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ABSTRAK

cChrlstaIyn Ardelia Allysa/ 62210011/2025/ Pengaruh AISDALSLove pada Konten Promosi
oTikTok Affiliate terhadap Brand Awareness Skintific di Kalangan Mahasiswa/ Pembimbing:
LgDeavvy MRY Johassan, S.Sos., M.Si.

§ = =Di era perkembangan teknologi, media sosial semakin populer dan menjadi alat

‘Spemasaran yang efektif, salah satunya melalui TikTok yang memungkinkan strategi
Upemasaran afiliasi lewat konten promosi. Skintific adalah salah satu merek yang

n

mmgmanfaatkan program ini untuk memperluas jangkauan pasarnya. Penelitian ini berfokus
@p@ia mahasiswa, mengingat mereka merupakan salah satu segmen terbesar pengguna
%T&Tok Oleh karena itu, penelitian ini bertujuan untuk menganalisis pengaruh attention,

Qs

“interest; search, desire, action, like, share, dan love dalam konten promosi TikTok affiliate

Q

Cte@adap brand awareness Skintific.

n

naniys

a Model yang digunakan dalam penelitian ini adalah AISDALSLove, sebuah
jpepgembangan dari model AIDA. Model ini digunakan untuk mengukur setiap tahapan
=ddlam-AISDALSLove yaitu attention, interest, search, desire, action, like, share, dan love
“dafam konteks konten promosi TikTok affiliate terhadap brand awareness Skintific di
Ekalangan mahasiswa. Model ini merefleksikan evolusi strategi pemasaran di era digital, di
Smana Setiap tahap berperan dalam membentuk keterlibatan audiens dan memperkuat
gkesadaran merek.

- Penelitian ini menggunakan metode kuantitatif dengan pendekatan survei. Teknik
opengumpulan data yang digunakan yaitu survei dengan menyebarkan kuesioner kepada

-
0O

omahasiswa berdomisili Jakarta, pernah terpapar konten TikTok affiliate Skintific, dan pernah
gmenggunakan brand Skintific. Analisis data menggunakan analisis regresi linear berganda.

0§ Hasil penelitian menunjukkan bahwa model regresi memenuhi asumsi Klasik.
oAttention, interest, search, desire, action, like, share, dan love berpengaruh positif secara
“simultan sebesar 77,1% dan sisanya 22,9% dipengaruhi oleh variabel lain yang tidak diteliti
odalamzpenelitian ini terhadap brand awareness Skintific di kalangan mahasiswa. Secara

=)
<

oparsiah variabel attention, desire, share, dan love dalam konten promosi TikTok affiliate
csecargzindividual memiliki pengaruh positif yang signifikan terhadap brand awareness
oSkintiic di kalangan mahasiswa, variabel like memiliki pengaruh negatif yang signifikan
Zterhadap brand awareness Skintific di kalangan mahasiswa, variabel interest dan search
“berpengaruh positif yang tidak signifikan terhadap brand awareness Skintific di kalangan
“mahasiswa, dan variabel action memiliki pengaruh negatif yang tidak signifikan terhadap
brand.awareness Skintific di kalangan mahasiswa.

Berdasarkan hasil penelitian, kesimpulannya adalah AISDALSLove pada konten
prom@si TikTok affiliate berpengaruh positif dan signifikan terhadap brand awareness
Skintific di kalangan mahasiswa.

Kata Kunci: AISDALSLove, Konten Promosi TikTok Affiliate, Brand Awareness
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ABSTRACT

cChrlstaIyn Ardelia Allysa/ 62210011/2025/ The Influence of AISDALSLove on TikTok
Afflllate Promotional Content on Skintific Brand Awareness among Students/ Supervisor:
gDeavvy MRY Johassan, S.Sos., M.Si.

= = ZIn the era of technological development, social media is increasingly popular and

éh@ beCome an effective marketing tool, one of which is through TikTok which allows affiliate
-=marketing strategies through promotional content. Skintific is one of the brands that is taking
mac&antage of this program to expand its market reach. This research focuses on college
gstgdents considering that they are one of the largest segments of TikTok users. Therefore,
Sthis study aims to analyze the influence of attention, interest, search, desire, action, like,

Q)

~share,@and love in TikTok affiliate promotional content on Skintific's brand awareness.

The model used in this study is AISDALSLove, a development of the AIDA model.
ETtﬁs model is used to measure each stage in AISDALSLove, namely attention, interest,
“search desire, action, like, share, and love in the context of TikTok affiliate promotional
gccﬁnent on Skintific brand awareness among students. This model reflects the evolution of
C3market|ng strategies in the digital age, where each stage plays a role in shaping audience
ﬁengagement and strengthening brand awareness.

19s ne
epun &u

This study uses a quantitative method with a survey approach. The data collection
—technigue used was a survey by distributing questionnaires to students domiciled in Jakarta,

“havingzbeen exposed to TikTok affiliate content of Skintific, and having used the Skintific
obrand. Data analysis uses multiple linear regression analysis.

el Ul

ueouswl

= The results of the study show that the regression model meets classical assumptions.
§Attention, interest, search, desire, action, like, share, and love had a simultaneous positive
ceffect of 77.1% and the remaining 22.9% were influenced by other variables that were not
sstudied in this study on Skintific brand awareness among students. Partially, the attention,
gdesire, share, and love variables in TikTok affiliate promotional content individually have
@a sigaificant positive influence on Skintific brand awareness among students, the like
avariable has a significant negative influence on Skintific brand awareness among students,
cand the interest variableand search had a negative effect that was not significant on
vSkintific brand awareness among students, and the action variable had a negative influence

Zthat was not significant on Skintific brand awareness among students.

Based on the results of the research, the conclusion is that AISDALSLove on TikTok
affiliate promotional content has a positive and significant effect on Skintific brand
awareness among students.

:Jaqui

Keywords: AISDALSLove, TikTok Affiliate Promotional Content , Brand Awareness
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