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0 Food diakses 26 Januari 2020 https://www.gojek.com/blog/gofood/
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Luncérkan 4 inovasi sekaligus Go Food perkuat kepemimpinan di awal 2020 (2020, 16
Januafi) diakses 26 Januari 2020 melalui https://www.gojek.com/blog/gofood/fitur-

terbaiti-gofood/
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Tentang Go Food diakses 26 Januari 2020 melalui https://www.gojek.com/gofood/

Tentawg Gojek diakses 26 Januari 2020 melalui https://www.gojek.com/about/
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