Total X2
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KEPUASAN PELANGGAN (Y) 

 

  

Y.1 Y.2 Y.3 Y.4 Y.5

1 4 4 4 4 4 20

2 4 4 4 3 5 20

3 5 5 5 5 5 25

4 4 4 4 4 5 21

5 4 4 3 3 4 18

6 4 3 5 4 4 20

7 4 4 2 3 3 16

8 5 5 5 5 5 25

9 3 3 3 3 3 15

10 5 5 5 5 5 25

11 3 4 2 3 5 17

12 4 4 4 5 5 22

13 3 3 3 3 3 15

14 5 4 5 5 5 24

15 5 5 5 5 5 25

16 5 4 5 5 5 24

17 5 5 5 5 5 25

18 4 3 3 4 4 18

19 5 5 5 5 5 25

20 5 4 5 4 5 23

21 4 4 4 4 5 21

22 5 4 4 4 5 22

23 4 4 4 4 4 20

24 5 5 5 5 5 25

25 4 4 2 2 4 16

26 5 4 5 4 5 23

27 4 4 4 4 5 21

28 4 4 3 4 5 20

29 4 4 4 4 5 21

30 4 4 5 5 5 23

Total Y
No 

Responden

KEPUASAN PELANGGAN (Y)
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LAMPIRAN 3 

HASIL OUTPUT UJI VALIDITAS 

 

KUALITAS PRODUK (X1) 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 Total_X1 

X1.1 Pearson 

Correlation 

1 .787** .529** .481** .536** .552** .533** .830** 

Sig. (2-tailed)  .000 .003 .007 .002 .002 .002 .000 

N 30 30 30 30 30 30 30 30 

X1.2 Pearson 

Correlation 

.787** 1 .520** .653** .574** .560** .440* .841** 

Sig. (2-tailed) .000  .003 .000 .001 .001 .015 .000 

N 30 30 30 30 30 30 30 30 

X1.3 Pearson 

Correlation 

.529** .520** 1 .603** .364* .598** .641** .776** 

Sig. (2-tailed) .003 .003  .000 .048 .000 .000 .000 

N 30 30 30 30 30 30 30 30 

X1.4 Pearson 

Correlation 

.481** .653** .603** 1 .290 .392* .358 .682** 

Sig. (2-tailed) .007 .000 .000  .120 .032 .052 .000 

N 30 30 30 30 30 30 30 30 

X1.5 Pearson 

Correlation 

.536** .574** .364* .290 1 .525** .403* .707** 

Sig. (2-tailed) .002 .001 .048 .120  .003 .027 .000 

N 30 30 30 30 30 30 30 30 

X1.6 Pearson 

Correlation 

.552** .560** .598** .392* .525** 1 .666** .797** 

Sig. (2-tailed) .002 .001 .000 .032 .003  .000 .000 

N 30 30 30 30 30 30 30 30 

X1.7 Pearson 

Correlation 

.533** .440* .641** .358 .403* .666** 1 .749** 

Sig. (2-tailed) .002 .015 .000 .052 .027 .000  .000 

N 30 30 30 30 30 30 30 30 

Total_X1 Pearson 

Correlation 

.830** .841** .776** .682** .707** .797** .749** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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PERSEPSI HARGA (X2) 

Correlations 

 X2.1 X2.2 X2.3 X4.4 Total_X2 

X2.1 Pearson Correlation 1 .466** .385* .492** .802** 

Sig. (2-tailed)  .009 .036 .006 .000 

N 30 30 30 30 30 

X2.2 Pearson Correlation .466** 1 .484** .545** .787** 

Sig. (2-tailed) .009  .007 .002 .000 

N 30 30 30 30 30 

X2.3 Pearson Correlation .385* .484** 1 .458* .717** 

Sig. (2-tailed) .036 .007  .011 .000 

N 30 30 30 30 30 

X4.4 Pearson Correlation .492** .545** .458* 1 .793** 

Sig. (2-tailed) .006 .002 .011  .000 

N 30 30 30 30 30 

Total_X2 Pearson Correlation .802** .787** .717** .793** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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KEPUASAN PELANGGAN (Y) 

Correlations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Total_Y 

Y.1 Pearson 

Correlation 

1 .706** .751** .696** .596** .875** 

Sig. (2-tailed)  .000 .000 .000 .001 .000 

N 30 30 30 30 30 30 

Y.2 Pearson 

Correlation 

.706** 1 .492** .585** .606** .763** 

Sig. (2-tailed) .000  .006 .001 .000 .000 

N 30 30 30 30 30 30 

Y.3 Pearson 

Correlation 

.751** .492** 1 .837** .594** .899** 

Sig. (2-tailed) .000 .006  .000 .001 .000 

N 30 30 30 30 30 30 

Y.4 Pearson 

Correlation 

.696** .585** .837** 1 .617** .901** 

Sig. (2-tailed) .000 .001 .000  .000 .000 

N 30 30 30 30 30 30 

Y.5 Pearson 

Correlation 

.596** .606** .594** .617** 1 .789** 

Sig. (2-tailed) .001 .000 .001 .000  .000 

N 30 30 30 30 30 30 

Total_Y Pearson 

Correlation 

.875** .763** .899** .901** .789** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
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LAMPIRAN 4 

HASIL OUTPUT UJI RELIABILITAS 

 

KUALITAS LAYANAN (X1) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.882 7 

 

 

PERSEPSI HARGA (X2) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.769 4 

 

 

KEPUASAN PELANGGAN (Y) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.893 5 
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LAMPIRAN 5 

DATA 100 RESPONDEN KUESIONER KUALITAS PRODUK (X1) 

 

KUALITAS PRODUK (X1) 

No  
Responden 

KUALITAS PRODUK (X1) Total 
X1 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 

1 3 4 4 4 4 4 4 27 

2 3 3 4 3 3 4 5 25 

3 5 5 5 5 4 5 5 34 

4 4 5 5 5 4 5 4 32 

5 4 4 5 5 2 4 5 29 

6 4 5 4 4 4 4 5 30 

7 3 4 4 4 4 5 4 28 

8 5 5 5 5 5 5 5 35 

9 4 4 4 4 4 3 3 26 

10 5 5 5 5 5 5 5 35 

11 4 4 3 4 2 3 3 23 

12 3 4 5 5 3 4 4 28 

13 3 3 3 3 3 3 3 21 

14 5 5 5 4 4 5 5 33 

15 5 5 5 5 5 5 5 35 

16 5 5 5 5 5 4 5 34 

17 5 5 5 4 4 5 4 32 

18 4 4 4 4 4 4 4 28 

19 5 5 5 5 5 5 5 35 

20 5 5 5 5 4 4 5 33 

21 4 4 4 5 4 5 5 31 

22 5 5 4 4 5 5 5 33 

23 4 4 4 4 4 4 4 28 

24 5 4 5 4 4 5 5 32 

25 3 4 4 4 4 4 4 27 

26 5 5 4 4 4 5 5 32 

27 4 4 5 4 3 5 5 30 

28 5 5 4 5 4 5 4 32 

29 4 5 4 5 3 4 4 29 

30 5 5 5 5 4 5 5 34 

31 3 5 4 3 2 3 3 23 

32 3 4 4 4 4 4 4 27 

33 3 4 4 4 2 3 3 23 

34 4 4 4 4 4 4 4 28 

35 4 4 3 4 3 4 4 26 

36 4 4 4 3 3 3 4 25 

37 5 5 4 5 4 4 5 32 

38 4 4 5 4 4 4 4 29 

39 4 4 4 4 4 2 3 25 
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No  
Responden 

KUALITAS PRODUK (X1) Total 
X1 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 

40 3 4 4 3 2 3 4 23 

41 2 3 4 5 4 4 5 27 

42 4 5 4 5 5 4 5 32 

43 5 4 4 5 4 5 4 31 

44 4 3 5 3 4 4 2 25 

45 4 5 4 3 4 5 4 29 

46 5 3 4 5 4 2 5 28 

47 4 5 3 4 5 4 5 30 

48 3 4 3 2 4 5 4 25 

49 4 5 5 4 3 4 5 30 

50 4 3 5 3 2 5 4 26 

51 4 5 3 4 4 5 4 29 

52 4 3 5 4 3 5 4 28 

53 4 5 4 5 3 5 4 30 

54 5 4 5 5 4 3 4 30 

55 5 5 4 5 4 5 4 32 

56 5 5 4 5 4 5 3 31 

57 4 3 4 5 4 5 5 30 

58 5 4 5 5 4 4 5 32 

59 3 4 5 4 5 5 4 30 

60 5 5 4 5 4 5 4 32 

61 4 3 4 5 4 5 4 29 

62 5 5 4 5 4 5 4 32 

63 4 5 4 5 4 5 4 31 

64 5 4 4 5 4 5 4 31 

65 4 5 4 5 4 5 4 31 

66 4 5 4 5 4 5 4 31 

67 4 5 4 5 4 5 4 31 

68 4 5 4 5 4 5 4 31 

69 4 5 4 5 4 5 4 31 

70 4 5 4 5 4 5 4 31 

71 4 5 4 5 4 5 4 31 

72 4 5 4 5 4 5 4 31 

73 4 5 4 5 4 5 4 31 

74 4 5 4 5 4 5 4 31 

75 4 4 5 4 3 4 5 29 

76 4 5 4 5 4 5 4 31 

77 5 3 3 5 4 5 5 30 

78 1 2 1 2 1 2 1 10 

79 5 3 4 5 4 3 4 28 

80 4 5 5 4 5 4 5 32 

81 4 5 4 5 4 5 4 31 

82 5 4 3 5 4 4 5 30 

83 4 5 5 4 5 4 5 32 

84 3 4 5 4 5 4 4 29 

85 5 4 5 4 4 5 4 31 
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No  
Responden 

KUALITAS PRODUK (X1) Total 
X1 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 

86 4 5 4 5 4 5 4 31 

87 5 5 4 5 4 5 4 32 

88 4 5 4 3 5 4 4 29 

89 4 5 5 4 3 4 5 30 

90 4 5 4 5 4 5 4 31 

91 5 4 5 4 4 5 4 31 

92 5 4 5 3 4 4 5 30 

93 1 2 1 2 1 2 1 10 

94 4 4 5 4 5 4 5 31 

95 4 5 4 5 4 5 4 31 

96 4 4 5 3 4 5 5 30 

97 4 5 4 5 4 5 4 31 

98 5 4 5 4 3 4 5 30 

99 5 4 3 4 5 4 3 28 

100 4 5 4 5 5 4 3 30 
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LAMPIRAN 6 

DATA 100 RESPONDEN KUESIONER PERSEPSI HARGA (X2) 

  

PERSEPSI HARGA (X2) 

No  
Responden 

PERSEPSI HARGA (X2) Total 
X2 X2.1 X2.2 X2.3 X2.4 

1 4 4 4 4 16 

2 3 4 4 4 15 

3 4 4 4 5 17 

4 5 4 5 4 18 

5 4 4 4 4 16 

6 3 4 4 4 15 

7 3 4 5 4 16 

8 5 5 5 5 20 

9 3 3 4 4 14 

10 5 5 5 5 20 

11 5 3 4 4 16 

12 5 4 5 4 18 

13 3 3 3 3 12 

14 4 5 5 5 19 

15 5 5 5 5 20 

16 5 5 4 4 18 

17 5 4 5 5 19 

18 4 3 4 4 15 

19 5 5 4 5 19 

20 4 4 5 5 18 

21 4 4 5 5 18 

22 4 4 4 4 16 

23 4 4 4 4 16 

24 4 4 4 5 17 

25 2 4 4 4 14 

26 4 4 4 5 17 

27 3 4 5 3 15 

28 5 5 5 5 20 

29 4 4 4 4 16 

30 4 4 5 5 18 

31 2 2 2 3 9 

32 4 4 4 4 16 

33 2 4 3 3 12 

34 4 4 4 4 16 

35 4 5 4 5 18 

36 3 4 4 3 14 

37 4 5 4 4 17 

38 4 4 4 4 16 

39 3 2 4 3 12 

40 4 5 4 4 17 
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No  
Responden 

PERSEPSI HARGA (X2) Total 
X2 X2.1 X2.2 X2.3 X2.4 

41 2 4 4 5 15 

42 3 4 3 4 14 

43 3 4 5 3 15 

44 4 5 3 4 16 

45 4 4 5 3 16 

46 4 5 4 4 17 

47 4 5 5 4 18 

48 4 4 5 3 16 

49 5 4 2 5 16 

50 4 4 5 3 16 

51 5 4 5 3 17 

52 5 4 5 4 18 

53 4 5 4 5 18 

54 4 4 5 5 18 

55 3 5 4 5 17 

56 4 5 5 4 18 

57 5 5 4 5 19 

58 4 5 5 4 18 

59 5 4 3 4 16 

60 4 3 4 5 16 

61 3 5 4 5 17 

62 5 5 4 4 18 

63 5 4 5 4 18 

64 4 5 5 4 18 

65 5 4 5 4 18 

66 5 4 5 4 18 

67 5 4 5 4 18 

68 5 4 5 4 18 

69 5 4 5 4 18 

70 5 4 5 4 18 

71 5 4 5 4 18 

72 5 4 5 4 18 

73 5 4 5 4 18 

74 5 4 5 4 18 

75 3 4 5 4 16 

76 5 4 5 4 18 

77 4 4 3 3 14 

78 2 1 2 1 6 

79 5 4 4 4 17 

80 4 4 5 4 17 

81 5 4 5 4 18 

82 5 5 4 3 17 

83 4 4 5 4 17 

84 5 4 4 5 18 

85 4 4 5 4 17 

86 5 4 5 4 18 
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No  
Responden 

PERSEPSI HARGA (X2) Total 
X2 X2.1 X2.2 X2.3 X2.4 

87 4 4 5 4 17 

88 4 5 4 5 18 

89 4 5 4 3 16 

90 5 4 5 4 18 

91 4 5 5 4 18 

92 5 3 4 5 17 

93 2 1 2 1 6 

94 4 5 5 4 18 

95 5 4 5 4 18 

96 4 3 4 5 16 

97 5 4 5 4 18 

98 5 4 5 5 19 

99 5 4 4 5 18 

100 4 5 5 4 18 

 

  



 

80 
 

LAMPIRAN 7 

DATA 100 RESPONDEN KUESIONER KEPUASAN PELANGGAN (Y) 

 

KEPUASAN PELANGGAN (Y) 

No  

Responden 

KEPUASAN PELANGGAN 
(Y) Total Y 

Y.1 Y.2 Y.3 Y.4 Y.5 

1 4 4 4 4 4 20 

2 4 4 4 3 5 20 

3 5 5 5 5 5 25 

4 4 4 4 4 5 21 

5 4 4 3 3 4 18 

6 4 3 5 4 4 20 

7 4 4 2 3 3 16 

8 5 5 5 5 5 25 

9 3 3 3 3 3 15 

10 5 5 5 5 5 25 

11 3 4 2 3 5 17 

12 4 4 4 5 5 22 

13 3 3 3 3 3 15 

14 5 4 5 5 5 24 

15 5 5 5 5 5 25 

16 5 4 5 5 5 24 

17 5 5 5 5 5 25 

18 4 3 3 4 4 18 

19 5 5 5 5 5 25 

20 5 4 5 4 5 23 

21 4 4 4 4 5 21 

22 5 4 4 4 5 22 

23 4 4 4 4 4 20 

24 5 5 5 5 5 25 

25 4 4 2 2 4 16 

26 5 4 5 4 5 23 

27 4 4 4 4 5 21 

28 4 4 3 4 5 20 

29 4 4 4 4 5 21 

30 4 4 5 5 5 23 

31 3 3 3 3 4 16 

32 4 4 4 4 4 20 

33 4 3 3 2 3 15 

34 4 4 4 4 4 20 

35 3 4 4 4 4 19 

36 3 4 3 3 4 17 

37 5 4 5 5 5 24 

38 4 4 4 4 5 21 
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No  

Responden 

KEPUASAN PELANGGAN 
(Y) Total Y 

Y.1 Y.2 Y.3 Y.4 Y.5 

39 3 4 3 4 3 17 

40 5 4 5 5 3 22 

41 3 4 3 5 5 20 

42 5 5 4 3 4 21 

43 2 4 5 4 3 18 

44 4 5 4 3 4 20 

45 2 4 4 5 3 18 

46 4 5 4 5 5 23 

47 4 3 4 5 5 21 

48 2 4 5 3 4 18 

49 2 4 5 5 4 20 

50 4 5 5 4 4 22 

51 4 5 5 3 4 21 

52 4 5 3 3 5 20 

53 3 4 5 3 5 20 

54 5 4 5 4 5 23 

55 5 4 5 5 4 23 

56 5 4 5 5 4 23 

57 3 4 5 4 5 21 

58 5 5 4 5 4 23 

59 4 5 4 4 5 22 

60 5 5 4 4 5 23 

61 5 5 4 5 4 23 

62 4 3 4 5 4 20 

63 5 4 5 4 5 23 

64 5 4 5 4 5 23 

65 5 4 5 4 5 23 

66 5 4 5 4 5 23 

67 5 4 5 4 5 23 

68 5 4 5 4 5 23 

69 5 4 5 4 5 23 

70 5 4 5 4 5 23 

71 5 4 5 4 5 23 

72 5 4 5 4 5 23 

73 5 4 5 4 5 23 

74 5 4 5 4 5 23 

75 5 4 4 4 3 20 

76 5 4 5 4 5 23 

77 5 4 5 4 5 23 

78 1 2 1 2 1 7 

79 4 3 4 3 5 19 

80 5 5 4 4 5 23 

81 5 4 5 4 5 23 

82 5 4 5 3 4 21 

83 5 4 5 5 4 23 
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No  

Responden 

KEPUASAN PELANGGAN 
(Y) Total Y 

Y.1 Y.2 Y.3 Y.4 Y.5 

84 5 4 5 3 4 21 

85 5 4 5 5 4 23 

86 5 4 5 4 5 23 

87 4 5 4 5 5 23 

88 3 4 5 4 5 21 

89 5 4 5 4 3 21 

90 5 4 4 5 4 22 

91 4 5 4 4 5 22 

92 4 3 5 4 4 20 

93 2 1 2 1 2 8 

94 5 4 4 5 4 22 

95 5 4 5 4 5 23 

96 4 5 4 3 4 20 

97 5 4 5 4 5 23 

98 4 5 4 5 5 23 

99 4 4 5 3 4 20 

100 4 5 5 4 4 22 
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LAMPIRAN 8 

DATA PROFIL RESPONDEN 

 

Jenis_Kelamin 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid Laki-laki 22 22.0 22.0 22.0 

Perempuan 78 78.0 78.0 100.0 

Total 100 100.0 100.0  

 
 

 

Usia 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 15 - 19 tahun 5 5.0 5.0 5.0 

20 - 24 tahun 10 10.0 10.0 15.0 

25 - 29 tahun 65 65.0 65.0 80.0 

30 - 34 tahun 13 13.0 13.0 93.0 

35 - 39 tahun 4 4.0 4.0 97.0 

40 - 44 tahun 1 1.0 1.0 98.0 

Lebih dari 45 

tahun 

2 2.0 2.0 100.0 

Total 100 100.0 100.0  

 

22%

78%

Laki-laki

Perempuan
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Pekerjaan 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid Pelajar/Mahasisw

a 

12 12.0 12.0 12.0 

Wirausaha 7 7.0 7.0 19.0 

Karyawan 73 73.0 73.0 92.0 

Ibu Rumah 

Tangga 

8 8.0 8.0 100.0 

Total 100 100.0 100.0  

 

 

 

 

Pengeluaran_per_Bulan 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid Dibawah Rp 100.000 2 2.0 2.0 2.0 

Rp 100.000 - Rp 

200.000 

82 82.0 82.0 84.0 

Rp 300.000 - Rp 

400.000 

11 11.0 11.0 95.0 

Lebih dari Rp 400.000 5 5.0 5.0 100.0 

Total 100 100.0 100.0  
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LAMPIRAN 9 

HASIL UJI SPSS ANALISIS DESKRIPTIF 

 

RATA-RATA INDIKATOR VARIABEL KUALITAS PRODUK (X1) 

 

(Pernyataan 1) 

X1.1 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid STS 2 2.0 2.0 2.0 

TS 1 1.0 1.0 3.0 

N 13 13.0 13.0 16.0 

S 51 51.0 51.0 67.0 

SS 33 33.0 33.0 100.0 

Total 100 100.0 100.0  

 
(Pernyataan 2) 

X1.2 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid TS 2 2.0 2.0 2.0 

N 11 11.0 11.0 13.0 

S 36 36.0 36.0 49.0 

SS 51 51.0 51.0 100.0 

Total 100 100.0 100.0  
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(Pernyataan 3) 

X1.3 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid STS 2 2.0 2.0 2.0 

N 9 9.0 9.0 11.0 

S 55 55.0 55.0 66.0 

SS 34 34.0 34.0 100.0 

Total 100 100.0 100.0  

 

(Pernyataan 4) 

X1.4 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid TS 3 3.0 3.0 3.0 

N 11 11.0 11.0 14.0 

S 35 35.0 35.0 49.0 

SS 51 51.0 51.0 100.0 

Total 100 100.0 100.0  

 

(Pernyataan 5) 

X1.5 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid STS 2 2.0 2.0 2.0 

TS 6 6.0 6.0 8.0 

N 13 13.0 13.0 21.0 

S 63 63.0 63.0 84.0 

SS 16 16.0 16.0 100.0 

Total 100 100.0 100.0  

 

Pernyataan 6) 

X1.6 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid TS 4 4.0 4.0 4.0 

N 9 9.0 9.0 13.0 

S 34 34.0 34.0 47.0 

SS 53 53.0 53.0 100.0 

Total 100 100.0 100.0  
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(Pernyataan 7) 

X1.7 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid STS 2 2.0 2.0 2.0 

TS 1 1.0 1.0 3.0 

N 9 9.0 9.0 12.0 

S 53 53.0 53.0 65.0 

SS 35 35.0 35.0 100.0 

Total 100 100.0 100.0  

 

Interval Indikator Variabel Kualitas Produk (X1) 

Descriptives 

 Statistic 

Std. 

Error 

X1.1 Mean 4.12 .082 

95% Confidence 

Interval for Mean 

Lower 

Bound 

3.96 
 

Upper 

Bound 

4.28 
 

5% Trimmed Mean 4.19  

Median 4.00  

Variance .672  

Std. Deviation .820  

Minimum 1  

Maximum 5  

Range 4  

Interquartile Range 1  

Skewness -1.237 .241 

Kurtosis 2.842 .478 

X1.2 Mean 4.36 .076 

95% Confidence 

Interval for Mean 

Lower 

Bound 

4.21 
 

Upper 

Bound 

4.51 
 

5% Trimmed Mean 4.42  

Median 5.00  

Variance .576  

Std. Deviation .759  

Minimum 2  
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Maximum 5  

Range 3  

Interquartile Range 1  

Skewness -.996 .241 

Kurtosis .425 .478 

X1.3 Mean 4.19 .076 

95% Confidence 

Interval for Mean 

Lower 

Bound 

4.04 
 

Upper 

Bound 

4.34 
 

5% Trimmed Mean 4.26  

Median 4.00  

Variance .580  

Std. Deviation .761  

Minimum 1  

Maximum 5  

Range 4  

Interquartile Range 1  

Skewness -1.457 .241 

Kurtosis 4.567 .478 

X1.4 Mean 4.34 .079 

95% Confidence 

Interval for Mean 

Lower 

Bound 

4.18 
 

Upper 

Bound 

4.50 
 

5% Trimmed Mean 4.41  

Median 5.00  

Variance .631  

Std. Deviation .794  

Minimum 2  

Maximum 5  

Range 3  

Interquartile Range 1  

Skewness -1.062 .241 

Kurtosis .564 .478 

X1.5 Mean 3.85 .083 

95% Confidence 

Interval for Mean 

Lower 

Bound 

3.68 
 

Upper 

Bound 

4.02 
 

5% Trimmed Mean 3.91  
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Median 4.00  

Variance .694  

Std. Deviation .833  

Minimum 1  

Maximum 5  

Range 4  

Interquartile Range 0  

Skewness -1.206 .241 

Kurtosis 2.182 .478 

X1.6 Mean 4.36 .081 

95% Confidence 

Interval for Mean 

Lower 

Bound 

4.20 
 

Upper 

Bound 

4.52 
 

5% Trimmed Mean 4.44  

Median 5.00  

Variance .657  

Std. Deviation .811  

Minimum 2  

Maximum 5  

Range 3  

Interquartile Range 1  

Skewness -1.218 .241 

Kurtosis .993 .478 

X1.7 Mean 4.18 .080 

95% Confidence 

Interval for Mean 

Lower 

Bound 

4.02 
 

Upper 

Bound 

4.34 
 

5% Trimmed Mean 4.26  

Median 4.00  

Variance .634  

Std. Deviation .796  

Minimum 1  

Maximum 5  

Range 4  

Interquartile Range 1  

Skewness -1.439 .241 

Kurtosis 3.862 .478 
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RATA-RATA INDIKATOR VARIABEL PERSEPSI HARGA (X2) 

 

(Pernyataan 1) 

X2.1 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid TS 6 6.0 6.0 6.0 

N 13 13.0 13.0 19.0 

S 42 42.0 42.0 61.0 

SS 39 39.0 39.0 100.0 

Total 100 100.0 100.0  

 

(Pernyataan 2) 

X2.2 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid STS 2 2.0 2.0 2.0 

TS 2 2.0 2.0 4.0 

N 7 7.0 7.0 11.0 

S 62 62.0 62.0 73.0 

SS 27 27.0 27.0 100.0 

Total 100 100.0 100.0  

 

(Pernyataan 3) 

X2.3 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid TS 4 4.0 4.0 4.0 

N 6 6.0 6.0 10.0 

S 40 40.0 40.0 50.0 

SS 50 50.0 50.0 100.0 

Total 100 100.0 100.0  
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(Pernyataan 4) 

X2.4 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid STS 2 2.0 2.0 2.0 

N 14 14.0 14.0 16.0 

S 56 56.0 56.0 72.0 

SS 28 28.0 28.0 100.0 

Total 100 100.0 100.0  

 

Interval Indikator Variabel Persepsi Harga (X2) 

Descriptives 

 Statistic 

Std. 

Error 

X2.1 Mean 4.14 .086 

95% Confidence 

Interval for Mean 

Lower 

Bound 

3.97 
 

Upper 

Bound 

4.31 
 

5% Trimmed Mean 4.21  

Median 4.00  

Variance .748  

Std. Deviation .865  

Minimum 2  

Maximum 5  

Range 3  

Interquartile Range 1  

Skewness -.851 .241 

Kurtosis .152 .478 

X2.2 Mean 4.10 .077 

95% Confidence 

Interval for Mean 

Lower 

Bound 

3.95 
 

Upper 

Bound 

4.25 
 

5% Trimmed Mean 4.18  

Median 4.00  

Variance .596  

Std. Deviation .772  

Minimum 1  

Maximum 5  
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Range 4  

Interquartile Range 1  

Skewness -1.519 .241 

Kurtosis 4.509 .478 

X2.3 Mean 4.36 .077 

95% Confidence 

Interval for Mean 

Lower 

Bound 

4.21 
 

Upper 

Bound 

4.51 
 

5% Trimmed Mean 4.44  

Median 4.50  

Variance .596  

Std. Deviation .772  

Minimum 2  

Maximum 5  

Range 3  

Interquartile Range 1  

Skewness -1.263 .241 

Kurtosis 1.544 .478 

X2.4 Mean 4.08 .077 

95% Confidence 

Interval for Mean 

Lower 

Bound 

3.93 
 

Upper 

Bound 

4.23 
 

5% Trimmed Mean 4.13  

Median 4.00  

Variance .600  

Std. Deviation .774  

Minimum 1  

Maximum 5  

Range 4  

Interquartile Range 1  

Skewness -1.205 .241 

Kurtosis 3.447 .478 
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RATA-RATA INDIKATOR VARIABEL KEPUASAN PELANGGAN (Y) 

 

(Pernyataan 1) 

Y.1 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

TS 5 5.0 5.0 6.0 

N 11 11.0 11.0 17.0 

S 35 35.0 35.0 52.0 

SS 48 48.0 48.0 100.0 

Total 100 100.0 100.0  

 

(Pernyataan 2) 

Y.2 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

TS 1 1.0 1.0 2.0 

N 10 10.0 10.0 12.0 

S 65 65.0 65.0 77.0 

SS 23 23.0 23.0 100.0 

Total 100 100.0 100.0  

 

(Pernyataan 3) 

Y.3 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

TS 4 4.0 4.0 5.0 

N 11 11.0 11.0 16.0 

S 32 32.0 32.0 48.0 
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SS 52 52.0 52.0 100.0 

Total 100 100.0 100.0  

 

(Pernyataan 4) 

Y.4 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

TS 3 3.0 3.0 4.0 

N 19 19.0 19.0 23.0 

S 48 48.0 48.0 71.0 

SS 29 29.0 29.0 100.0 

Total 100 100.0 100.0  

 

(Pernyataan 5) 

Y.5 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid STS 1 1.0 1.0 1.0 

TS 1 1.0 1.0 2.0 

N 10 10.0 10.0 12.0 

S 32 32.0 32.0 44.0 

SS 56 56.0 56.0 100.0 

Total 100 100.0 100.0  

 

 

Interval Indikator Variabel Kepuasan Pelanggan (Y) 

Descriptives 

 Statistic 

Std. 

Error 

Y.1 Mean 4.24 .091 

95% Confidence 

Interval for Mean 

Lower 

Bound 

4.06 
 

Upper 

Bound 

4.42 
 

5% Trimmed Mean 4.33  

Median 4.00  

Variance .831  
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Std. Deviation .911  

Minimum 1  

Maximum 5  

Range 4  

Interquartile Range 1  

Skewness -1.233 .241 

Kurtosis 1.234 .478 

Y.2 Mean 4.08 .068 

95% Confidence 

Interval for Mean 

Lower 

Bound 

3.95 
 

Upper 

Bound 

4.21 
 

5% Trimmed Mean 4.12  

Median 4.00  

Variance .458  

Std. Deviation .677  

Minimum 1  

Maximum 5  

Range 4  

Interquartile Range 0  

Skewness -1.095 .241 

Kurtosis 4.002 .478 

Y.3 Mean 4.30 .089 

95% Confidence 

Interval for Mean 

Lower 

Bound 

4.12 
 

Upper 

Bound 

4.48 
 

5% Trimmed Mean 4.40  

Median 5.00  

Variance .798  

Std. Deviation .893  

Minimum 1  

Maximum 5  

Range 4  

Interquartile Range 1  

Skewness -1.327 .241 

Kurtosis 1.537 .478 

Y.4 Mean 4.01 .083 

95% Confidence 

Interval for Mean 

Lower 

Bound 

3.84 
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Upper 

Bound 

4.18 
 

5% Trimmed Mean 4.07  

Median 4.00  

Variance .697  

Std. Deviation .835  

Minimum 1  

Maximum 5  

Range 4  

Interquartile Range 1  

Skewness -.763 .241 

Kurtosis .856 .478 

Y.5 Mean 4.41 .079 

95% Confidence 

Interval for Mean 

Lower 

Bound 

4.25 
 

Upper 

Bound 

4.57 
 

5% Trimmed Mean 4.49  

Median 5.00  

Variance .628  

Std. Deviation .793  

Minimum 1  

Maximum 5  

Range 4  

Interquartile Range 1  

Skewness -1.499 .241 

Kurtosis 2.786 .478 
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LAMPIRAN 10 

HASIL UJI SPSS ASUMSI KLASIK 

 

Hasil Uji Kolmogorov-Smirnov 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardiz

ed Residual 

N 100 

Normal Parametersa,b Mean .0000000 

Std. Deviation 1.37757119 

Most Extreme 

Differences 

Absolute .135 

Positive .135 

Negative -.104 

Test Statistic .135 

Asymp. Sig. (2-tailed) .000c 

Monte Carlo Sig. (2-

tailed) 

Sig. .060d 

95% Confidence 

Interval 

Lower 

Bound 

.013 

Upper 

Bound 

.107 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. Based on 100 sampled tables with starting seed 1314643744. 

 
 

Uji Normalitas Koefisien Varians 

Descriptive Statistics 

 N Mean 

Std. 

Deviation 

Kualitas Produk 100 29.40 3.957 

Persepsi Harga 100 16.68 2.365 

Kepuasan Pelanggan 100 21.04 3.091 

Valid N (listwise) 100   
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Uji Multikolinearitas 

 
 

Uji Heterokedastisitas 

 

 
  

N Mean

Std. 

Deviation

Koefisien 

Varians

Kualitas 

Produk

100 29,40 3,957 13,46%

Persepsi 

Harga

100 16,68 2,365 14,18%

Kepuasan 

Pelanggan

100 21,04 3,091 14,69%

Valid N 

(listwise)

100

Descriptive Statistics
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LAMPIRAN 11 

HASIL UJI SPSS REGRESI LINIER BERGANDA 

 

Uji Koefisien Determinasi (R2) 

 

Model Summaryb 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .895a .801 .797 1.392 

a. Predictors: (Constant), Persepsi Harga, Kualitas Produk 

b. Dependent Variable: Kepuasan Pelanggan 
 

 

Uji Signifikansi Anova (Uji Statistik F) 

ANOVAa 

Model 

Sum of 

Squares df Mean Square F Sig. 

1 Regression 757.967 2 378.984 195.672 .000b 

Residual 187.873 97 1.937   

Total 945.840 99    

a. Dependent Variable: Kepuasan Pelanggan 

b. Predictors: (Constant), Persepsi Harga, Kualitas Produk 

 

 

Uji Signifikansi Parameter Individual (Uji Statistik t) 
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LAMPIRAN 12 

TABEL STATISTIK 

Tabel r 
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Tabel F 
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Tabel t 
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LAMPIRAN 13 

HASIL TEST SIMILARITY 

 






